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1-Publishing a paper in Damietta (The effect of Emotional Contagion on
Electronic word of mouth: an applied study on Mobile Phone Brand
customers of social network sites in Egypt) Y+ YV,

2- Publishing a paper in Benha University Journal,[Radwa Radwan,
Talaat A.A..H.anna, M.M. A .Latif, " The Relationship between Brand
Credibility and E-WOM Dimensions-Empirical Study on Mobile Phone
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