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A. Basic Information 
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The Bachelor of Business Administration Program aims to prepare qualified graduates in Business 

Administration field with all the skills required to compete in local and regional labor markets; in 

addition to equip them with knowledge and learning requirements which match with business 

environment and ensure to be committed to professional ethics, with excellence in entrepreneurship, 

scientific research skills, self-learning techniques to enhance sustainable development. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1-Program Mission 

B. Professional Information 



 
 ٔسارح انزؼهٛى انؼبنٙ

 يؼٓذ انًسزمجم انؼبنٙ نهذراسبد انزكُٕنٕعٛخ انًزخصصخ
                       

Business Administration Department 

6 

 

 

 

 

- Business Administration program aims to: 

 

1. Provide students with the basic knowledge in basic sciences and Business 

Administration, in order to achieve the highest degree of professionalism in business 

field according to ethical standards. 

2. Enhance the students with the foundational concepts in critical thinking and solving 

business problems . 

3. Enhance the theoretical and practical student’s knowledge of Business Administration. 

4. Identify the business challenges and turn them into opportunities through applying 

problem solving skills. 

5. Employ information technologies in Business Administration field. 

6. Encourage graduates to complete postgraduate studies or professional certificates in the 

field of Business Administration. 

7. Provide students with scientific research skills and self-learning techniques to enhance 

sustainable development. 

8. Enhance graduates’ communication skills in the professional field. 

9. Prepare a graduate who is able to identify, analyze and solve work problems using 

appropriate quantitative and qualitative techniques. 

10. Present a graduate how can contribute to the community development and drive societal 

advancement through innovation and entrepreneurship. 

 

 

 

 

 

 

2- Program Aims  
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-The Business administration program is implemented to deliver the students by all the basic 

principles and knowledge of the program that by the end of the program; Graduates Students should 

be able to: 

A1. Acquire all the basic knowledge in developing and solving the problems in the scientific 

curriculum (General NARS1.1.1)  

A2. Use all the acquired skills &knowledge in the specific field, in order to serve the society 

(General NARS1.1.2) 

A3. Enhance the effective communication skills with other (General NARS 1.1.3) 

A4. Interact with the global variables and to what extent of those variables can affect the specific 

field (General NARS1.1.4) 

A5. Improve all the professional and knowledge skills in specialization field (General NARS1.1.5) 

A6. Achieve tasks by following the professional, ethical and all the legal rules (General 

NARS1.1.6) 

A7. Prepare and plan the feasibility study; and evaluate the investment proposals (General 

NARS1.1.7)  

A8. Use of information technology and computing system in Business Administration field 

(General NARS1.1.8)   

 

 

 

 

 

 

 

 

 

 3- Graduates Attributes: 
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The program provides students with opportunities to develop and demonstrate knowledge and 

understanding, intellectual, professional and practical, and transferable skills as listed below. These 

outcomes have been developed with reference to the National Academic Reference Standards 

(NARS 2009) for Commerce and Business Administration. Learning outcomes are statements on 

what successful students should achieve as the result of learning. They are linked to the knowledge, 

understanding, and skills that a student will have gained upon completing a program successfully. 

The Academic standards were approved by the department council on: 9-7-2024 and by the 

institute board of directors- minutes No. (84) dated 13- 8- 2024 

 

A. Knowledge and understanding: 

 

The graduate should have acquired the knowledge and be able to: 

 

 General ILOs 

 

A.1 
Recognize the differences between organizations and businesses types, and functions of 

each one. (General NARS 1.2.1) 

A.2 
Understand the environmental challenges of each type of organizations and methods to 

managing them. (General NARS 1.2.2) 

A.3 
Illustrate the current developments, new trends and contemporary issues in business 

practices. (General NARS 1.2.3) 

A.4 
Demonstrate the fundamentals, theories, and different perspectives within the specialty 

field. (General NARS 1.2.4) 

A.5. Interrelate other social sciences relevant to all business discipline. (General NARS 1.2.5) 

A.6 
Explain the instruments, methods, evaluation, and analytical procedures used in scientific 

research methodology. (General NARS 1.2.6) 

A.7 
Learn the combination of other social sciences with commercial science. (General NARS 

1.2.7) 

A.8 
Recognize the professional standards and commercial ethics in the field of specialty. 

(General NARS 1.2.8) 

 

In addition to the previous general knowledge, the Business program graduate should be able 

to: 

  

 Specific ILOS (Business Administration ILOs) 

A.9 
Use of scientific methods to decision-making and problem-solving at various 

administrative levels. (Specific Business Administration NARS 3.1.1) 

4- Intended Learning Outcomes (ILOs) 
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A.10 
Define the programs, and policies that take institutional needs and requirements into 

consideration. (Specific Business Administration NARS 3.1.2) 

A.11 
Prepare marketing feasibility studies and the assessment of investment proposals. 

(Specific Business Administration NARS 3.1.3) 

A.12 

Understand the fundamentals of creating administrative work guidelines, organizational 

structures, and systems for the numerous tasks carried out by the company. (Specific 

Business Administration NARS 3.1.4) 

A.13 

State the recent management concepts including comprehensive quality, re-engineering 

operations, and looking at ways to use them in other industries. (Specific Business 

Administration NARS 3.1.5) 

A.14 
Comprehend the guidelines for influencing people and exercising good leadership. 

(Specific Business Administration NARS 3.1.6) 

A.15 
Connect with workplace and communicate inside the organization. (Specific Business 

Administration NARS 3.1.7) 

A.16 
Recognize the fundamentals of development and motivation the inspiration of other 

parties. (Specific Business Administration NARS 3.1.8) 

A.17 

Perceive the organization's linked parties' expectations must be met by the foundations, 

policies, strategies, plans, and requirements for their consequences. (Specific Business 

Administration NARS 3.1.9) 

 

 

B. Intellectual skills: 

 

The graduate should be able to: 

 

 General ILOs 

 

B.1 
Interpret data and conclude information using the scientific method and logical thinking. 

(General NARS 1.4.1) 

B.2 
Analyze the basics principles of creative thinking in the business field. (General NARS 

1.4.2) 

B.3. 
Evaluate critically the positive approaches and the negative drawbacks related to modern 

issue. (General NARS 1.4.3) 

B.4. Analyze numerical data and its interpretation and significance. (General NARS 1.4.4) 

 
B.5 Choose the proper way to deal with different situations that transform threats into 

opportunities. (General NARS 1.4.5) 

B.6 
Express the ideas and points of view clearly in regards to the field of Business and 

provide objective opinions scientifically supported by evidences. (General NARS 1.4.6) 
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In addition to the previous general knowledge, the commerce program graduate should be 

able to: 

 

 Specific ILOS (Business Administration ILOs) 

 

B.7 
Apply creative thinking when handling various administrative scenarios. (Specific Business 

Administration NARS 3.3.1) 

B.8 
Correlate the relationship between environmental factors and decision-making styles. 

(Specific Business Administration NARS 3.3.2) 

B.9 
Classify a variety of models, tactics, and scenarios to deal with administrative dilemma and 

conflicts. (Specific Business Administration NARS 3.3.3) 

 

C.  Practical and Professional skills: 

 

The graduate should have acquired the following professional skills: 

 

 General ILOs 

 

C.1 Utilize efficiently various organizational physical and human resources.  (General NARS 

1.3.1)   

C.2 Examining and analyzing the markets and its emerging trends. (General NARS 1.3.2) 

C.3 Select data and information from different sources and check its validity. (General NARS 

1.3.3) 

C.4 Collect, analysis and interpret various data and statistics that reflects its impact on the 

economy and society. (General NARS 1.3.4) 

C.5 Developing and managing specialized systems for administration, accounting, and 

insurance. (General NARS 1.3.5) 

C.6 Use scientific methods to solve business dilemma. (General NARS 1.3.6) 

C.7 Apply the principles of monitoring and performance evaluation. (General NARS 1.3.7) 

C.8 Prepare, present, and interpret business reports in a scientific manner. (General NARS 1.3.8) 

C.9 Use computer programs and applications and information technology in the business field. 

(General NARS 1.3.9) 

C.10. Utilize and apply research findings and business reports for improving organization 

performance (General NARS 1.3.10) 
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In addition to the previous general knowledge, the commerce program graduate should be 

able to: 

 

 Specific ILOS (Business Administration ILOs) 

 

C.11 Prepare and implement strategic business plans and policies. (Specific Business 

Administration NARS 3.2.1) 

C.12  Prepare and design various work systems and business manuals. (Specific Business 

Administration NARS 3.2.2) 

C.13  Design and develop organizational structure. (Specific Business Administration NARS 

3.2.3) 

C.14  Prepare and manage information systems for business administration. (Specific Business 

Administration NARS 3.2.4) 

C.15  Conduct feasibility studies and evaluate business projects. (Specific Business 

Administration NARS 3.2.5) 

C.16  Develop and execute marketing and sales plans. (Specific Business Administration NARS 

3.2.6) 

C.17  Analyze financial data and evaluate available investment alternatives. (Specific Business 

Administration NARS 3.2.7) 

C.18  Analyze different markets in the business field. (Specific Business Administration NARS 

3.2.8) 

C.19  Develop plans and programs for the efficient use of physical, human, and financial 

resources. (Specific Business Administration NARS 3.2.9) 

C.20.   Use contemporary scientific methods and systems in the field of business administration in 

a practical manner. (Specific Business Administration NARS 3.2.10) 

 

D. General and Transferable skills: 

 

The graduate should have acquired the following skills: 

 

D.1 Manage time effectively. (General NARS 1.5.1) 

D.2 Communicate effectively with others and have influence on them. (General NARS 1.5.2) 

D.3 Work in a team and manage work groups. (General NARS 1.5.3) 

D.4 
Enhance cognitive and intellectual skills, and continuous self-learning. (General NARS 

1.5.4) 

D.5 
Use various problems-solve techniques on the individual and Organizational levels. 

(General NARS 1.5.5) 

D.6 Apply negotiation and presentation skills. (General NARS 1.5.6) 

D.7 Enhance self-management and handle work pressures effectively. (General NARS 1.5.7) 

D.8 Develop creativity and innovation, continuous development, and improvement in 
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workplace. (General NARS 1.5.8) 

D.9 
 Use scientific and technical terminologies related to business practices. (General NARS 

1.5.9) 

D.10 
Utilize effectively the English language in discussion, research and presentations. (General 

NARS 1.5.10) 

 

 

 

  

These outcomes have been developed with reference to the National Academic Reference Standards 

(NARS 2009) for Commerce and Business Administration. 

 

The Academic standards were approved by the department council on: 9-7-2024 and by the 

institute board of directors- minutes No. (84) dated 13- 8- 2024 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5. Academic Standard 
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a. Program Duration: 4 levels divided into 8 semesters for 4 Academic years. 

b. Program structure:  

Total credit hours of program: 134 credit hours  

Compulsory: 79 credit hours 

Elective: 55 credit hours 

Selective: none 

c. Compliance with NARS 

 

Business English Department 

Subject Area 

A B C D 

Basic 

Sciences 

Humanities 

&Social 

Sciences 

Specialized 

Courses  

Other 

courses 

%Total NARS 25% 12.5% 50% 12.5% 

%Total   28.6% 11.02% 63.2% 17.64% 

Total Hrs 134 39hrs 15hrs 86hrs 24hrs 

  

 

 

 

 

 

 

 

 

 

 

6- Program Structure and Content 
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35 Hours First Level: Must fulfill 

Compulsory      26 

Elective              9 

Distributed as follows: 

34 Hours Second Level: Must fulfill 

Compulsory      29 

Elective              5 

Distributed as follows: 

35 Hours Third Level: Must fulfill 

Compulsory      29 

Elective             6 

Distributed as follows: 

27 Hours Forth Level: Must fulfill 

Compulsory      15  

Elective             12 

Distributed as follows: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

7- Program Levels (Credit Hours System)   
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Coding Scheme 

 

      

 

Serial (1-9) 

 

Serial (0-9) 

 

Level (1-4) 

 

Group Code 

 

Group Codes: 

 

HUM Humanities  INF Information Systems 

MTH Mathematics STA Statistics 

ACC Accounting LAW Law 

MGT Management  

FIN Finance 

ECO Economics 

 
Subject Numbers: 

 

0 Introductory 6 Accounting 

1 Mathematics 7 Finance 

2 Statistics 8 Law 

3 Economics 9 Social & professional 

4 Management 

5 Information Systems 

 

 

8- Code system for Division or Specialization 
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 سبػبد اخزٛبر٘ ( 8سبػبد إعجبر٘ +  10سبػبد يؼزًذح ) 02 :يزطهجبد عبيؼٛخ - 1

يزطهت 

 سبثك
 ص ع

ص 

 د

ص 

ٌ 
 كٕد انًمزر Course Title ص و

 يمزراد ( 6سبػخ =  10يٕاد إعجبرٚخ )

 - - 0 0 English Language (1) ( 1نغخ إَغهٛشٚخ) HUM191 

HUM191 - - 0 0 English Language (2) (0ٛشٚخ )نغخ إَغه HUM192 

 - - 0 0 Human Rights ٌحمٕق الإَسب HUM193 

 - - 0 0 Principles of Law ٌَٕيجبدئ انمب LAW181 

 - - 0 0 Research Methodology ًٙطزق ٔيُبْظ ثحش ػه HUM392 

 - - 0 0 Professional Ethics أخلالٛبد انًُٓخ HUM292 

 يمزر ( 4سبػبد =  8يٕاد إخزٛبرٚخ ) 

HUM191 - - 0 0 
Conversation in English 

Language 
 HUM291 يحبدصخ ثبنهغخ الإَغهٛشٚخ

MGT141 - - 0 0 
Management of Sport 

Institution 
 MGT245 إدارح انًؤسسبد انزٚبضٛخ

 - - 0 0 
Office Publishing and 

Reporting 
انُشز انًكزجٙ ٔإػذاد 

 انزمبرٚز
INF156 

 - - 0 0 French Language نغخ فزَسٛخ HUM195 

 - - 0 0 Creative Thinking ٙانزفكٛز الإثذاػ HUM196 

 - - 0 0 Recent History of Egypt ربرٚخ يصز انحذٚش HUM197 

 - - 0 0 
Office Application 

Packages 
 INF154 حشو انزطجٛمبد انًكزجٛخ

ٙص و = سبػخ يؼزًذح، ص د = سبػخ رًبرٍٚ، ص ع= سبػخ ػًه  

 

 

 

 

 

 

9. Program Courses and Prerequisites 



 
 ٔسارح انزؼهٛى انؼبنٙ

 يؼٓذ انًسزمجم انؼبنٙ نهذراسبد انزكُٕنٕعٛخ انًزخصصخ
                       

Business Administration Department 

17 

 

 اخزٛبر٘ ( خسبػ 9سبػخ إعجبر٘ +  48يؼزًذح ) سبػبد 55  :يزطهجبد انًؼٓذ 0-0

 ص ع يزطهت سبثك
ص 

 د

ص 

ٌ 
 كٕد انًمزر Course Title ص و

 يمزراد ( 16سبػخ =  48يٕاد إعجبرٚخ )

- - 0 3 3 Principles of Management أصٕل إدارح MGT141 

- - 0 3 3 
Principles of 

Accounting(1) 
 ACC161 (1أصٕل يحبسجخ )

- - 0 3 3 Principles of statistics يجبدئ الإحصبء STA222 

- - 0 3 3 Principles of Economics أصٕل الإلزصبد ECO132 

- - 0 3 3 
Computer Business 

Application 
رطجٛمبد رغبرٚخ ػهٗ 

 انحبست
INF351 

ACC161 - 0 3 3 Principles of Accounting (2) ( 0أصٕل يحبسجخ) ACC162 

MGT141 - 0 3 3 Marketing إدارح انزسٕٚك MGT241 

MTH112 - 0 3 3 
Mathematics of Finance & 

Investment 
رٚبضٛبد انًبل 

 ٔالإسزضًبر
MTH211 

ECO131 - 0 3 3 Macroeconomics ٙالإلزصبد انكه ECO231 

MGT141 - 0 3 3 Financial Management نٛخإدارح يب FIN272 

- - 0 3 3 Behavioral Sciences ػهٕو سهٕكٛخ HUM194 

MGT141 - 0 3 3 
Production & Operations 

Management 
إدارح الإَزبط 

 ٔانؼًهٛبد
MGT242 

FIN272 - 0 3 3 
Financial Markets 

&Institutions 
الأسٕاق 

 ٔانًؤسسبد انًبنٛخ
FIN371 

ACC162 - 0 3 3 Principles of Auditing أصٕل انًزاعؼخ ACC366 

LAW181 - 0 3 3 Commercial Law ٘انمبٌَٕ انزغبر LAW281 

 - 0 3 3 Pure Mathematics انزٚبضٛبد انجحزخ MTH111 

 - 0 2 2 Training رذرٚت  

 يمزراد( 3سبػخ =  9يٕاد اخزٛبر٘ ) 
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ECO131 - 0 3 3 Economic Development لزصبدٚخالازًُٛخ ان ECO334 

 - 0 3 3 
Corporate Finance 

 
 FIN374 رًٕٚم انشزكبد

MGT141 - 0 3 3 
International Business 

Administration 
 MGT246 إدارح الأػًبل انذٔنٛخ

ECO131 - 0 3 3 
Economics of Money& 

Banking 
الزصبدٚبد انُمٕد 

 ٔانجُٕن
ECO232 

 - 0 3 3 Economic Resources ٚخانًٕارد الإلزصبد ECO134 

MTH112 - 0 3 3 Mathematics of Insurance ٍٛرٚبضٛبد انزأي MTH212 

ECO131 - 0 3 3 Public Finance & Taxation 
انًبنٛخ انؼبيخ 

 ٔانضزائت
ECO336 

 2 - 3 3 
Principles of Information 

System 
أسبسٛبد َظى 

 انًؼهٕيبد
INF152 

د = سبػخ رًبرٍٚ، ص ع= سبػخ ػًهٙص و = سبػخ يؼزًذح، ص ٌ= سبػخ َظز٘، ص   

 

 سبػخ اخزٛبر٘ ( 18سبػخ إعجبر٘ +  39سبػخ يؼزًذح ) 55 :يزطهجبد رخصص 0-3

 يزطهت سبثك
ص 

 ع
 ص د

ص 

ٌ 
 كٕد انًمزر Course Title ص و

 يمزراد ( 13سبػخ =  39يٕاد إعجبرٚخ )

MGT141 - 0 3 3 
Management of 

Human Resources 
 MGT243 خإدارح انًٕارد انجشزٚ

STA322 - 0 3 3 
Advanced Applied 

Statistics 
 STA422 احصبء رطجٛمٙ يزمذو

MGT242 - 0 3 3 
Materials 

Management 
 MGT341 إدارح انًٕاد

MGT241 - 0 3 3 Marketing Researches انجحٕس انزسٕٚمٛخ MGT445 

FIN272 - 0 3 3 
Investment in 

Securities 
 FIN372 اق انًبنٛخالاسزضًبر فٙ الأٔر

STA221 - 0 3 3 Applied Statistics ٙاحصبء رطجٛم STA322 

ECO131 - 0 3 3 Applied Economics ٙالزصبد رطجٛم ECO331 

MGT141 - 0 3 3 Public Administration إدارح ػبيخ MGT244 

MGT243 - 0 3 3 
Organizational 

Development 
 MGT441 انزطٕٚز انزُظًٛٙ

MGT241 - 0 3 3 
Marketing 

Communications 
 MGT343 ارصبلاد رسٕٚمٛخ

 - 0 3 3 Public Relations ػلالبد ػبيخ MGT342 
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FIN372 - 0 3 3 Options& Derivatives انخٛبراد ٔانًشزمبد انًبنٛخ FIN471 

MGT241 - 0 3 3 Consumers Behaviors ٍٛسهٕن انًسزٓهك MGT444 

 يمزراد ( 6خ = سبػ 18يٕاد إخزٛبر٘ )

MGT243 - 0 3 3 

Advanced Human 

Resources 

Management 

إدارح انًٕارد انجشزٚخ 

 انًزمذيخ
MGT443 

INF351 - 0 3 3 
Management 

Information System 
 INF453 َظى انًؼهٕيبد الإدارٚخ

 - 0 3 3 Quality Management إدارح انغٕدح MGT347 

MGT242 - 0 3 3 Operation Researches ثحٕس انؼًهٛبد MTH311 

 - 0 3 3 Electronic Commerce انزغبرح الإنكززَٔٛخ INF451 

ACC161 - 0 3 3 
Managerial 

Accounting 
 ACC462 انًحبسجخ الإدارٚخ

MGT141 - 0 3 3 Strategic Management الإدارح الإسززارٛغٛخ MGT446 

HUM192 - 0 3 3 
Commercial Studies 

in language 
 HUM492 دراسبد رغبرٚخ ثهغخ

HUM194 - 0 3 3 
Organizational 

Behavior 
 MGT448 ٕن رُظًٛٙهس

ECO231 - 0 3 3 
Economics of Foreign 

Trade 
 ECO431 الزصبدٚبد انزغبرح انخبرعٛخ

MGT141 - 0 3 3 
Small-enterprises 

Management 
 MGT442 إدارح انًشزٔػبد انصغٛزح

خ يؼزًذح، ص ٌ= سبػخ َظز٘، ص د = سبػخ رًبرٍٚ، ص ع= سبػخ ػًهٙص و = سبػ  
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The Academic Plan for Business Administration 

 انًسزٕٖ الأٔل

 انفصم انذراسٙ الأٔل

 انًمزر كٕد انًمزر رلى انًمزر
انسبػبد  ػذد انسبػبد

 انًؼزًذح

يذح 

 الايزحبٌ

درعّ 

 ٙالإعًبن رطجٛمٙ َظز٘ انًمزر

 ( سبػخ يؼزًذح6يزطهجبد عبيؼٛخ )إعجبر٘( )

1 HUM191 ( 1نغخ إَغهٛشٚخ) 011 2 2 2 - 2 

0 HUM193 ٌ011 2 2 2 - 2 حمٕق الإَسب 

3 LAW181 ٌَٕ011 2 2 2 - 2 يجبدئ انمب 

 ( سبػخ يؼزًذح9يزطهجبد انًؼٓذ )إعجبر٘( )

4 MGT141 011 2 3 5 2 3 أصٕل إدارح 

5 ACC161 011 2 3 5 2 3 (1سجخ )أصٕل يحب 

6 MTH111 011 2 3 5 2 3 بد انجحزخٛانزٚبض 

 سبػخ( 0يزطهجبد عبيؼٛخ )اخزٛبر٘= 

5 HUM195 011 2 2 2 - 2 نغخ فزَسٛخ 

8 HUM197 011 2 2 2 - 2 ربرٚخ يصز انحذٚش 

 انفصم انذراسٙ انضبَٙ

 انًمزر كٕد انًمزر رلى انًمزر
انسبػبد  ػذد انسبػبد

 انًؼزًذح

 يذح

 الايزحبٌ

درعّ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح0يزطهجبد عبيؼٛخ )إعجبر٘( )

1 HUM192 ( 0نغخ إَغهٛشٚخ) 011 2 2 2 - 2 

 ( سبػخ يؼزًذح9يزطهجبد انًؼٓذ )إعجبر٘( )

0 ACC162 ( 0أصٕل يحبسجخ) 011 2 3 5 2 3 

3 ECO132 011 2 3 5 2 3 أصٕل الإلزصبد 

4 HUM194 011 2 3 5 2 3 ػهٕو سهٕكٛخ 

 سبػخ( 3يزطهجبد يؼٓذ )إخزٛبر٘=

5 ECO134 011 2 3 5 2 3 انًٕارد الإلزصبدٚخ 

6 INF152 
أسبسٛبد َظى 

 انًؼهٕيبد
3 2 5 3 2 011 

 سبػبد( 4يزطهجبد عبيؼٛخ )اخزٛبر٘= 

5 INF154 011 2 2 2 - 2 حشو انزطجٛمبد انًكزجٛخ 

8 INF156 
جٙ ٔإػذاد انُشز انًكز

 انزمبرٚز
2 - 2 2 2 011 

9 HUM196 ٙ011 2 2 2 - 2 انزفكٛز الإثذاػ 
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 انًسزٕٖ انضبَٙ

 انفصم انذراسٙ الأٔل

رلى 

 انًمزر
 انًمزر كٕد انًمزر

انسبػبد  ػذد انسبػبد

 انًؼزًذح

يذح 

 الايزحبٌ

درعّ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ػخ يؼزًذح( سب10يزطهجبد انًؼٓذ )إعجبر٘( )

1 LAW281 ٘011 2 3 5 2 3 انمبٌَٕ انزغبر 

0 MGT241 011 2 3 5 2 3 إدارح انزسٕٚك 

3 MTH211 
رٚبضٛبد انًبل 

 ٔالإسزضًبر
3 2 5 3 2 011 

4 ECO231 ٙ011 2 3 5 2 3 الإلزصبد انكه 

 ( سبػخ يؼزًذح3يزطهجبد رخصص )إعجبر٘( )

5 MGT243 
إدارح انًٕارد 

 انجشزٚخ
3 2 5 3 2 011 

 سبػخ( 0يزطهجبد عبيؼخ )إخزٛبر٘=

6 HUM291 
يحبدصخ ثبنهغخ 

 الإَغهٛشٚخ
2 - 2 2 2 011 

5 MGT245 
إدارح انًؤسسبد 

 انزٚبضٛخ
2 - 2 2 2 011 

 انفصم انذراسٙ انضبَٙ

رلى 

 انًمزر
 انًمزر كٕد انًمزر

انسبػبد  ػذد انسبػبد

 انًؼزًذح

 يذح

 الايزحبٌ

درعّ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح9يزطهجبد انًؼٓذ )إعجبر٘( )

1 STA222 011 2 3 5 2 3 يجبدئ الإحصبء 

0 FIN272 011 2 3 5 2 3 إدارح يبنٛخ 

3 MGT242 
إدارح الإَزبط 

 ٔانؼًهٛبد
3 2 5 3 2 011 

 ( سبػخ يؼزًذح3يزطهجبد رخصص )إعجبر٘( )

4 MGT244 011 2 3 5 2 3 إدارح ػبيخ 

 ( سبػخ يؼزًذح0بد عبيؼخ )إعجبر٘( )يزطهج

5 HUM292 011 2 2 2 - 2 أخلالٛبد انًُٓخ 

 سبػخ (3يزطهجبد يؼٓذ )إخزٛبر٘=

6 ECO232 
الزصبدٚبد انُمٕد 

 ٔانجُٕن
3 2 5 3 2 011 

5 MTH212 ٍٛ011 2 3 5 2 3 رٚبضٛبد انزأي 

8 MGT246  011 2 3 5 2 3 ذٔنٛخانػًبل الأإدارح 
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 انًسزٕٖ انضبنش

  انفصم انذراسٙ الأٔل

رلى 

 انًمزر
 انًمزر كٕد انًمزر

انسبػبد  ػذد انسبػبد

 انًؼزًذح

درعّ 

 الايزحبٌ

يذِ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح6يزطهجبد انًؼٓذ )إعجبر٘( )

1 FIN371 
الأسٕاق ٔانًؤسسبد 

 انًبنٛخ
3 2 5 3 2 011 

0 INF351 
رطجٛمبد رغبرٚخ ػهٗ 

 نحبستا
3 2 5 3 2 011 

 ( سبػخ يؼزًذح9يزطهجبد رخصص )إعجبر٘( )

3 MGT341 011 2 3 5 2 3 إدارح انًٕاد 

4 MGT343 011 2 3 5 2 3 ارصبلاد رسٕٚمٛخ 

5 ECO331 ٙ011 2 3 5 2 3 الزصبد رطجٛم 

 سبػخ (3يزطهجبد رخصص )إخزٛبر٘ = 

6 MGT347 011 2 3 5 2 3 إدارح انغٕدح 

5 MTH311 011 2 3 5 2 3 ٕس انؼًهٛبدثح 

 

 انفصم انذراسٙ انضبَٙ

رلى 

 انًمزر
 انًمزر كٕد انًمزر

انسبػبد  ػذد انسبػبد

 انًؼزًذح

 يذح

 الايزحبٌ

درعّ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح3يزطهجبد انًؼٓذ )إعجبر٘( )

1 ACC366 011 2 3 5 2 3 أصٕل انًزاعؼخ 

 ( سبػخ يؼزًذح0خ )إعجبر٘( )يزطهجبد انغبيؼ

0 HUM392 
طزق ٔيُبْظ ثحش 

 ػهًٙ
2 - 2 2 2 011 

 ( سبػخ يؼزًذح9يزطهجبد رخصص )إعجبر٘( )

3 STA322 ٙ011 2 3 5 2 3 احصبء رطجٛم 

4 MGT342 011 2 3 5 2 3 ػلالبد ػبيخ 

5 FIN372 
الاسزضًبر فٙ 

 الأٔراق انًبنٛخ
3 2 5 3 2 011 

 سبػخ ( 3ٛبر٘ = يزطهجبد انًؼٓذ )إخز

6 ECO334 011 2 3 5 2 3 لزصبدٚخالازًُٛخ ان 

5 FIN374 011 2 3 5 2 3 رًٕٚم انشزكبد 

8 ECO336 
انًبنٛخ انؼبيخ 

 ٔانضزائت
3 2 5 3 2 011 
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 انًسزٕٖ انزاثغ

 انفصم انذراسٙ الأٔل

رلى 

 انًمزر
 انًمزر كٕد انًمزر

انسبػبد  ػذد انسبػبد

 انًؼزًذح

يذح 

 الايزحبٌ

خ درع

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح9يزطهجبد رخصص )إعجبر٘( )

1 MGT441 ًٙٛ011 2 3 5 2 3 انزطٕٚز انزُظ 

0 MGT445 011 2 3 5 2 3 زسٕٚمٛخانجحٕس ان 

3 FIN471 
انخٛبراد ٔانًشزمبد 

 انًبنٛخ
3 2 5 3 2 011 

 سبػبد ( 6يزطهجبد رخصص )إخزٛبر٘ = 

4 INF453 
ًؼهٕيبد انَظى 

 دارٚخالإ
3 2 5 3 2 011 

5 INF451 011 2 3 5 2 3 نكززَٔٛخالإزغبرح ان 

6 MGT443 
ًٕارد انإدارح 

 ًزمذيخانجشزٚخ ان
3 2 5 3 2 011 

5 ECO431 
الزصبدٚبد انزغبرح 

 انخبرعٛخ
3 2 5 3 2 011 

 

 انفصم انذراسٙ انضبَٙ

رلى 

 انًمزر
 انًمزر كٕد انًمزر

بد انسبػ ػذد انسبػبد

 انًؼزًذح

يذح 

 الايزحبٌ

درعخ 

 الإعًبنٙ رطجٛمٙ َظز٘ الايزحبٌ

 ( سبػخ يؼزًذح6يزطهجبد رخصص )إعجبر٘( )

1 STA422 011 2 3 5 2 3 احصبء رطجٛمٙ يزمذو 

0 MGT444  011 2 3 5 2 3 ًسزٓهكٍٛانسهٕن 

 سبػخ ( 6يزطهجبد رخصص )إخزٛبر٘= 

3 MGT446 011 2 3 5 2 3 سززارٛغٛخالإدارح الإ 

4 MGT448 011 2 3 5 2 3 ٕن رُظًٛٙهس 

5 ACC462 011 2 3 5 2 3 دارٚخالإًحبسجخ ان 

6 MGT442 
إدارح انًشزٔػبد 

 انصغٛزح
3 2 5 3 2 011 

5 HUM492 011 2 3 5 2 3 دراسبد رغبرٚخ ثهغخ 
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There are no special admission requirements to the program and the common admission 

requirements applied to all programs and outlined at the institute’s bylaws are applied. These 

requirements are as follows: 

 ( 32يبدح) : 

٣شزشؽ ُوجٍٞ  ٣زْ اخز٤بس اُطِجخ أُوج٤ُٖٞ ثؼذ ٗغبؽْٜ ك٢ اخزجبساد اُوجٍٞ ٝكوب ُٔغٔٞع دسعزْٜ ك٢ اُضب٣ٞٗخ اُؼبٓخ . ًٔب   

اُطبُت إٔ ٣غزبص ث٘غبػ اٌُشق اُطج٢ ُِزؾون ٖٓ خِٞٙ ٖٓ الآشاع أُؼذ٣خ ٝاُزأًذ ٖٓ طلاؽ٤زٚ ُٔزبثؼٚ اُذساعخ ٝكوب 

 ُِوٞاػذ اُز٢ ٣ؼؼٜب ٓغِظ شئٕٞ أُؼبٛذ اُؼ٤ِب اُخبطخ ًٔب ٣شزشؽ إ ٣ٌٕٞ اُطبُت ٓزلشػبً ُِذساعخ ثبُٔؼٜذ .

 

 ( 31يبدح) لأرٛخ :ٚمجم انًؼٓذ انًؤْلاد ا- 

 -ثبنُسجخ نشؼجخ الادارح ٔانًحبسجخ انذراسخ ثبنهغخ الاَغهٛشٚخ :

ؽذ اد٢ٗ ك٢ ٓبدح  ٥5اُضب٣ٞٗخ اُؼبٓخ ثشؼجز٤ٜب ٝٓب ٣ؼبدُٜب ٖٓ اُشٜبداد اُؼشث٤خ ٝالاع٘ج٤خ ثششؽ اُؾظٍٞ ػ٠ِ % -

 اُِـخالاٗغ٤ِض٣خ

اٝ ٖٓ ٣٘ٞة ػ٘ٚ ٝرخزْ ثخبرْ أُؼٜذ ٝ ٣ؼط٢ ٌَُ ؽبُت ثطبهخ شخظ٤خ ٣ِظن ػ٤ِٜب طٞسرٚ ٣ٝٞهؼٜب ػ٤ٔذ أُؼٜذ  -

 ٣غت روذ٣ٜٔب ك٢ ًَ شإٔ دساع٢ ٝلا ٣غٔؼ لأ١ ؽبُت ثؾؼٞس اُذسٝط ٝرأد٣خ الآزؾبٗبد الا ارا ًبٕ ٣ؾَٔ ثطبهزٚ .

 

 ( 30يبدح) : 

ِٞصاسح اٝ لا ٣غٞص ُِطبُت إ ٣و٤ذ اعٔٚ ك٢ اًضش ٖٓ ٓؼٜذ ك٢ ٝهذ ٝاؽذ ٝلا ٣غٞص ُٚ إ ٣غٔغ ث٤ٖ اُو٤ذ ك٢ ٓؼٜذ ؿ٤ش ربثغ ُ

اٟ ٤ًِخ عبٓؼ٤خ ٝ لا ٣غٞص اػبدح ه٤ذ اُطبُت ثبُٔؼٜذ ُِؾظٍٞ ػ٠ِ شٜبدح عجن ُٚ اُؾظٍٞ ػ٤ِٜب ًٔب لا ٣غٞص اػبدح ه٤ذٙ 

 .ُِؾظٍٞ ػ٠ِ شٜبدح اخش١ ٖٓ ٓؼٜذ ٓٔبصَ

 

 ( 33يبدح) 

 بُٔؼٜذ .٣غٞص رؾ٣َٞ اُطبُت أُغزغذ ٝأُششؼ ثأ٠ُٝ كشم اُذساعخ ثششؽ اُؾظٍٞ ػ٠ِ اُؾذ الأٝس اُوجٍٞ ث 

 

 ( 34يبدح): 

٣غٞص رؾ٣َٞ اُطلاة أُ٘و٤ُٖٞ ُِلشهخ الأػ٠ِ ػذا اُغ٘ٞاد اُٜ٘بئ٤خ ٝك٠ ؽبُخ رطج٤ن خطخ دساع٤خ ٓخزِلخ ٣زْ ػَٔ ٓوبطخ 

 ػ٤ِٔخ ثٔؼشكخ ُغ٘خ ػ٤ِٔخ رشٌَ ثوشاس ٖٓ ػ٤ٔذ أُؼٜذ .

 

 ( 35يبدح): 

ذْٛ ثششؽ اعز٤لبء أُٞاد أُؤِٛخ ٝاُؾظٍٞ ػ٠ِ اُؾذ ٣غٞص رؾ٣َٞ اُطلاة ؿ٤ش أُغزغذ٣ٖ ٝٓ٘و٤ُٖٞ ُِلشهخ الأػ٠ِ ثٔؼبٛ 

 .الأد٠ٗ ُٔغٔٞع اُذسعبد ُِٔؼٜذ ع٘خ اُؾظٍٞ ػ٠ِ أُؤَٛ أٝ اُغ٘خ اُغبس٣خ أ٣ٜٔب أكؼَ ُِطبُت

 

 

 

 

     10. Program Admission Requirements 
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 ( 36يبدح): 

وذ٣ْ ٣شزشؽ ك٢ ع٤ٔغ اُؾبلاد اُغبثوخ الا ٣ٌٕٞ اُطبُت أُطِٞة رؾ٣ِٞٚ اٝ ٗوَ ه٤ذٙ هذ اعز٘لز كشص اُشعٞة ًٔب ٣شزشؽ ر

ؽِت اُزؾ٣َٞ ك٢ أُؼٜذ أُطِٞة اُزؾ٣َٞ ا٤ُٚ هجَ ثذء اُذساعخ ٣ٝغٞص ُٔغِظ اداسح أُؼٜذ ػ٘ذ اُؼشٝسح اُوظٟٞ هجٍٞ 

 ؽِت اُزؾ٣َٞ ٝلا ٣و٤ذ أ١ ؽبُت الا ثؼذ ٓٞاكوخ سئ٤ظ الاداسح أُشًض٣خ ٝاخطبس أُؼٜذ ثزُي .

 

 

 ( 35يبدح):  

الاداسح أُشًض٣خ هجٍٞ ؽِجخ ٖٓٔ اعز٘لزٝا كشص اُشعٞة ك٢ ٤ًِبد اُغبٓؼبد اٝ  ٣ٝغٞص ُٔغِظ اداسح أُؼٜذ ثؼذ أُٞاكوخ سئ٤ظ

 ك٢ أُؼبٛذ اُؼب٤ُخ اُزبثؼخ ُٞصاسح اُزؼ٤ِْ اُؼب٢ُ ارا رٞاكشد ك٤ْٜ اُششٝؽ اُزب٤ُخ :

ُٔؼٜذ ( إ ٣ٌٕٞ اُطبُت ٓغزٞك٤ب ششٝؽ الاُزؾبم ثبُٔؼٜذ ٝإ ٣ٌٕٞ ؽبطلا ػ٠ِ أُغٔٞع اُز١ ٝطَ ا٤ُٚ اُوجٍٞ ك٢ ا0)

 ع٘خ ؽظُٞٚ ػ٠ِ اُشٜبدح اُضب٣ٞٗخ اٝ ٓب ٣ؼبدُٜب اٝ ع٘خ ؽِت اُزؾبهٚ ثبُٔؼٜذ أ٣ٜٔب اكؼَ ُِطبُت .

إ ٣ٌٕٞ اُطبُت ٓو٤ذ ثب٤ٌُِخ اُغبٓؼ٤خ أٝ أُؼٜذ اُؼب٢ُ ك٢ اُغ٘خ اُذساع٤خ اُغبثوخ ػ٠ِ روذٓٚ ُلاُزؾبم ثبُٔؼٜذ إ ( 2)

 . ٣ٌٕٞ ه٤ذ اُطبُت ك٢ كشم اُذساعخ ثبُٔؼٜذ ٓغزغذ
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  ( 41يبدح ): يٕاػٛذ انذراسخ ٔانمٛذ 

 رمسى انسُّ الأكبدًٚٛخ انٗ صلاصخ فصٕل دراسٛخ كبٜرٙ :

 ( اعجٞع05اُلظَ الأٍٝ ٣جذأ ك٢ شٜش عجزٔجش ُٔذٙ )  -

 ( اعجٞع 05اُلظَ اُضب٢ٗ ٣جذأ ك٢ شٜش كجشا٣ش ُٔذٙ )  - 

 عبػٚ ٓؾبػشاد . 45أعبث٤غ( ٝٓب لا ٣وَ ػٖ  ٨: 6ذٙ ٓب ث٤ٖ )اُلظَ اُظ٤ل٢ ٣جذأ ك٢ شٜش ٤ٗٞ٣ٞ ُٔ -

ؽلاة  ٣ٝ01شزشؽ ُزوذ٣ْ أ١ ٓوشس ك٢ اُلظَ اُظ٤ل٢ أٝ أ١ كظَ دساع٢ آخش ألا ٣وَ ػذد اُطلاة اُشاؿج٤ٖ ك٢ اُزغغ٤َ ػٖ 

اكوٚ ٓغِظ اداسح أُؼٜذ. )٣ٌٖٝٔ ك٢ اُؾبلاد الاعزض٘بئ٤خ إ ٣وَ ػٖ رُي ( إلا ك٢ ؽبلاد اُزخشط ٣ٌٖٔ إ ٣وَ ػٖ رُي ٝثؼذ ٓٞ

 ٝك٠ ؽبُخ ػذّ كزؼ ٓوشس اخز٤بس١ ٣غٞص ُٔغِظ اداسح أُؼٜذ ث٘بء ػ٠ِ اهزشاػ ٓغِظ اُوغْ أُخزض ٝٓٞاكوخ اُؼ٤ٔذ اخز٤بس

 

  ( 40يبدح ): 

 ٓزطِجبد اُؾظٍٞ ػ٠ِ دسعخ اُجٌبُٞس٣ٞط

 لاثذ إٔ ٣غزبص اُطبُت ػذد ٖٓ اُغبػبد أُؼزٔذح ًٔب ٠ِ٣ :  -0

 عبػٚ ٓؼزٔذٙ ( . 044:  032الاػٔبٍ أٝ أُؾبعجخ )ٖٓ(  ثٌبُٞس٣ٞط اداسح 

 ٣شزَٔ ػ٠ِ ػذد عبػبد اُزذس٣ت اُؼ٢ِٔ

 ادارح اػًبل  انًسزٕٖ

 عبػٚ 34اهَ ٖٓ  الأل

 عبػٚ 6٨عبػخ لاهَ ٖٓ  34ٖٓ  انضبَٗ

 عبػخ 012لاهَ ٖٓ  6٨ٖٓ  انضبنش

 عبػخ 034ا٠ُ  012ٖٓ  انزاثغ

 

ك٢ أ١ ٝهذ كئرا هَ ٣زْ اٗزاسٙ ٝلا ٣ظشػ ُٚ ثبُزغغ٤َ ك٢ اُلظَ اُضب٢ٗ  ٢ًٔ2 لا ٣وَ ػٖ ػ٠ِ اُطبُت إ ٣ؾون ٓؼذٍ رشا -2

عبػٚ ٓؼزٔذٙ ٝػ٘ذ اُزٌشاس لأسثؼٚ كظٍٞ ٓززب٤ُٚ ثؼذ رُي ٣زْ كظِٚ ٜٗبئ٤ب إلا ارا ًبٕ ك٢ أُغزٟٞ اُضبُش أٝ اُشاثغ  02لأًضش ٖٓ 

 ك٤ؼط٠ كشطٚ اٝ كشطز٤ٖ اػبك٤ز٤ٖ ؽغت اُزشر٤ت.

طبُت ثئػبدح اُزغغ٤َ ك٢ أ١ ٓوشس سعت ك٤ٚ ٣ٝؼ٤ذٙ دساعخ ٝآزؾبٗب ثؼذ دكغ سعّٞ اُخذٓخ اُزؼ٤ٔ٤ِخ أُوشسح ٝرخلغ ٣غٔؼ ُِ -3

+ رشطذ ُٚ اُذسعخ اُلؼ٤ِخ اُز٢ ؽظَ ػ٤ِٜب، ٓغ D( كئرا ؽظَ ػ٠ِ دسعخ أهَ ٖٓ Dاُذسعخ ٝاُزوذ٣ش ا٠ُ أػ٠ِ دسعبد أُوجٍٞ )

ٝرؾزغت ُِطبُت اُغبػبد أُؼزٔذح ُِٔوشس ٓشح  repeated courseػبدح أُوشس ( ( هجَ اُذسعخ ٝ اُز٢ رٞػؼ اRاػبكخ ؽشف )

 ٝاؽذح ك٢ أُؼذٍ اُزشا٢ًٔ. ؽغت الاؽٞاٍ

( أٝ أهَ ٝرُي 2.25ُِطبُت اُؾن ك٢ رؾغ٤ٖ ٓؼذُٚ اُزشا٢ًٔ ثئػبدح اُزغغ٤َ ك٢ ٓوشس أٝ أًضش ٣ٌٕٞ هذ عجن ؽظُٞٚ ك٤ٚ ػ٠ِ ) -4

 ٚ اُزوذ٣ش الاػ٠ِ .عبػٚ ٓؼزٔذٙ ٣ٝؾغت ُ 01ثؾذ أهظ٠ 

 ثبُ٘غجخ ُٔوشس ٓششٝع اُزخشط روغْ ٓذح اُذساعخ ػ٠ِ كظ٤ِٖ ٓززب٤٤ُٖ ) ٓٔزذح ) ٤ُظ ث٤ٜ٘ٔب اُلظَ اُظ٤ل٢. -5

 لا روَ ٓذٙ اُؾظٍٞ ػ٠ِ دسعٚ اُجٌبُٞس٣ٞط ػٖ أسثغ ع٘ٞاد دساع٤خ -6

 (.2ػ٠ِ اُطبُت إٔ ٣ؤدٟ رذس٣جب ػ٤ِٔب ثؼذ اعز٤بصٙ أُغزٟٞ ) -٥

11-Regulation for Progression and Program 
Completion 
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  ( 45يبدح ): شزٔط انزؼذٚم ٔالانغبء ٔالاَسحبة 

 ر٘ض اُلائؾخ ػ٠ِ ششٝؽ اُزؼذ٣َ ٝالإُـبء ٝالاٗغؾبة ًٔب ٠ِ٣ :

٣ؾن ُِطبُت رـ٤٤ش ٓوشساد عغَ ك٤ٜب عٞاء ًبٕ ثبُؾزف اٝ الإػبكخ ثبخش١ خلاٍ اعجٞػ٤ٖ ٖٓ ثذء اُلظَ اُذساع٢ اُؼبد١ ( 0

 ٝاعجٞع خلاٍ اُلظَ اُذساع٢ اُظ٤ل٢.

رغغ٤ِٚ ك٢ أ١ ٓوشس خلاٍ صٔب٤ٗخ اعبث٤غ ػ٠ِ الأًضش ٖٓ ثذء اُذساعخ ثبُلظ٤ِٖ الأٍٝ ٝاُضب٢ٗ ٝصلاصخ اعبث٤غ اُؾن ُِطبُت اُـبء ( 2

عبػبد ٓؼزٔذٙ ٝلا ( ۹ػ٠ِ الأًضش ك٢ اُلظَ اُذساع٢ اُظ٤ل٢ ، ثششؽ الا ٣وَ ػذد عبػبد اُزغغ٤َ ك٢ اُلظَ اُؼبد١ ػٖ )

 ٣زشرت ػ٤ِٚ سد اٝ رشؽ٤َ اُشعّٞ اُذساع٤خ أُغذدح .

 ٣غٞص ُِطبُت إ ٣٘وطغ اٝ ٣ٞهق ه٤ذٙ ٖٓ أُؼٜذ ؽغت اُششٝؽ ٝاُؼٞاثؾ اُز٢ ر٘ظٜٔب لائؾخ أُؼٜذ أُؼزٔذح ٖٓ اُغٜخ( 3

 أُخزظخ.

( اُطبُت اُزٟ ٣شؿت ك٢ الاٗغؾبة ٖٓ كظَ دساع٢ ُظشٝف أُشع أٝ ثؼزس ٣وجِٚ أُؼٜذ ػ٤ِٚ اُزوذّ ثطِت ُِؾظٍٞ ػ٠ِ 4

٣ٌٕٞ ٛزا الاٗغؾبة هجَ الآزؾبٕ اُٜ٘بئ٢ ُٜزا اُلظَ ثأعجٞػ٤ٖ ػ٠ِ الأهَ ، ٣ٝوّٞ ثئػبدح ٓٞاكوٚ أُؼٜذ ػ٠ِ الاٗغؾبة . ٝ

أُوشساد اُز٢ عغَ ك٤ٜب ك٢ كظَ دساع٢ لاؽن دساعخ ٝآزؾبٗب ٝلا رؾغت ػ٤ِٚ ًٔشح سعٞة ٝلا ٣زشرت ػ٠ِ ٛزا الاٗغؾبة سد 

 رشؽ٤َ اُشعّٞ اُذساع٤خ أُغذدح .اٝ 

 

 ( 46يبدح): ٚٔانحزيبٌ انًؤلذ يٍ انذراسخالاَذار الاكبد ًٙ 

 ٗوطخ ٣ٞػغ رؾذ أُشاهجخ الاًبد٤ٔ٣خ ُِٔؼٜذ. 2اُطبُت اُز١ لا ٣زٌٖٔ ٖٓ رؾو٤ن ٓؼذٍ رشا٢ًٔ ثؾذ اد٠ٗ 

 . ٣زْ اخطبس اُطبُت سع٤ٔب ثخطبة ٓغغَ ثؼِْ اُٞطٍٞ ثبٗٚ رؾذ أُشاهجخ الاًبد٤ٔ٣خ ٝػ٤ِٚ رؾغ٤ٖ ٓؼذُٚ اُزشا0٢ًٔ 

 لاًبد٤ٔ٣خ ثؾذ اهظ٠ اسثؼخ كظٍٞ داسع٤ٚ ٖٓ ٝػؼٚ رؾذ أُشاهجخ الاًبد٤ٔ٣خرغزٔش كزشح أُشاهجخ ا.  2

 عبػخ ٓؼزٔذح ك٢ اُلظَ اُذساع٤خ 02لا ٣غٔؼ ُِطبُت ثبُزغغ٤َ ُٔوشساد دساع٤خ خلاٍ كزشح أُشاهجخ رض٣ذ ػٖ . 3

 ُِخشٝط ٖٓ أُشاهجخ الأًبد٤ٔ٣خ  ٗوطخ 2ػ٠ِ اُطبُت إٔ ٣ؾون ٓؼذٍ رشا٢ًٔ لا ٣وَ ػٖ . 4

ٗوطخ ٓغ ٜٗب٣خ كزشح أُشاهجخ الاًبد٤ٔ٣خ ( ثٜ٘ب٣خ الاسثغ كظٍٞ دساع٤خ  2ارا ُْ ٣زٌٖٔ اُطبُت ٖٓ رؾو٤ن ٓؼذٍ رشا٢ًٔ ثؾذ اد٠ٗ  .5

ٓززب٤ُخ أُوشسح ُِٔشاهجخ الاًبد٤ٔ٣خ ٣لظَ اُطبُت ٖٓ اُذساعخ ٣ٝزْ اخطبس ٝصاسح اُزؼ٤ِْ اُؼب٢ُ سع٤ٔب ًٝزُي اُطبُت الا ارا ٝاكوذ 

 ػ٠ِ رؾ٣َٞ اُطبُت ا٠ُ رخظض اخش داخَ أُؼٜذ ثؼذ ٓٞاكوخ اُغٜبد أُخزظٚ ُِٞصاسح.اداسح أُؼٜذ 

 

  ( 45يبدح ): رمذٚزاد انًمزراد انذراسٛخ 

 ر٘ض اُلائؾخ ػ٠ِ إٔ رٌٕٞ روذ٣شاد أُوشساد ًب٥ر٢:

 َٓبٚخ انذرعخ ثذاٚخ انذرعخ ريش انزمذٚز انُمبط انزمذٚز

 A+ 93 122 4 ايزٛبس يزرفغ

 93الم يٍ  A 85 3.7 ايزٛبس

 85الم يٍ  B+ 82 3.4 عٛذ عذا يزرفغ

 82الم يٍ  B 55 3 عٛذ عذا

 55الم يٍ  C+ 52 2.75 عٛذ يزرفغ

 52الم يٍ  C 65 2.5 عٛذ
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 65الم يٍ  D+ 62 2.25 يمجٕل يزرفغ

 62اصم يٍ  D 52 2 يمجٕل

 52الم يٍ  صفز F صفز راست

 

 رٞعذ دسعبد اخشٟ ُِزو٤٤ْ:

W Withdrawal 
ٝرشٓض ا٠ُ اٗغؾبة اُطبُت ٖٓ اُلظَ اُذساع٠ أُوشس ادائٚ ثؼزس ٓوجٍٞ اٝ 

 الاٗغؾبة اُٜ٘بئ٠ ٖٓ أُؼٜذ

WU Unsatisfactory withdrawal 

ٝ رشٓض ا٠ُ اٗغؾبة اُطبُت ٖٓ ٓوشس اٝ اًضش ثظٞسح ؿ٤ش ٓشػ٤خ ثؼذ 

%(ٝ ٣غت ػ٠ِ اُطبُت ك٠ ع٤ٔغ اُؾبلاد 25ٙ )رغبٝصح ٗغجٚ اُـ٤بة أُوشس

 ثوخ اػبدح أُوشس ارا ًبٕ ٖٓ أُوشساد الاعجبس٣خاُغب

WS Satisfactory withdrawal 

ٝرشٓض ا٠ُ اٗغؾبة اُطبُت ٖٓ ٓوشساٝ اًضش ثظٞسح ٓشػ٤خ اص٘بء اُلظَ 

اُذساع٠ ٝ رُي ثؼذ إ ٣ٌٕٞ رْ رو٤٤ٔخ ثششؽ الاُزضاّ ثبُٔٞاػ٤ذ أُؼِ٘ٚ ٖٓ 

 أُؼٜذ ك٠ ًَ كظَ دساع٠

 

  ( 48يبدح ): بط ٔانًزٕسطبدحسبة انُم 

 ٣زْ ؽغبة ٗوبؽ أُوشساد ٝأُزٞعطبد اُلظ٤ِخ ٝاُزشا٢ًٔ ًب٥ر٢ :

 رؾغت ٗوبؽ ًَ ٓوشس ػ٠ِ اٜٗب ػذد عبػبرٚ أُؼزٔذح ٓؼشٝثخ ك٢ ػذد اُ٘وبؽ اُز٢ ؽظَ ػ٤ِٜب اُطبُت.( 0

ساد اُز٢ دسعٜب ( ٣ؾغت ٓغٔٞع اُ٘وبؽ اُز٢ ؽظَ ػ٤ِٜب اُطبُت ك٢ اٟ كظَ دساع٢ ػ٠ِ اٜٗب ٓغٔٞع ٗوبؽ ًَ أُوش2

 ك٢ ٛزا اُلظَ اُذساع٢.

٣ؾغت ٓزٞعؾ ٗوبؽ اُطبُت لأٟ كظَ دساع٢ ( أُزٞعؾ اُلظ٢ِ ػ٠ِ اٗٚ ٗبرظ هغٔٚ ٓغٔٞع اُ٘وبؽ اُز٢ ؽظَ ػ٤ِٜب ( 3

اُطبُت ك٢ ٛزا اُلظَ ٓوغٞٓب ػ٠ِ ٓغٔٞع اُغبػبد أُؼزٔذح ُٜزٙ أُوشساد ٣ٌٕٝٞ روذ٣ش اُطبُت ك٢ ٛزا اُلظَ ٝكوب 

 ثن.ُِغذٍٝ اُغب

( ٣ؾغت أُؼذٍ اُزشا٢ًٔ ُِطبُت ػ٠ِ اعبط ٗبرظ هغٔٚ ٓغٔٞع اُ٘وبؽ اُز٢ ؽظَ ػ٤ِٜب اُطبُت ك٢ ع٤ٔغ أُوشساد 4

اُز٢ دسعٜب ٓوغٞٓب ػ٠ِ ٓغٔٞع اُغبػبد أُؼزٔذح ُٜزٙ أُوشساد ٓغ ؽزف ث٤بٗبد ؽبُٚ اُشعٞة الأ٠ُٝ ك٢ أُوشس ارا 

 ا٢ًٔ ٣ٌٕٝٞ روذ٣ش اُطبُت اُزشا٢ًٔ ٝكوب ُِغذٍٝ اُغبثن.ٗغؼ ك٢ أُؾبُٝخ اُضب٤ٗخ ػ٘ذ ؽغبة أُؼذٍ اُزش

 

  ( 49يبدح ): ًٕٙٚانُظبو انزم 

% ُلآزؾبٕ اُٜ٘بئ٢ ٣ٌٕٝٞ صٖٓ الآزؾبٕ 61% ٖٓ اُذسعخ ا٤ٌُِخ ُِٔوشس ُلأػٔبٍ اُلظ٤ِخ ٝٗغجخ %41رخظض ٗغجخ  -

 % .011ؾغت اُذسعخ ٖٓ عبػزبٕ ٌَُ ٓوشس ٝأُوشساد اُز٢ ٤ُظ ُٜب آزؾبٕ رؾش٣ش١ ٓضَ ٓششٝع ُزخشط ر

 

  ( 52يبدح ): يزرجخ انشزف 

 ٣ٔ٘ؼ اُطِجخ أُزلٞهٕٞ ػ٘ذ رخشعْٜ ٓشارت ششف ػ٠ِ أعبط ٓؼذلارْٜ اُزشا٤ًٔخ ؽجوب ُِوٞاػذ ا٥ر٤خ: 

 .  3.4ٓشرجخ اُششف ُِطبُت اُؾبطَ ػ٠ِ ٓؼذٍ رشا٢ًٔ لا ٣وَ ػٖ  -

 ك٢ أ١ ٓوشس ٖٓ ٓوشساد اُذساعخ.٣ٝشزشؽ ُِؾظٍٞ ػ٠ِ ٓشرجخ اُششف ألا ٣ٌٕٞ اُطبُت هذ سعت  -

 

  ( 51يبدح ):  انمٕاػذ انًُظًخ نلايزحبَبد 
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ارا روذّ ؽبُت ثؼزس هٜش١ ٣وجِٚ ٓغِظ اداسح أُؼٜذ ػٖ ػذّ ؽؼٞس الآزؾبٕ اُٜ٘بئ٢ لأ١ ٓوشس هجَ اٝ ثؼذ ٤ٓٞ٣ٖ ٖٓ ربس٣خ 

شس ثششؽ إ ٣ٌٕٞ ٗبعؼ ك٢ اػٔبٍ اُغ٘ٚ ( ك٢ ٛزا أُوIncomplete ) (Incاعشاء الآزؾبٕ ٣ؾزغت ُٚ روذ٣ش ؿ٤ش ٌٓزَٔ ) 

ًٝزُي الا ٣ٌٕٞ هذ رْ ؽشٓبٗٚ ٖٓ دخٍٞ الآزؾبٕ اُٜ٘بئ٢ ُٜزا أُوشس ٝك٠ ٛزٙ اُؾبُخ ٣زبػ ُِطبُت اُز١ ؽظَ ػ٠ِ روذ٣ش ؿ٤ش 

ٓزؾبٕ ) كشطٚ اداء الآزؾبٕ اُٜ٘بئ٢ اُز١ ٣ؾذدٙ ٓغِظ اداسح أُؼٜذ ٝارا رخِق اُطبُت ػٖ ؽؼٞس الا Incompleteٌٓزَٔ ) 

اُٜ٘بئ٢ ُٔوشس ٓب ثـ٤ش ػزس ٓغجن ٝٓوجٍٞ ُٔغِظ الاداسح ٣ٌٕٞ ساعت ك٤ٚ ٣ٝغت الا ٣ض٣ذ اُزخِق ثؼزس ػٖ صلاصٚ ٓشاد خلاٍ ٓذح 

 اُذساعخ ثبُٔؼٜذ .

( Fٝ ٣ؼزجش ؿ٤بة اُطبُت ػٖ اداء الآزؾبٕ ثـ٤ش ػزس ٓوجٍٞ سعٞة ٣ٝؾزغت ٖٓ كشص اُشعٞثخ أُوشسح ٣ٝؼزجش ساعجب ثزوذ٣ش) 

 وشس اُز١ ٣ـ٤ت ػٖ آزؾبٗٚ ثذٕٝ ػزس ٓوجٍٞك٢ أُ

 

  ( 50يبدح ):  لٕاػذ احزسبة َسجخ انغٛبة 

ٖٓ ا٣بّ اُذاسعخ ٌَُ ٓبدح ٖٓ أُٞاد . ٝارا صادد ا٣بّ اُـ٤بة  ٣٥5شزشؽ ُذخٍٞ الآزؾبٕ إ ٣ٌٕٞ اُطبُت ٝاظت ػ٠ِ اُؾؼٞس %

 (.WUثبُشٓض ) د أُوشسح ٣ٝشبس ا٠ُ ٛزٙ اُؾبُخ% كلا ٣غٞص ُٚ ؽؼٞس أُؾبػشاد أٝ أداء الآزؾبٗب25ثذٕٝ ػزس ػٖ %

 

  ( 54يبدح ): :انزظهى ٔ انفصم 

ُِطبُت إٔ ٣زظِْ ٖٓ روذ٣ش أ١ ٓوشس ثزوذ٣ْ رظِْ سع٢ٔ ُِٔؼٜذ ٝاُزٟ ٣زْ رؾ٣ِٞٚ ا٠ُ ُغ٘خ اُزظِٔبد أُشٌِخ ٖٓ هجَ ػ٤ٔذ  -0

٣ٞٓب ٖٓ ربس٣خ اػلإ  05زٙ اُزظِٔبد ك٢ خلاٍ أُؼٜذ ُِ٘ظش ك٢ عذ٣خ ٛزٙ اُزظِٔبد ٝٓذٟ اؽو٤خ اُطبُت ػ٠ِ إ ٣زْ روذ٣ْ ٛ

اُ٘زبئظ ٝك٠ ؽبُخ رـ٤٤ش روذ٣ش اُطبُت ث٘بء ػ٠ِ روش٣ش ُغ٘خ اُزظِٔبد رغغَ ػ٠ِ اُؾبعت الأ٠ُ ٣ٝخطش ثٜب اُطبُت ٝرؼذٍ 

 ٗز٤غزٚ ثؼذ اػزٔبد اُزؼذ٣َ ٖٓ اُٞصاسح .

٤ٔذ أُؼٜذ رشَٔ الاعْ ٝدٝس اُزخشط ٝاُشؼجخ ٝروذ٣ش ٣وّٞ أُؼٜذ ثزؾش٣ش شٜبداد ٓؤهزٚ ُخش٣غ٢ اُغ٘ٞاد اُٜ٘بئ٤خ ٣ٞهؼٜب ػ -2

اُ٘غبػ ك٢ ًَ ٓوشس ٝاُزوذ٣ش اُؼبّ ٝرؼزٔذ ٖٓ اُٞصاسح صْ رغِْ ُظبؽجٜب ثٔؼشكخ أُؼٜذ ثؼذ أداء ٓب ػ٤ِْٜ ٖٓ سعّٞ ٝسد ٓب 

 ثؼٜذرْٜ ًٔب ٣وّٞ أُؼٜذ ثزؾش٣ش اُشٜبداد اُٜ٘بئ٤خ.

 زٔبد ٝص٣ش اُزؼ٤ِْ اُؼب٢ُ ُ٘ز٤غخ الآزؾبٕ اُخبص ثٜزٙ اُذسعخ . ٣ٝزؾذد ربس٣خ ٓ٘ؼ اُذسعخ اُؼ٤ِٔخ ٖٓ ربس٣خ اػ

إرا كظَ اُطبُت ٖٓ أُؼٜذ ثغجت اعز٘لبر ٓشاد اُشعٞة ك٢ ٓوشس إعجبس١ أٝ أًضش ٣ٌٖٔ ثٔٞاكوخ ٓغِظ إداسح أُؼٜذ إػبدح  -3

صخ كظٍٞ دساع٤خ ك٤ٔب سعت ك٤ٚ ه٤ذٙ ثبُٔؼٜذ ًطبُت ٖٓ اُخبسط ٓغ ؽؼٞس اُزٔبس٣ٖ اُؼ٤ِٔخ ٣ٌٕٝٞ إػبدح اُو٤ذ ثؾذ أهظ٢ صلا

اُطبُت ، ػ٠ِ إ ٣غذد اُطبُت اُزٌِلخ اٌُبِٓخ ُذساعزٚ ك٢ أُوشساد أُغغَ ك٤ٔب ؽجوب لأخش ؽغبة خزب٢ٓ ُِٔؼٜذ ثبلإػبكخ 

 إ٠ُ سعْ إػبدح ه٤ذ ٣ؾذدٙ ٓغِظ إداسح أُؼٜذ ػ٠ِ إٔ ٣زؾٍٞ ؽبُت ٗظب٢ٓ ٓشح اخش١ ثؼذ اعز٤لبء عجت ٖٓ أُؼٜذ .

الاٗوطبع ػٖ اُذساعخ ُٔذح لا رض٣ذ ػٖ صلاصخ كظٍٞ دساع٤خ ثؼزس ٓغجن ٣وجِٚ ٓغِظ إداسح أُؼٜذ ٝ ٣ٞاطَ ثؼذٙ ٣ٌٖٔ ُِطبُت  -4

اُذساعخ أٓب إرا أٗوطغ ػٖ اُذساعخ ُٔذح رض٣ذ ػٖ صلاس كظٍٞ دساع٤خ ثؼزس ٓغجن ٣وجِٚ ٓغِظ إداسح أُؼٜذ ك٤ٌٖٔ ُٚ إ ٣ٞاطَ 

اُ٘غبػ ك٤ٜب ثذسعخ ع٤ذ ػ٠ِ الأهَ ٝ ٣خؼغ رخشعٚ ٤ُ٥خ كظِٚ ٓزطِجبد عذ٣ذح  دساعزٚ ػ٢ِ إٔ رؾغت ُٚ أُوشساد اُغبثن ُٚ

 ك٢ اُلظَ اُز١ أػ٤ذ ه٤ذٙ ك٤ٚ ثبلإػبكخ لإػبدرٚ ُِٔٞاد اُز٢ ؽظَ ك٤ٜب ػ٠ِ روذ٣ش ٓوجٍٞ ػ٠ِ الأًضش . 

ا أٗوطغ ػٖ اُذساعخ ُ٘لظ ٣لظَ اُطبُت ٖٓ أُؼٜذ إرا أٗوطغ اُطبُت ػٖ اُذساعخ ثذٕٝ ػزس ٓغجن ُلزشح كظ٤ِٖ دساع٤٤ٖ أٝ إر

 ٛزٙ أُذح سؿْ سكغ ٓغِظ إداسح أُؼٜذ ُِؼزس اُز١ روذّ ثٚ .

ٓب إرا أٗوطغ اُطبُت ػٖ اُذساعخ ُٔذح رض٣ذ ػٖ عزخ كظٍٞ دساع٤خ ػبد٣خ ثؼزس ٓغجن ٣وجِٚ ٓغِظ إداسح أُؼٜذ ك٤ٌٔ٘ٚ اُؼٞدح أ

 . اٗوطبػُٚٚ أ٣ٚ ٗوبؽ ٖٓ أُوشاد اُز٢ عجن ُٚ اُ٘غبػ ك٤ٜب هجَ  ُِذساعخ ثبُٔؼٜذ ػ٠ِ إٔ ٣ؼبَٓ ٓؼبِٓخ اُطبُت أُغزغذ ٝلا رؾزغت

 

 ( 55يبدح): َظبو رأدٚت انطلاة 

 ٣خؼغ اُطلاة أُو٤ذٕٝ ثبُٔؼٜذ ٝأُشخض ُْٜ ثزأد٣ٚ الآزؾبٕ ٖٓ اُخبسط ُِ٘ظبّ اُزبد٣ج٢ أُج٤ٖ ُْٜ ك٤ٔب ثؼذ . 

 

 ( 56يبدح) : : رؼزجز ػهٗ الاخص يخبنفبد رأدٚجٛخ 



 
 ٔسارح انزؼهٛى انؼبنٙ

 يؼٓذ انًسزمجم انؼبنٙ نهذراسبد انزكُٕنٕعٛخ انًزخصصخ
                       

Business Administration Department 

30 

 

أُخِخ ث٘ظبّ أُؼٜذ اٝ رؼط٤َ اُذساعخ اٝ اُزؾش٣غ ػ٤ِٜب ٝ ًزُي الآز٘بع أُذ٣ش ػٖ اُذسٝط ٝ أُؾبػشاد ٝؿ٤شٛب الاػٔبٍ ( 0

 اُز٢ روؼ٢ اُِٞائؼ ثبُٔٞاظجخ ػ٤ِٜب .

 ًَ كؼَ ٓخَ ثبُششف ٝاٌُشآخ اٝ ٓخَ ثؾن اُـ٤ش ٝاُغِٞى داخَ أُؼٜذ اٝ خبسعخ . (2

 ك٤ٜب ثذٕٝ رشخ٤ض عبثن ٖٓ ٓغِظ إداسح أُؼٜذ .ًَ ر٘ظ٤ْ داخَ أُؼٜذ اٝ الاشزشاى  (3

 اُششٝع ك٤ٚ . ًَ اخلاٍ ث٘ظبّ الآزؾبٕ اٝ ًَ ؿش ك٢ الآزؾبٕ اٝ  (4

 ًَ ارلاف ُِٔ٘شأد ٝالأعٜضح اٝ أُٞاد اٝ اٌُزت اُغبٓؼ٤خ اٝ رجذ٣ذٛب . (5

 ثن ٖٓ ػ٤ٔذ أُؼٜذ .( رٞص٣غ أُ٘شٞساد اٝ اطذاس عشائذ اُؾبئؾ ثبُٔؼٜذ اٝ عٔغ رٞه٤ؼبد ثذٕٝ رشخ٤ض عب6

 اعزؼٔبٍ أٓبًٖ أُؼٜذ أٝ ِٓؾوبرٚ ك٢ ؿ٤ش الاؿشاع اُز٢ اػذد ُٜب دٕٝ اُؾظٍٞ ػ٠ِ رشخ٤ض عبثن ثزُي ٖٓ إداسح أُؼٜذ . (٥ 

 الاػزظبّ داخَ ٓجبٕ أُؼٜذ اٝ الاشزشاى ك٢ ٓظبٛشاد ٓخبُلخ ُِ٘ظبّ اُؼبّ ٝا٥داة ٝا٤ُِبهخ(٨

 

 ( 55يبدح): 

ـش ك٢ الآزؾبٕ اٝ اُششٝع ك٤ٚ ٣خشعٚ سئ٤ظ ػبّ الآزؾبٕ اٝ ٖٓ ٣٘ٞة ػ٘ٚ ٖٓ هبػخ الآزؾبٕ ًَ ؽبُت ٣ؼجؾ ٓزِجظ ثبُ

٣ٝؾشّ ٖٓ دخٍٞ الآزؾبٕ ك٢ ثبه٢ أُوشساد ٣ٝؼزجش اُطبُت ساعجب ك٢ ع٤ٔغ ٓٞاد ٛزا الآزؾبٕ ٣ٝؾبٍ إ٠ُ ُغ٘خ اُزأد٣ت أٓب ك٢ 

ٓغِظ إداسح أُؼٜذ ٣ٝزشرت ػ٤ِٚ ثطلإ اُذسعخ اُؼ٤ِٔخ إرا ًبٗذ هذ الأؽٞاٍ الأخش١ ك٤جطَ الآزؾبٕ ثوشاس ٖٓ ٓغِظ اُزأد٣ت أٝ 

 ٓ٘ؾذ ُِطبُت هجَ ًشلٚ ٝاهؼٚ اُـش .

 

 ( 58يبدح) : انؼمٕثبد انزأدٚجٛخ انزٙ رٕلغ ػهٗ انطلاة 

 اُز٘ج٤ٚ شلبٛٚ أٝ ًزبثٚ -0

 الاٗزاس . -2

 اُؾشٓبٕ ٖٓ ؽؼٞس دسٝط اؽذ أُوشساد ُٔذح لا رغبٝص شٜشاً .

 أُؼٜذ ُٔذح لا رغبٝص شٜشاً . اُلظَ ٖٓ -4

 إُـبء آزؾبٕ اُطبُت ك٢ ٓوشس أٝ اًضش. - 5

 أُؼٜذ ُٔذح ػبّ دساع٢ أٝ أًضش .اُلظَ ٖٓ  -6

 اُؾشٓبٕ ٖٓ : رأد٣خ الآزؾبٕ ك٢ ع٤ٔغ أُٞاد اُذساع٤خ ُٔذح ع٘خ دساع٤خ أٝ أًضش . -٥

ؼٜذ ٝؽشٓبٗٚ ٖٓ اُزوذّ ُلآزؾبٕ ٣ٝجِؾ ٛزا اُوشاس ا٠ُ أُؼبٛذ اُلظَ اُٜ٘بئ٢ ٖٓ أُؼٜذ ٣ٝزشرت ػ٤ِٚ اُـبء ه٤ذ اُطبُت ثبُٔ -٨

الأخشٟ ٣ٝغٞص لإداسح أُؼٜذ اػلإ اُوشاس اُظبدس ثبُؼوٞثخ اُزأد٣ج٤خ داخَ أُؼٜذ ٣ٝغت اثلاؽ اُوشاس ا٠ُ ٢ُٝ آش اُطبُت ٝرؾلع 

٣ش اُزؼ٤ِْ إ ٣ؼ٤ذ اُ٘ظش ك٢ اُوشاس اُظبدس ثبُلظَ اُوشاساد اُظبدسح ثبُؼوٞثبد اُزأد٣ج٤خ ػذا اُز٘ج٤ٚ اُشل١ٞ ك٢ ِٓق اُطبُت ٝ ُٞص

 اُٜ٘بئ٢ ثؼذ ٓؼ٢ صلاس ع٘ٞاد ػ٠ِ الاهَ ٖٓ ربس٣خ طذٝس اُوشاس .

 

 ( 59يبدح): : انٓٛئبد انًخزصخ ثزٕلٛغ انؼمٕثبد- 

 ٖٓ اُطِجخ اص٘بء اػؼبء ٤ٛئخ اُزذس٣ظ ثبُٔؼٜذ ُْٜٝ رٞه٤غ اُؼوٞثز٤ٖ الا٠ُٝ ٝاُضب٤ٗخ اُٞاسدح ك٢ أُبدح اُغبثوخ ػٔب ٣وغ -0

 اُذسٝط اٝ أُؾبػشاد ٝاُزٔش٣٘بد اُؼ٤ِٔخ ٝالاٗشطخ أُخزِلخ

 ػ٤ٔذ أُؼٜذ أٝ ا٤ًَُٞ ُٚ رٞه٤غ اُؼوٞثبد الاسثغ الا٢ُٝ أُج٤٘خ ك٢ أُبدح اُغبثوخ . -2

ٗزظبّ اُذساعخ اٝ ٓغِظ اُزأد٣ت ُٝٚ رٞه٤غ ع٤ٔغ اُؼوٞثبد . ٝك٢ ؽبُخ ؽذٝس أ١ اػطشاة أٝ اخلاٍ ثبُ٘ظبّ ٣زغجت ػ٘ٚ ػذّ ا -

الآزؾبٕ أٝ ؽبُخ اُزٜذ٣ذ ثزُي ٣ز٠ُٞ ػ٤ٔذ أُؼٜذ الاخزظبطبد أُخُٞخ ُٔغِظ اُزأد٣ت أُخزض ػ٠ِ إٔ ٣ؼشع الأٓش خلاٍ 

أعجٞػ٤ٖ ٖٓ ربس٣خ اُؼوٞثخ ػ٠ِ ٓغِظ اُزأد٣ت إرا ًبٗذ اُؼوٞثخ ثبُلظَ اُٜ٘بئ٢ ٖٓ أُؼٜذ ، ٝرُي ُِ٘ظش ك٢ رأ٤٣ذ اُؼوٞثخ أٝ 

 رؼذ٣ِٜب .إُـبئٜب أٝ 
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 ( 62يبدح): 

( الإ ثؼذ اُزؾو٤ن ٓغ اُطبُت ًزبثخ ٝعٔبع أهٞاُٚ ك٤ٔب ٛٞ 1( ٝٓب ثؼذٙ ٖٓ أُبدح )4لا رٞهغ ػوٞثخ ٖٓ اُؼوٞثبد اُٞاسدح ك٢ اُج٘ذ ) 

 ٓ٘غٞة إ٤ُٚ كئرا ُْ ٣ؾؼش ك٢ أُٞػذ أُؾذد ُِزؾو٤ن عوؾ ؽوٚ ك٢ عٔبع اهٞاُٚ .

 

 ( 61يبدح): 

( رٌٕٞ ٜٗبئ٤خ ٝٓغ رُي رغٞص أُؼبسػخ ك٢ ٤5ئبد أُخزظخ ثزٞه٤غ اُؼوٞثبد اُزأد٣ج٤خ ٝكوب ُِٔبدح )اُوشاسد اُز٢ رظذس ٖٓ اُٜ

اُوشاس اُظبدس ؿ٤بث٤ب أٓبّ ٓغِظ اُزأد٣ت ٝرُي ك٢ خلاٍ أعجٞع ٖٓ ربس٣خ إػلاٗٚ إ٠ُ ٢ُٝ أٓشٙ، ٣ٝؼزجش اُوشاس ؽؼٞس٣بً إرا ًبٕ 

 ، ٝرخِق ػٖ اُؾؼٞس ثـ٤ش ػزس ٓوجٍٞ .ؽِت اُؾؼٞس هذ أػِٖ إ٠ُ شخض اُطبُت أٝ ٢ُٝ أٓشٙ 

٣ٝغٞص اُزظِْ ٖٓ هشاس اُزأد٣ت ثطِت ٣وذٓٚ ُؼ٤ٔذ أُؼٜذ خلاٍ خٔغخ ػشش ٣ٞٓبً ٖٓ ربس٣خ طذٝس اُوشاس ُٝٔغِظ إداسح أُؼٜذ إٔ 

 ٣أ٣ذ اُؼوٞثخ أٝ ٣خلؼٜب أٝ اُـبئٜب .

 

 ( 60يبدح): 

ّٞ ٓوبٓٚ ٝػؼ٣ٞخ صلاصخ ٖٓ أػؼبء ٓغِظ اداسح أُؼٜذ ٣ٌٕٞ ٣شٌَ ٓغِظ رأد٣ت أُؼٜذ اُخبص ثشئبعخ ػ٤ٔذ أُؼٜذ اٝ ٖٓ ٣و

 اؽذْٛ ٖٓ أػؼبء ٤ٛئخ اُزذس٣ظ ثبُٔؼٜذ .

 

 ( 63يبدح): 

 ٣غٞص ُِطبُت أُؾبٍ إ٠ُ ٓغِظ اُزأد٣ت إٔ ٣ظطؾت ٓؼٚ أؽذ أُؾب٤ٖٓ ُؾؼٞس عِغبد أُغِظ .

 

 

 
Different Teaching and learning Methods are used to : 

 

*Encourage students to participate in group works 

 

*Provide students with opportunities to engage and encourage them in learning across many 

channels 

 

*Design the students with the key features in using the academic platforms required as All 

students will have access to Google classroom platform through academic mails, learning 

content, tools and activities related to their chosen program of study. 

 

* Support the teaching process due to covid-19 pandemic, the instructors are using the Google 

classroom to upload lectures videos, labs videos and exchange assignments through academic 

mails. 

 

*Support the teaching process techniques in problem solving inductive learning 

 

* Ensure that students are prepared for study and are familiar with the learning environment and 

sources of support during their student journey. 

12- Teaching and Learning Methods in Program 
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Teaching and Learning Methods 
Teaching and Learning Strategies 

 Lectures   Active Learning 

 Tutorials 

 Open Discussions 

 Research & Reporting 

 Self-studies 

 Self-Learning Strategy 

 Problem Solving / Problem-based Learning 

 Case studies 

 Problem Solving Strategy 

 Presentations 

 Group Work 

 Experimental Strategy 

 Combination between methods of 

Synchronous E-Learning and 

Asynchronous E-Learning 

 Blended Learning 
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The system complies with the NARS General Principles and guidelines for Effective Assessment. 

Assessment of students is based, in the first place, upon examinations. 

 

- A variety of assessment methods are adopted based on traditional academic techniques such as  

essay-based coursework and exams. The assessment shall include an opportunity for self-reflection 

and contain an element of performance monitoring to ensure students perform to their abilities. 

- The semester work is assessed based on assignments, and mid-term exam, Quizzes, presentations, 

discussion. 

- The course specification defines explicitly the methods of assessment for each course. 

- All courses carry the same weight (100 marks)  

 

- Student assessment methods: 

Methods Assessment 

Quizzes  

(Quiz 1 and Quiz 2) 

Give the students a written quiz that involves just 5 to 10 

questions, to assess the knowledge and understanding achieved by 

the student during previous lectures.  

Midterm Exam 
To assess the knowledge and understanding achieved by the 

student during the previous weeks. 

Final written Exam 

(Pencil-to-Paper)  

To evaluate what the student gain at the end of the course, and to 

assess: the knowledge and understanding, general skills, and 

 Recommended Text Books 

 Reading Slides Materials 

 Web-site Searches 

 Online learning Materials 

13- Teaching and Learning Resources in 
Program 

14- Assessment Methods and Regulations for Students 
Enrolled in Program 
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 intellectual skills. 

Assignments 
To test and help student training on exams, to evaluate knowledge 

understanding, and intellectual skills. 

Formative assessment 

-open question  

-1-2-3 Questions (What did you learn from the lecture? - What 

things would you like to know more about? - Do you have 

questions? What is it?) 

Participation  (Oral 

Presentations) 

To assess the knowledge and understanding achieved by the 

student during the previous weeks. 

 

Weighting of assessments 

 

According to regulations and requirements of the ministry of higher education, Courses fall into 

three categories: 

Assessment method Grade weight (%) Week 

Course Work ( Tutorial Exercise 

and Assignments) 
15% Every week 

Quiz 1 5% Week 4 

Mid-term exam 15% Week 7 

Quiz 2 5% Week 11 

Final Written exam 60% ---- 

 

 

 

Evaluator Tool Sample 

1. Senior students Questionnaire Refer to Quality Manual / 

Report 
2. Alumni Questionnaire 

3. Stakeholders 

(Employers) 
Questionnaire 

4. External Evaluator or 

External Examiner 
Review Report 

Attached 

5. Others  Ministry of Higher Education 

& Scientific Research 

15- Evaluation Methods For Program 
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C. Appendices 

Appendix 1: The Program Matrices 
Matrixes: 
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A1.1: Matrix of Graduate attributes vs Program Mission and Objectives 

Graduate 

Attributes 

Business Administration program Mission & Aims 

Program Mission Program Aims 

Education 
Scientific 

research 

Community 

service 

Morals and 

ethics 
1 2 3 4 5 6 7 8 9 10 

A.1               

A.2               

A.3               

A.4               

A.5               

A.6              

A.7               

A.8              
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A1.2: Learning and evaluation methods vs. Program ILOs
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A1.3: Assessment methods vs. program ILOs 
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A1.4: Learning and evaluation methods vs. Program courses
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A1.5: Assessment methods vs. Program Courses 
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A1.6 NARS vs. ILOs 
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A1.7 Graduate attributes vs. Program ILOs 
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A1.8: Program Courses vs. NARS 
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The Scientific Content of the Academic Courses 

 MGT141- Principles of Management أصٕل إدارح

- Prerequisite: 

Introduction to management and organizations- defining 

Management-Key functions of management - (planning-organizing-

leading-controlling) - Roles of management in an organization - 

managers' social responsibility-managerial ethics-business 

organization - Decision-making - Modern trends in management - 

small industrial business - future challenge. 

 

 

Course content 

 

(1أصٕل يحبسجخ )  ACC161- Principles of Accounting(1) 

- Prerequisite: 

Introduction to accounting - effects of business transactions on the 

accounting equation -Ledger - Journal - Trial Balance - Accounting 

cycle. 

 

Course content 

 

 STA222- Principles of statistics يجبدئ الإحصبء

 Prerequisite: 

What is Statistics? - Describing Data - Measures of central tendency- 

Measures of dispersion- Moments - Skewers- regression analysis- 

correlation. 

 

Course content 

 

 ECO132 - Principles of Economics أصٕل الإلزصبد

- Prerequisite: 

Introduction - society and the economic problem - economic systems - 

theory of value - Utility - Demand - the balance of consumers – 

demand and supply studies - costs - balance of producers – theories of 

distribution - national income - Money its role and types, Banks, 

Population, Development. 

 

 

Course content 

 

 

 

 

 

Appendix 2: Program Courses Content 
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رغبرٚخ ػهٗ انحبست رطجٛمبد  INF351 - Computer Business Application 

- Prerequisite: 

Introduction to computers - characteristics - classifications - 

hardware - software-secondary storage devices - operating systems –

Packages – Flowcharts – Accounting information systems and their 

application in business. 

 

 

Course content 

 

0أصٕل يحبسجخ ) ) ACC162 - Principles of Accounting (2) 

ACC161 Prerequisite: 

Measuring business income, adjusting entries, financial statements, 

worksheets, accounting for merchandising activities, accounting for 

assets and liabilities, special journals 

 

Course content 

 

 MGT241 - Marketing إدارح انزسٕٚك

MGT141 Prerequisite: 

Defining marketing - Importance of marketing and its role in 

economic development- environment - environmental forces- 

marketing techniques-product concepts - product life cycle - 

developing and managing products - competitors - marketing 

channels - retailing - direct marketing - wholesaling- promotion 

decisions - advertising - personal selling - sales promotion- pricing 

decisions 

 

 

 

Course content 

 

 & MTH211 - Mathematics of Finance رٚبضٛبد انًبل ٔالإسزضًبر

Investment 

MTH112 Prerequisite: 

Simple interest - rules of simple interest - equal installments & using 

up of loans - deduction and settlement of depts. - current accounts - 

pricing of commodities compound interest - rules of compound 

interest - settlement and substitution of debts. - Using up of fixed 

assets - risks and insurance - probabilities - life schedules- costs 

relevant to life insurance policies. 

 

 

 

Course content 
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 ECO231 - Macroeconomics الإلزصبد انكهٙ

ECO131 Prerequisite: 

Basic Concepts of: 

GNP-Net national output - National Income-National spending 

The classical form of the macro equilibrium 

Keynesian model in determining the equilibrium level of income 

Consumption; Investment; A model in the macro-equilibrium; 

Inflation: Unemployment: The relationship between inflation and 

unemployment 

 

 

 

Course content 

 

 FIN272 - Financial Management إدارح يبنٛخ

MGT141 Prerequisite: 

Definition and objectives of financial management- financial risks- 

capital structure-financial markets - sources of financing - cost of 

capital-working capital management - long-term investments - 

financial analysis-Leasing of assets - Restructuring of Capitals 

 

Course content 

 

 HUM194 - Behavioral Sciences ػهٕو سهٕكٛخ

- Prerequisite: 

Evolution of behavioral sciences & their development - how 

behavioral sciences are related to each other- behavioral sciences & 

administrative sciences - research approaches in behavioral sciences - 

theories of motivation - mental operations - personality and 

measuring -trends-communication and group behavior - family and 

society - supervision and leadership - morale - fields of business 

management where behavioral sciences are applied. 

 

 

 

Course content 

 

 ECO334 -  Economic Development رًُٛخ الزصبدٚخ

ECO131 Prerequisite: 

Economic development in developing countries - development theories 

-pollution & development - Mathematical models for inter-sector 

relationships - Models for optimal planning - planning of capital and 

foreign investments - Economic policies. 

 

Course content 
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 FIN371 - Financial Markets & Institutions الأسٕاق ٔانًؤسسبد انًبنٛخ

FIN272 Prerequisite: 

Financial institutions and their importance to the national economy - 

financial markets - securities& stock exchange- types of securities -

Structure of banking system administrative organization of banks -- 

profitability & liquidity in commercial banks - Management of 

specialized banks - Evolution of management in banks in various 

economic systems. Insurance-Types of insurance - investment policies 

of insurance companies - general authority for insurance and 

pensions. 

 

 

 

Course content 

 

 ACC366 - Principles of Auditing أصٕل انًزاعؼخ

ACC162 Prerequisite: 

Concept of auditing - the function of auditing - the structure of the 

audit profession - professional status and responsibilities of auditors-

the audit process - audit evidence - Audit program planning - 

Sampling for audit evidence - Audit examinations internal control 

evaluation - Audit report 

 

 

Course content 

 

(1إَغهٛشٚخ )نغخ   HUM191 - English Language (1) 

 Prerequisite: 

This course focuses on the development of basic composition and 

reading skills. Reading materials are chosen form technical courses. 

 

Course content 

 

(0نغخ إَغهٛشٚخ )  HUM192 - English Language (2) 

HUM191 Prerequisite: 

The course must be designed to develop the student proficiency in 

Oral presentation, report writing and communication skills. 

Heuristic approaches to problem solving, different searching methods 

and heuristic search, logic and theorem proving, knowledge 

representation, some application of AI such as theorem proving, game 

playing, and natural language processing. 

 

 

Course content 
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 HUM193 - Human Rights حمٕق الإَسبٌ

 Prerequisite: 

Human rights are commonly understood as “inalienable fundamental 

rights to which a person is inherently entitled simply because she or 

he is a human being". Human rights are thus conceived as universal 

(applicable everywhere) and egalitarian (the same for everyone.These 

rights may exist as natural rights or as legal rights, in both national 

and international law. The doctrine of human rights in international 

practice, within international law , global and regional institutions, in 

the policies of states and in the activities of nongovernmental 

organizations, has been a cornerstone of public policy around the 

world .The idea of human rights states , “ if the public discourse of 

peacetime global society can be said to have a common moral 

language , it is that of human rights “despite this , the strong claims 

made by the doctrine of human rights continue to provoke 

considerable skepticism and debates about the content , nature and 

justifications of human rights to this day. Indeed the question of what 

is meant by a “right” is itself controversial and the subject of 

continued philosophical debate. 

 

 

 

 

 

 

 

Course content 

 

 LAW181 - Principles of Law يجبدئ انمبٌَٕ

 Prerequisite: 

Introduction: legal rules – characteristics of legal rules – public law 

and private law – sources of law (legislation)- Usage and established 

practices -religion – Rules of equity – natural law- Rights (definition 

of rights -division of rights – basic elements of rights). Person 

(natural person – corporate bodies – Qualities of personalities – 

Location of right – inanimate objects & acts) obligation – sources of 

obligation – the contract & its basic elements – acceptance – 

Domicile and motive – penalty entailed from nonexistence of one of 

the basic elements of the contract or one of conditions in respect of 

the contracting & non contracting parties – contract revocation – 

other sources – non contracting parties through summing up 

unlawful acts and illicit enrichment. 

 

 

 

 

 

Course content 

 

 HUM392 - Research Methodology طزق ٔيُبْظ ثحش ػهًٙ

 Prerequisite: 

Define research – types of scientific methods – characteristics of 

research – source of research problems – Hypothesis – importance of 

the study – an overview of empirical research methods (descriptive- 

experimental ) Assessing methods – statistical significance testing – 

Examine validity- Sampling – data collection. 

 

 

Course content 
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 HUM292 - Professional Ethics أخلالٛبد انًُٓخ

 Prerequisite: 

Professional ethics is a set of standards adopted by a professional 

community. Professional ethics are regulated by standards, which are 

often referred to as codes of ethics. 

The code of ethics is very important because it gives us boundaries 

that we have to stay within in our Professional careers. The one 

problem with the code of ethics is that we can't always have the 

answers black and white. Sometimes there are grey areas where the 

answers aren't so simple. Professional ethics are also known as Ethical 

Business Practices. 

 

 

 

Course content 

 

 HUM291 - Conversation in English Language يحبدصخ ثبنهغخ الإَغهٛشٚخ

HUM191 Prerequisite: 

Topics related to everybody's life and interests, his relations with 

others & home, in work, in public places and so on 

 

Course content 

 

 MGT245 -  Management of Sport Institution إدارح انًؤسسبد انزٚبضٛخ

MGT141 Prerequisite: 

The concept of sports management , sports Institutions & types , 

levels of management within the sports institutions , the 

administrative features of the sports institutions , how to build sports 

institutions , Influencing factors in the management of sports 

organizations , IT Management of sports institutions , marketing and 

sports institutions, sports institutions and the application of TQM 

 

 

 

Course content 

 

 INF156 - Office Publishing and Reporting انُشز انًكزجٙ ٔإػذاد انزمبرٚز

- Prerequisite: 

Definition of office publishing, types of computer programs for 

processing words and office publishing and its applications. 

Training on writing news and reports, image and graphical charts 

usage through different applications 

 

Course content 

 

 HUM195 - French Language نغخ فزَسٛخ

- Prerequisite: 

This course focuses on the development of basic composition and 

reading skills. Reading materials are chosen form technical courses in 

French language 

 

Course content 
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 HUM196 - Creative Thinking انزفكٛز الإثذاػٙ

- Prerequisite: 

Creativity refers to the origination of any new thing (a product, a 

solution, artwork, literary work, joke. etc.) that has value. “New” may 

refer to the individual creator or the society or the domain within 

which the novelty occurs. ”Valuable”, similarly, may be defined in a 

variety of ways. 

 

 

Course content 

 

 HUM197 - Recent History of Egypt ربرٚخ يصز انحذٚش

- Prerequisite: 

The definition Egypt's modern history, The emergence of Muhammad 

Ali's rule in early 19
th

 century and his launchi8ng of Egypt's 

modernization project. GammalAbd el Nasser established the 

republic of Egypt, ELSadat& Hosni Mubarak. 

 

 

Course content 

 

 INF154 - Office Application Packages حشو انزطجٛمبد انًكزجٛخ

- Prerequisite: 

First: The general context and the concept of office automation 

systems work; Studying the effect of Computer Development on 

office and administrative work; the link of office work and 

information system Based on computers; the requirements of the 

planning and implementation of the system basics of word 

processing programs.Second: Basics of word processing programs 

and desktop publishing systems; Office automation tools (E-mail, 

electronic organizing for appointments) Dealing with graphics and 

images. Applications using word-MS Third: Basics of spreadsheet 

programs; Planning and graphical charts; Statement analysis and 

management of lists and databases; Applications using Excel –MS 

Fourth: File Types- File management- Dealing with files. 

 

 

 

 

Course content 
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 MGT242 -  Production & Operations إدارح الإَزبط ٔانؼًهٛبد

Management 

MGT141 Prerequisite: 

The historical evolution of operation management - Production 

function and its strategies- product life cycle- production techniques 

&decision making - internal planning for the factory- location 

selection- transportation- make or buy decision, quantity and 

quality control on production- total quality management- 

operations engineering- Modern trends in operations and 

production management. 

 

 

 

Course content 

 

 LAW281 - Commercial Law انمبٌَٕ انزغبر٘

LAW181 Prerequisite: 

Sources of commercial law – the merchant & conditions required 

for a sole trader, merchant’s obligations – commercial companies – 

partnerships –partnerships limited by shares –corporations (joint 

stock company – Limited Liability Company) Commercial papers 

(Bills of exchange – legal titles –checks) Methods of their creation – 

circulation - guarantees and payment and effects entailing from 

non- payment - commercial maritime law. 

 

 

 

Course content 

 

 MTH111 - Pure Mathematics انزٚبضٛبد انجحزخ

 Prerequisite: 

Introductory subjects – mathematical interrelations – 

diagrammatically –linear and non-linear functions – solution to 

equations and variations – determinants – mathematical matrices – 

differential calculus – integral calculus. 

These aforementioned subjects are illustrate by giving examples in 

the fields of commerce, economics & management in order to help 

students be proficient in applied aspects of pure mathematics within 

the field of their respective majors. 

 

 

 

Course content 

 

   FIN374 - Corporate Finance رًٕٚم انشزكبد

 Prerequisite: 

Financing business enterprises; financial planning and control 

analysis of alternative sources and uses of combinations of short, 

intermediate, and long-term debt and equity Cost of capital and 

capital investment decisions; capital budgeting analysis and valuation; 

working capital management corporate financial decisions in an 

international environment. 

 

 

 

Course content 
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 MGT246 - International Business إدارح الأػًبل انذٔنٛخ

Administration 

MGT141 Prerequisite: 

The importance of foreign transactions worldwide principles of 

management 

multi-national companies Main factors affecting on multinational 

companies Selection criteria for managers - performance evaluation 

of multinational companies. 

 

Course content 

 

ECO232 - Economics of Money & Banking الزصبدٚبد انُمٕد ٔانجُٕن

  

ECO131 Prerequisite: 

Money: Evolution of monetary systems – the classical and modern 

theories –Monetary policies - Inflation & Recession- Credit control 

Banking: Commercial banks- central banks- Investment banks – 

Mutual funds – financial markets. 

 

 

Course content 

 

 ECO134- Economic Resources انًٕارد الإلزصبدٚخ

 Prerequisite: 

What are Economic resources& their importance, the economics of 

human resources, study of the economic wealth and its classification – 

study of guidelines governing operations Relevant to the utilization of 

resources – different aspects pertaining to the utilization of economic 

wealth resources. 

Economic Evolution: Economic evolution in Europe (Agriculture – 

Industry- Commerce), Economic evolution in Egyptian the fields of 

(Agriculture – Industry- Commerce 

 

 

 

Course content 

 

 MTH212 - Mathematics of Insurance رٚبضٛبد انزأيٍٛ

MTH112 Prerequisite: 

This course consists of life insurance mathematics as well as non-life 

insurance mathematics. Topics include insurance and annuity 

reserves, characterization of discrete and continuous multiple 

decrement models, paid and incurred loss development, loss 

reporting and settlement delay. 

 

 

Course content 
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  ECO336 - Public Finance & Taxation انًبنٛخ انؼبيخ ٔانضزائت

ECO131 Prerequisite: 

Public finance and its importance nowadays – Economic activities 

between public and private sectors – Effect of governments 

intervening in the evolution of national income – public spending – 

rationalization of public spending – Effect of governmental spending – 

State resources – Regulation of taxes& public loans – the state budget 

– basic principles – Modern trends in A.R.E. budget – financial 

policies – financial – economic &social and public equilibrium – 

current financial system – local resources – local expenses. 

Components of taxation system, regulations governing the levying of 

taxes – scope of times and location of taxes – Classification of taxes 

(direct and indirect) 

 

 

 

 

Course content 

 

 INF152 - Principles of Information System أسبسٛبد َظى انًؼهٕيبد

 Prerequisite: 

The concept of information system; System components and the 

relationships between them; Data, information and knowledge; 

Quality of information; Business systems requirements; Challenges 

that correspond to business specialists in the era of information and 

globalization; Framework and method of analysis systems from the 

point of view of business; Computer hardware and software, 

telecommunications and networks; Types of information systems and 

the needs of different administrative levels; Characteristics of 

workers in information systems and career paths; A variety of 

examples to study information systems. 

 

 

 

 

Course content 

 

 MGT243 - Management of Human Resources إدارح انًٕارد انجشزٚخ

MGT141 Prerequisite: 

The concepts & objectives of management of human resources – 

Employment- human resource policies, selection & recruitment- 

wages & incentives – training and development employees - 

leadership – controlling - performance evaluation- modern trends in 

human resource management i.e. temporary employment , intellectual 

capital management . 

 

 

 

Course content 

 

 STA422 - Advanced Applied Statistics احصبء رطجٛمٙ يزمذو

STA322 Prerequisite: 

Chai square: test of goodness fit, Chai square: test of independence, 

Correlation (test of significance), Correlation using SX and SY, 

Willcoxon test, Linear Regression, Coefficient of Determination, One 

way Annova table, Two way Annova table 

 

 

Course content 
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 MGT341 - Materials Management إدارح انًٕاد

MGT242 Prerequisite: 

Main functions of materials management purchasing procedures 

concept of quality examination right price sources of supplies 

inventory management inventory models transportation material 

planning item specification internal planning for warehouses 

receiving and examining the imported quantities delivering the 

demanded quantities 

 

 

Course content 

 

 MGT445 - Marketing Researches انجحٕس انزسٕٚمٛخ

MGT241 Prerequisite: 

Marketing information system – development of marketing 

research – phases of marketing research- designing questionnaires – 

studying consumer behavior – the application of some statistical 

techniques in marketing research :Markov analysis , Sampling , 

analysis of data. 

 

 

Course content 

 

  FIN372 - Investment in Securities الاسزضًبر فٙ الأٔراق انًبنٛخ

FIN272 Prerequisite: 

Definition of investment –kinds of investments - types of securities - 

securities stock exchange – Market index- capital efficient market – 

capital assets pricing model(CAPM) – future markets - Mutual funds. 

 

 

Course content 

 

 STA322- Applied Statistics احصبء رطجٛمٙ

STA221 Prerequisite: 

Probability, probability & distribution, test of hypotheses, sampling, 

statistical control, and Time-series analysis. 

 

Course content 

 

 ECO331 - Applied Economics الزصبد رطجٛمٙ

ECO131 Prerequisite: 

Economic development in Egypt and some other countries’ 

Economies of Arab countries Economic Blocks Banking system in 

development of human resources 

 

Course content 
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 MGT244 - Public Administration إدارح ػبيخ

MGT141 Prerequisite: 

Concepts of public administration environmental aspects 

bureaucratic simplification of procedures controlling planning of 

work force problems of local government- privatizations. 

 

Course content 

 

 MGT441 - Organizational Development انزطٕٚز انزُظًٛٙ

MGT243 Prerequisite: 

Organizations must change to survive in today’s rapidly changing 

global economy. From small family- owned businesses to billion-dollar 

corporations to non- profits. Change is inevitable. This course 

introduces organizational development; the ability of organizations, 

large or small to effectively, economically and strategically make 

change to improve their “products” the course explores the history, 

major trends and ethical and professional issues in the organizational 

development field. While illustrating the OD practitioner’s analysis, 

data gathering, intervention processes and techniques, diagnosis and 

final recommended changes through readings. Discussion postings, 

applied exercises, case studies and student research. 

 

 

 

 

Course content 

 

 MGT343 - Marketing Communications ارصبلاد رسٕٚمٛخ

MGT241 Prerequisite: 

Strategy of marketing communications – selection of message-

marketing marketing techniques – promotion planning – promotion 

mix – Responsibilities of marketing communication planning 

 

 

Course content 

 

 MGT342 - Public Relations ػلالبد ػبيخ

- Prerequisite: 

The goal of this course is to provide an introduction to public 

relations principles, concepts and emerging trends in Public 

Relations. Students will explore the “world of public relations” 

including the historical development of Public Relations A and the 

responsibilities and functions of the public relations practitioner. The 

various career paths will be examined to include but not limited to 

investor relations, community relations, public affairs, media 

relations and event management. Students will explore the 

significance of management by objective with respect to effective 

strategies, tactics, concise objectives and SMART goals within the 

dynamics of public. 

 

 

 

 

Course content 
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 FIN471 – Options & Derivatives انخٛبراد ٔانًشزمبد انًبنٛخ

FIN372 Prerequisite: 

This course is designed to introduce finance students to the theoretical 

and practical aspects of financial futures, options, and other 

derivatives. Over the last 35 years, the markets for these versatile 

instruments have grown enormously and have generated a profusion 

of innovative products and ideas, not to mention periodic crises. 

Derivatives have become one of the most important tools of modern 

finance, from both the academic and the practical standpoint. 

However, the subject matter requires relatively greater use of 

quantitative methods and theoretical reasoning than many other 

courses, and most students will find it quite challenging. 

 

 

 

 

Course content 

 

 MGT444 - Consumers Behaviors سهٕن انًسزٓهكٍٛ

MGT241 Prerequisite: 

The focus of this course is on the basic concepts of consumer behavior 

with emphasis on cognitive, behavioral and social influences as they 

relate to consumer attitudes, perceptions and purchase. The course 

will also explores the consumer decision process and marketing efforts 

in influence and shape that process. 

 

 

Course content 

 

 MGT443 - Advanced Human Resources إدارح انًٕارد انجشزٚخ انًزمذيخ

Management 

MGT243 Prerequisite: 

This course concentrates on the management and development of 

human resources at business organizations. It includes the main 

functions of the human resources management and its interaction 

with other basic management functions. Students will explore the 

concepts and skills relevant to modern practices in the field of 

HRM. 

 

 

Course content 

 

 INF453 - Management Information System َظى انًؼهٕيبد الإدارٚخ

INF351 Prerequisite: 

The concept of information system; System components and the 

relationships between them; Data, information and knowledge; 

Quality of information; Business systems requirements; Challenges 

that correspond to business specialists in the era of information and 

globalization; Framework and method of analysis systems from the 

point of view of business; Computer hardware and software, 

telecommunications and networks; Types of information systems and 

the needs of different administrative levels; Characteristics of 

workers in information systems and career paths; A variety of 

examples to study information systems. 

 

 

 

 

Course content 
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 MGT347 - Quality Management إدارح انغٕدح

 Prerequisite: 

This course concentrates on the establishment and development of a 

quality management system at business organizations. It includes the 

basic pillars that constitute a TQM model and their implementation 

at manufacturing or service sectors. International Quality 

Management Systems and quality award models will be provided on 

this course. 

 

 

Course content 

 

 MTH311 - Operation Researches ثحٕس انؼًهٛبد

MGT242 Prerequisite: 

Overview of current or software introduction to linear programming 

and corresponding Packages, the simplex method transportation 

model and its variants network models- minimal spanning tree – 

shortest route problem- maximal flow network – goal programming – 

integer mean programming- deterministic dynamic programming – 

deterministic inventory models – forecasting – decision analysis and 

games queuing systems. 

 

 

 

Course content 

 

 

 INF451 - Electronic Commerce انزغبرح الإنكززَٔٛخ

 Prerequisite: 

Introduction to the basics of electronic commerce, Types of e-

commerce, Elements and components of electronic commerce, 

Methodologies and designing tools and construction of e-commerce 

applications, Security and privacy on the Internet in general and 

particularly the security of electronic commerce, methods to enhance 

the elements of confidential information, 

E-commerce programming: local practical models & global ones for 

e-commerce applications via the world-wide web. Info media 

Revolution (Media Informatics) and used in electronic commerce 

(cashiers banks-shops without shelves-e-book). 

 

 

 

 

Course content 

 

 ACC462 - Managerial Accounting انًحبسجخ الإدارٚخ

ACC161 Prerequisite: 

Definition of managerial accounting – operating budgets- sales – 

forecasting – materials – labor – overhead – capital budget – financial 

analysis – Responsibility accounting – transfer pricing – inventory 

planning and control –strategic planning – activity – based costing – 

performance evaluation. 

 

 

Course content 
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 MGT446 - Strategic Management الإدارح الإسززارٛغٛخ

MGT141 Prerequisite: 

A capstone course that requires students to integrate all functional 

skills have acquired from previous courses (such as economics, 

accounting, management, finance and marketing) in order to study 

business organizations and recommend proper strategic actions. The 

course includes the establishment of strategic vision, mission, 

objectives and strategies for an organization .it also covers the effect 

of the expected changes in the environment on the selection of 

appropriate strategies. 

 

 

 

Course content 

 

ثهغخ دراسبد رغبرٚخ  HUM492 - Commercial Studies in language 

HUM192 Prerequisite: 

- Classification of costs, cost – volume – profit analysis, Applications 

of break-even charts, measurement of cash flow – financial statements 

– financial analysis – internal control. 

- The importance of management and decision-making – leadership- 

team work – control – control – human resources – strategic 

management – marketing – financial management – capital structure 

– cost of capital – capital budget – risk – financial analysis. 

 

 

 

Course content 

 

 MGT448 - Organizational Behavior سٕن رُظًٛٙ

HUM194 Prerequisite: 

Human Behavior Concept and determinants, stages of human 

behavior, the general trends of psychological life, the definition of 

behavior and its features, factors affecting the study of human 

behavior, predicting the human behavior. Analysis of the 

humanitarian Deal what is it? a self-dynamic, handling humanitarian 

dynamic, self-pollution, managers and analysis of the humanitarian 

deal Organizational Behavior Definition and scope a model for 

understanding organizational behavior a historical overview of the 

organizational behavior contemporary organizational behavior 

Human needs Differing needs satisfy their needs. 

Values and attitudes Concept, determinants, Characteristics, 

personal patterns affecting organizational behavior, methods of 

measuring and identifying personality Motivation: Content, 

importance, and theories Decision-making behaviors the decision-

making process, entrance to behavioral decision-making, scope of 

decision making in organizations Administrative leadership 

Definition relevance and theories Automatic and behavioral impact 

 

 

 

 

 

Course content 
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 ECO431 - Economics of Foreign Trade الزصبدٚبد انزغبرح انخبرعٛخ

ECO231 Prerequisite: 

Microeconomic aspects of international economics introduction to 

international economic theory and policy Classical neoclassical and 

contemporary theories of international trade empirical evidence from 

real life Comparative advantage, gains from trade Commercial 

policies, tariffs, the terms of trade and income distribution, 

international factor movements Regional economic issues, trade 

policies and their implications for advanced and developing countries. 

 

 

 

Course content 

 

 MGT442 - Small-enterprises Management إدارح انًشزٔػبد انصغٛزح

MGT141 Prerequisite: 

Development of the students’ understanding of the economic and 

social environment in which small businesses function and the critical 

role of entrepreneurship in fostering business growth and 

development. the processes in involved in initiating new ventures are 

discussed. The course focuses on the operations, marketing, financial, 

human resources and strategic management as well as the legal and 

governmental relations of the small firm. A detailed treatment of the 

problems involved in managing specific fields of small businesses in 

both service and manufacturing. 

 

 

 

Course content 
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