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The Bachelor of Business Administration Program aims to prepare qualified graduates in 

Business Administration field with all the skills required to compete in local and regional labor 

markets; in addition to equip them with knowledge and learning requirements which match with 

business environment and ensure to be committed to professional ethics, with excellence in 

entrepreneurship, scientific research skills, self-learning techniques to enhance sustainable 

development. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1-Program Mission 

B. Professional Information 
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- Business Administration program aims to: 

 

1. Provide students with the basic knowledge in basic sciences and Business Administration, in 

order to achieve the highest degree of professionalism in business field according to ethical 

standards. 

2. Enhance the students with the foundational concepts in critical thinking and solving 

business problems . 

3. Enhance the theoretical and practical student’s knowledge of Business Administration. 

4. Identify the business challenges and turn them into opportunities through applying problem 

solving skills. 

5. Employ information technologies in Business Administration field. 

6. Encourage graduates to complete postgraduate studies or professional certificates in the 

field of Business Administration. 

7. Provide students with scientific research skills and self-learning techniques to enhance 

sustainable development. 

8. Enhance graduates’ communication skills in the professional field. 

9. Prepare a graduate who is able to identify, analyze and solve work problems using 

appropriate quantitative and qualitative techniques. 

10. Present a graduate how can contribute to the community development and drive societal 

advancement through innovation and entrepreneurship. 

 

 

 

 

 

 

 2- Program Aims  
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-The Business administration program is implemented to deliver the students by all the basic 

principles and knowledge of the program that by the end of the program; Graduates Students should 

be able to: 

A1. Acquire all the basic knowledge in developing and solving the problems in the scientific 

curriculum (General NARS1.1.1)  

A2. Use all the acquired skills &knowledge in the specific field, in order to serve the society 

(General NARS1.1.2) 

A3. Enhance the effective communication skills with other (General NARS 1.1.3) 

A4. Interact with the global variables and to what extent of those variables can affect the specific 

field (General NARS1.1.4) 

A5. Improve all the professional and knowledge skills in specialization field (General NARS1.1.5) 

A6. Achieve tasks by following the professional, ethical and all the legal rules (General 

NARS1.1.6) 

A7. Prepare and plan the feasibility study; and evaluate the investment proposals (General 

NARS1.1.7)  

A8. Use of information technology and computing system in Business Administration field 

(General NARS1.1.8)   

 

 

 

 

 

 

 

 

 

 

 

 3- Graduates Attributes: 
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The program provides students with opportunities to develop and demonstrate knowledge and 

understanding, intellectual, professional and practical, and transferable skills as listed below. These 

outcomes have been developed with reference to the National Academic Reference Standards 

(NARS 2009) for Commerce and Business Administration. Learning outcomes are statements on 

what successful students should achieve as the result of learning. They are linked to the knowledge, 

understanding, and skills that a student will have gained upon completing a program successfully. 

 

A. Knowledge and understanding: 

 

The graduate should have acquired the knowledge and be able to: 

 

 General ILOs 

 

A.1 
Recognize the differences between organizations and businesses types, and functions of 

each one. (General NARS 1.2.1) 

A.2 
Understand the environmental challenges of each type of organizations and methods to 

managing them. (General NARS 1.2.2) 

A.3 
Illustrate the current developments, new trends and contemporary issues in business 

practices. (General NARS 1.2.3) 

A.4 
Demonstrate the fundamentals, theories, and different perspectives within the specialty 

field. (General NARS 1.2.4) 

A.5. Interrelate other social sciences relevant to all business discipline. (General NARS 1.2.5) 

A.6 
Explain the instruments, methods, evaluation, and analytical procedures used in scientific 

research methodology. (General NARS 1.2.6) 

A.7 
Learn the combination of other social sciences with commercial science. (General NARS 

1.2.7) 

A.8 
Recognize the professional standards and commercial ethics in the field of specialty. 

(General NARS 1.2.8) 

 

In addition to the previous general knowledge, the Business program graduate should be able 

to: 

  

 Specific ILOS (Business Administration ILOs) 

A.9 
Use of scientific methods to decision-making and problem-solving at various 

administrative levels. (Specific Business Administration NARS 3.1.1) 

A.10 
Define the programs, and policies that take institutional needs and requirements into 

consideration. (Specific Business Administration NARS 3.1.2) 

4- Intended Learning Outcomes (ILOs) 
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A.11 
Prepare marketing feasibility studies and the assessment of investment proposals. 

(Specific Business Administration NARS 3.1.3) 

A.12 

Understand the fundamentals of creating administrative work guidelines, organizational 

structures, and systems for the numerous tasks carried out by the company. (Specific 

Business Administration NARS 3.1.4) 

A.13 

State the recent management concepts including comprehensive quality, re-engineering 

operations, and looking at ways to use them in other industries. (Specific Business 

Administration NARS 3.1.5) 

A.14 
Comprehend the guidelines for influencing people and exercising good leadership. 

(Specific Business Administration NARS 3.1.6) 

A.15 
Connect with workplace and communicate inside the organization. (Specific Business 

Administration NARS 3.1.7) 

A.16 
Recognize the fundamentals of development and motivation the inspiration of other 

parties. (Specific Business Administration NARS 3.1.8) 

A.17 

Perceive the organization's linked parties' expectations must be met by the foundations, 

policies, strategies, plans, and requirements for their consequences. (Specific Business 

Administration NARS 3.1.9) 

 

 

B. Intellectual skills: 

 

The graduate should be able to: 

 

 General ILOs 

 

B.1 
Interpret data and conclude information using the scientific method and logical thinking. 

(General NARS 1.4.1) 

B.2 
Analyze the basics principles of creative thinking in the business field. (General NARS 

1.4.2) 

B.3. 
Evaluate critically the positive approaches and the negative drawbacks related to modern 

issue. (General NARS 1.4.3) 

B.4. Analyze numerical data and its interpretation and significance. (General NARS 1.4.4) 

 
B.5 Choose the proper way to deal with different situations that transform threats into 

opportunities. (General NARS 1.4.5) 

B.6 
Express the ideas and points of view clearly in regards to the field of Business and 

provide objective opinions scientifically supported by evidences. (General NARS 1.4.6) 
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In addition to the previous general knowledge, the commerce program graduate should be 

able to: 

 

 Specific ILOS (Business Administration ILOs) 

 

B.7 
Apply creative thinking when handling various administrative scenarios. (Specific Business 

Administration NARS 3.3.1) 

B.8 
Correlate the relationship between environmental factors and decision-making styles. 

(Specific Business Administration NARS 3.3.2) 

B.9 
Classify a variety of models, tactics, and scenarios to deal with administrative dilemma and 

conflicts. (Specific Business Administration NARS 3.3.3) 

 

C.  Practical and Professional skills: 

 

The graduate should have acquired the following professional skills: 

 

 General ILOs 

 

C.1 Utilize efficiently various organizational physical and human resources.  (General NARS 

1.3.1)   

C.2 Examining and analyzing the markets and its emerging trends. (General NARS 1.3.2) 

C.3 Select data and information from different sources and check its validity. (General NARS 

1.3.3) 

C.4 Collect, analysis and interpret various data and statistics that reflects its impact on the 

economy and society. (General NARS 1.3.4) 

C.5 Developing and managing specialized systems for administration, accounting, and 

insurance. (General NARS 1.3.5) 

C.6 Use scientific methods to solve business dilemma. (General NARS 1.3.6) 

C.7 Apply the principles of monitoring and performance evaluation. (General NARS 1.3.7) 

C.8 Prepare, present, and interpret business reports in a scientific manner. (General NARS 1.3.8) 

C.9 Use computer programs and applications and information technology in the business field. 

(General NARS 1.3.9) 

C.10. Utilize and apply research findings and business reports for improving organization 

performance (General NARS 1.3.10) 
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In addition to the previous general knowledge, the commerce program graduate should be 

able to: 

 

 Specific ILOS (Business Administration ILOs) 

 

C.11 Prepare and implement strategic business plans and policies. (Specific Business 

Administration NARS 3.2.1) 

C.12  Prepare and design various work systems and business manuals. (Specific Business 

Administration NARS 3.2.2) 

C.13  Design and develop organizational structure. (Specific Business Administration NARS 

3.2.3) 

C.14  Prepare and manage information systems for business administration. (Specific Business 

Administration NARS 3.2.4) 

C.15  Conduct feasibility studies and evaluate business projects. (Specific Business 

Administration NARS 3.2.5) 

C.16  Develop and execute marketing and sales plans. (Specific Business Administration NARS 

3.2.6) 

C.17  Analyze financial data and evaluate available investment alternatives. (Specific Business 

Administration NARS 3.2.7) 

C.18  Analyze different markets in the business field. (Specific Business Administration NARS 

3.2.8) 

C.19  Develop plans and programs for the efficient use of physical, human, and financial 

resources. (Specific Business Administration NARS 3.2.9) 

C.20.   Use contemporary scientific methods and systems in the field of business administration in 

a practical manner. (Specific Business Administration NARS 3.2.10) 

 

D. General and Transferable skills: 

 

The graduate should have acquired the following skills: 

 

D.1 Manage time effectively. (General NARS 1.5.1) 

D.2 Communicate effectively with others and have influence on them. (General NARS 1.5.2) 

D.3 Work in a team and manage work groups. (General NARS 1.5.3) 

D.4 
Enhance cognitive and intellectual skills, and continuous self-learning. (General NARS 

1.5.4) 

D.5 
Use various problems-solve techniques on the individual and Organizational levels. 

(General NARS 1.5.5) 

D.6 Apply negotiation and presentation skills. (General NARS 1.5.6) 

D.7 Enhance self-management and handle work pressures effectively. (General NARS 1.5.7) 

D.8 Develop creativity and innovation, continuous development, and improvement in 
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workplace. (General NARS 1.5.8) 

D.9 
 Use scientific and technical terminologies related to business practices. (General NARS 

1.5.9) 

D.10 
Utilize effectively the English language in discussion, research and presentations. (General 

NARS 1.5.10) 

 

  

 

 

 

These outcomes have been developed with reference to the National Academic Reference Standards 

(NARS 2009) for Commerce and Business Administration. 

 

The Academic standards were approved by the department council on: 9-7-2024 and by the 

institute board of directors- minutes No. (84) dated 13- 8- 2024 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5. Academic Standard 
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a. Program Duration: 4 levels divided into 8 semesters for 4 Academic years. 

b. Program structure:  

Total credit hours of program: 132 credit hours  

Compulsory: 105 credit hours 

Elective: 27 credit hours 

Selective: none 
a- General knowledge and skills 21 Hrs. 16%  

b-  Basic concepts courses in business field 18Hrs 13.6% 

c- Functional courses 36Hrs 27.3% 

d-  Supplementary courses 18Hrs 13.6% 

e-  Information system & technology courses 6Hrs 4.5% 

f- Specialization courses 30Hrs 22.8% 

 

c. Compliance with NARS 

 

Business English Department 

Subject Area 

A B C D 

Basic 

Sciences 

Humanities 

&Social 

Sciences 

Specialized 

Courses  

Other 

courses 

%Total NARS 25% 12.5% 50% 12.5% 

%Total  100% 16% 9% 64% 11% 

Total Hrs 132 21 12 84 15 

  

   

 

 

 

 

 

 

6- Program Structure and Content 
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33 Hours First Level: Must fulfill 

Compulsory      27  

Elective              6 

Distributed as follows: 

33 Hours Second Level: Must fulfill 

Compulsory      33 

Elective              0 

Distributed as follows: 

33 Hours Third Level: Must fulfill 

Compulsory       15 

Elective              18 

Distributed as follows: 

33 Hours Forth Level: Must fulfill 

Compulsory       15  

Elective             18    

Distributed as follows: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

7- Program Levels (Credit Hours System) 
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1- General knowledge and skills  

 

6 Courses x 3 Credit Hours = 18 Credit Hours 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Core Courses 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours - Creative Thinking 111 

3 credit hours - Principles of Economics 112 

3 credit hours - Principles of Law 113 

3 credit hours - English 1 114 

3 credit hours - Communication Skills 115 

Elective courses (1 Course Only) 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours - Principles of Political Science 121 

3 credit hours 
- National Identity & its 

Achievements 
122 

3 credit hours - Human Rights 123 

3 credit hours - Human and the Genius of place 124 

8- Program Courses and Prerequisites 
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2- Knowledge and skills in business field 

 

- Basic concepts courses 

6 Courses x 3 Credit Hours = 18 Credit Hours 

 

 

- Functional courses 

 

12 Courses x 3 Credit Hours = 36 Credit Hours 

 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours - 
Principles of Business 

Administration 
211 

3 credit hours - 
Principles of Financial 

Accounting 
212 

3 credit hours 112 Principles of Microeconomics 213 

3 credit hours - Business Mathematics 214 

3 credit hours 114 Business  English (2) 215 

3 credit hours  Organizational Behavior 216 

Core Courses 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 212 Principles of Cost Accounting 311 

3 credit hours 211 Principles of Marketing 312 

3 credit hours 212 
Principles of   Managerial 

Accounting 
313 

3 credit hours 211 
Production & Operations 

Management 
314 

3 credit hours - Human Resources Management 315 

3 credit hours 212 
Principles of Financial 

Management 
316 

3 credit hours 316 Principles of Investment 317 

3 credit hours 312-313-314-315-316 Strategic Management 318 

3 credit hours 211 
Entrepreneurship & Small 

Enterprises 
319 

3 credit hours - 
Logistics &Supply Chain 

Management 
310 

Elective courses (2 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 314 Total Quality Management 321 

3 credit hours 312 – 314 Negotiation Management 322 

3 credit hours 211 Public Enterprises Management 323 

3 credit hours 211 Crisis Management 324 
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-  

 

- Supplementary courses 

8 Courses x 3 Credit Hours = 24 Credit Hours 

 

 

 
- Information system & technology courses 

 

 

 

 

 

 

3 credit hours 216 Organization theory 325 

3 credit hours - 
Governmental Accounting and 

Non-Profit Organization 
326 

Core Courses 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 213 Principles of Macroeconomics 411 

3 credit hours 214 Applied Statistics 412 

3 credit hours 411 Principles of Public Finance 413 

3 credit hours 412 
Quantitative Methods& 

Decision Making 
414 

3 credit hours 112 Commercial Law 415 

3 credit hours - Business Analytics 416 

Elective courses (2 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 214 Insurance & Risk Management 421 

3 credit hours 411 International Economics 422 

3 credit hours - Economics of Public Services 423 

3 credit hours 121 International Organizations 424 

Core Courses 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 211 
Management Information 

System 
511 

3 credit hours 511 E-Business 512 
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3- Specialization courses 

10 Courses x 3 Credit Hours = 30 Credit Hours 

 

Business Administration 

Core Course 

Credit Hours Previous Requirements Course Name Course Code 

3 credit hours 211-212 
Business Ethics & 

Governance 
B11 

 

 

 

 

 

Elective courses (3 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3credit Hours 315 
Strategic Human Resources 

Management 
H21 

3credit Hours 315 
Performance & Reward 

Management 
H22 

3credit Hours 315 
Training & Development of 

Human Resources 
H23 

3credit Hours 216 Leadership H24 

3credit Hours 216 Change Management H25 

Elective courses (2 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3credit Hours 317 
Advanced Financial 

Management 
F11 

3credit Hours F11 
Derivatives &  Portfolio 

Management 
F12 

3credit Hours F11 International Finance F13 

3credit Hours 313-511 
Accounting of  Information 

system 
A 13 

Elective courses (2 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3credit Hours 312 Marketing Management M11 

3credit Hours M11 
Integrated Marketing 

Communication 
M15 

3credit Hours M11 International Marketing M14 

3credit Hours M11 Marketing Services M 16 
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Elective courses (2 Courses Only) 

Credit Hours Previous Requirements Course Name Course Code 

3credit Hours 511 
Information Systems in 

Organizations 
S15 

3credit Hours 211 
International Business 

Administration 
B23 

3credit Hours 312- 315- 316-414 Project Management B24 

3credit Hours 411 
Economics of Money & 

Banking 
F16 
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The Academic Plan for Business Administration 

First Level 

First Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs - Principles of Economics 112 1 

3hrs - English (1) 114 2 

3hrs - 
Principles of Financial 

Accounting 
212 3 

3hrs - 
Principles of Business 

Administration 
211 4 

3hrs - Principles of Law 113 5 

Elective courses(one course only) 

3hrs - Principles of Political Science 121 6 

3hrs - 
National Identity and its 

Achievements 
122 7 

18hrs Total hours 

 

Second Semester  

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs - Creative Thinking 111 1 

3hrs - Organizational Behavior 216 2 

3hrs - Communication Skills 115 3 

3hrs - Business Mathematics 214 4 

Elective courses(one course only) 

3hrs - Human Rights 123 5 

3hrs - 
 Human and the Genius of 

place 
124 6 

15hrs Total hours 
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Second Level 

Third Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs 112 Principles of Microeconomics 213 1 

3hrs - 
Logistics &supply Chain 

Management 
310 2 

3hrs 212 Principles of cost Accounting 311 3 

3hrs 211 Principles of Marketing 312 4 

3hrs 112 Commercial Law 415 5 

15hrs Total hours 

 

Fourth Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs - Business Analytics 416 1 

3hrs 212 
Principles of Managerial 

Accounting 
313 2 

3hrs 114 Business English (2) 215 3 

3hrs 211 
Production & Operations 

Management 
314 4 

3hrs 212 
Principles of Financial 

Management 
316 5 

3hrs 211 
Management Information 

system 
511 6 

18hrs Total hours 
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Third Level 

Fifth Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs 213 Principles of Macroeconomics 411 1 

3hrs 316 Principles of Investment 317 2 

Minor Specialization 

3hrs 211-212 Business Ethics & Governance B11 3 

Minor Specialization 

3hrs 312 Marketing Management M11 4 

3hrs M11 International Marketing M14 5 

3hrs M11 
Integrated Marketing 

Communication 
M15 6 

3hrs M11 Marketing Services M16 7 

Elective Courses 

3hrs 214 Insurance &risk Management 421 8 

3hrs 411 International Economics 422 9 

3hrs - Economics of Public services 423 10 

3hrs 121 International Organizations 424 11 

15hrs Total hours 

 

Sixth Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course code Course no. 

3hrs 
312-313-314-315-

316 
Strategic Management 318 1 

3hrs 211 
Entrepreneurship & Small 

Enterprises 
319 2 

Minor Specialization 

3hrs 312 Marketing Management M11 3 

3hrs M11 International Marketing M14 4 

3hrs M11 
Integrated Marketing 

Communication 
M15 5 

3hrs M11 Marketing services M16 6 

Minor Specialization 

3hrs 511 
Information Systems in 

Organizations 
S15 7 

3hrs 211 
International Business 

Administration 
B23 8 

3hrs 312-315-316-414 Project Management B24 9 

3hrs 411 Economics of Money &Banking F16 10 
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Elective Courses(2 courses only) 

3hrs 314 Total Quality Management 321 11 

3hrs 312-314 Negotiation Management 322 12 

3hrs 211 Public Enterprises Management 323 13 

3hrs 211 Crisis Management 324 14 

3hrs 216 Organization Theory 325 15 

3hrs - 
Governmental Accounting and 

Non-Profit Organization 
326 16 

18hrs Total hours 
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Fourth Level 

Seventh semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course code Course no. 

3hrs 411 Principles of  Public Finance 413 1 

3hrs 412 Quantitative Methods & Decision Making 414 2 

Minor Specialization 

3hrs 317 Advanced Financial Management F11 4 

3hrs F11 Derivatives &  Portfolio Management F12 5 

3hrs F11 International Finance F13 6 

3hrs 313-511 Accounting of Information System A13 7 

Minor Specialization 

3hrs 511 Information Systems in Organizations S15 8 

3hrs 211 International Business Administration B23 9 

3hrs 
312-315-316-

414 
Project Management B24 10 

3hrs 411 Economics of Money &Banking F16 11 

Minor Specialization 

3hrs 315 Strategic Human Resources Management H21 12 

3hrs 315 Performance & Reward Management H22 13 

3hrs 315 
Training & Development of Human 

Resources 
H23 14 

3hrs 216 Leadership H24 15 

3hrs 216 Change Management H25 16 

15hrs Total hours 
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Eighth Semester 

Credit 

Hours 

Previous 

Requirements 
Courses Course Code Course No. 

3hrs 511 E-Business 512 1 

3hrs - Human Resources Management 315 2 

3hrs 214 Applied Statistics 412 3 

Minor Specialization 

3hrs 317 
Advanced Financial 

Management 
F11 4 

3hrs F11 
Derivatives &  Portfolio 

Management 
F12 5 

3hrs F11 International Finance F13 6 

3hrs 313-511 
Accounting of Information 

System 
A13 7 

Elective courses(2 courses only) 

3hrs 315 
Strategic Human Resources 

Management 
H21 8 

3hrs 315 
Performance &Reward 

Management 
H22 9 

3hrs 315 
Training &Development of 

Human Resources 
H23 10 

3hrs 216 Leadership H24 11 

3hrs 216 Change Management H25 12 

18hrs Total hours 
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 انًُتظى نهطانة انذساسٛح انًمتشحح انخطح

 Level 1: Must fulfill 33 units, distributed as follows: 

o Compulsory    27  

o Elective           6 

 

 خذٔل يمشساخ انًستٕٖ الأٔل

 انفصم انذساسٙ الأٔل

ػذد 

 انساػاخ

 انًؼتًذج

 انساػاخ أسثٕػٛا  
يذج 

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 

Cours

e 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 
 يثادئ الالتصاد

Principles of Economics 
112 

3 3 - 2 011 
(0نغّ اخُّٛ)  

English 1 
114 

3 3 2 2 011 
 يثادئ انًحاسثّ انًانّٛ

Principles of Financial Accounting 
212 

3 3 2 2 011 
 يثادئ اداسج الاػًال

Principles of Business Administration 
211 

3 3 2 2 011 
 يثادئ انمإٌَ

Principles of Law 
113 

3 3 2 2 011 

 يمشساخ اختٛاسٚح )ٚختاس انطانة يمشس ٔاحذ(

 اٌغ١بع١خ اٌؼٍَٛ ِجبدئ -

- Principles of Political Science 

 ٚإٔغبصرٙب اٌٛط١ٕخ ا٠ٌٛٙخ -

- National Identity & its Achievements 

 

121 

 

122 
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  نًستٕٖ الأٔلخذٔل يمشساخ ا

 انفصم انذساسٙ انثاَٗ

 

ػذد 

انسا

ػاخ 

انًؼ

 تًذج

 انساػاخ أسثٕػٛا  

يذج 

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 
 انتفكٛش الاتتكاسٖ

Creative Thinking 
111 

3 3 2 2 011 
 انسهٕن انتُظًٛٗ

Organizational Behavior 
216 

3 3 2 2 011 
 طشق ٔ يٓاساخ الاتصال

Communication Skills 

115 

 

3 3 2 2 011 
 سٚاضٛاخ الاػًال

Business Mathematics 
214 

3 3 2 2 011 

 (ٔاحذ يمشس انطانة ٚختاس) اختٛاسٚح يمشساخ

 ؽمٛق الإٔغبْ -

- Human Rights 

 الإٔغبْ ٚػجمش٠خ اٌّىبْ -

-  Human and the Genius of place 

123 

 

124 
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 Level 2: Must fulfill 33 units, distributed as follows: 

o Compulsory     33 

o Elective              0 

 

 ٙانثاَخذٔل يمشساخ انًستٕٖ 

 انفصم انذساسٙ الأٔل

 

ػذد 

انساػاخ 

 انًؼتًذج

 انساػاخ أسثٕػٛا  
يذج 

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 

 يثادئ الالتصاد اندضئٗ

Principles of Microeconomics 

(112) 

213 

3 3 2 2 011 

الايذادانهٕخٛستٛاخ ٔ سلاسم إداسج   

Logistics &Supply Chain 

Management 

310 

 

3 3 2 2 011 

 يثادئ يحاسثّ انتكانٛف

Principles of Cost Accounting 

(212) 
311 

3 3 2 2 011 
 يثادئ انتسٕٚك

Principles of Marketing (211) 
312 

3 3 2 2 011 
 انمإٌَ انتداسٖ

Commercial Law(112) 
415 
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 خذٔل يمشساخ انًستٕٖ انثاَٙ 

 انفصم انذساسٙ انثاَٗ

 

 

 

 

 

 

 

 

 

 

 

 

 

ػذد 

انساػاخ 

 انًؼتًذج

 انساػاخ أسثٕػٛا  
يذج 

 الايتحاٌ

يدًٕع دسخاخ 

 انًمشس
Course Title 

Course 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 
 تحهٛلاخ الاػًال

Business Analytics 
416 

3 3 2 2 011 

 يثادئ انًحاسثّ الاداسّٚ

Principles of   Managerial 

Accounting (212) 
313 

3 2 - 2 011 
(2نغّ اخُثّٛ )  

Business  English (2)(114) 
215 

3 3 2 2 011 

 اداسِ الاَتاج ٔ انؼًهٛاخ

Production & Operations 

Management (211) 
314 

3 3 2 2 011 

 يثادئ الاداسج انًانّٛ

Principles of Financial 

Management (212) 
316 

3 3 2 2 011 

حَظى انًؼهٕياخ الاداسٚ  

Management Information 

System (211) 

511 
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 Level 3: Must fulfill 33 units, distributed as follows: 

o Compulsory      15 

o Elective            18 

 خذٔل يمشساخ انًستٕٖ انثانث 

 انفصم انذساسٙ الأٔل

 

ػذد 

انساػاخ 

 انًؼتًذج

 انساػاخ أسثٕػٛا  
يذج 

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 

 يثادئ الالتصاد انكهٗ

Principles of Macroeconomics 

(213) 
411 

3 3 2 2 011 

الاستثًاسيثادئ   

Principles of Investment 

(316) 
317 

3 3 - 2 011 

 تخصض دلٛك

 أخلالٛاخ الأػًال ٔانحٕكًح

Business Ethics & Governance 

(211-212) 

B11 

3 3 - 2 011 

 يمشس يُٓا( انطانة ٚختاستخصض دلٛك )

 إداسح اٌزغ٠ٛك -

- Marketing Management (312) 

 رغ٠ٛك دٌٟٚ -

- International Marketing (M11) 

 الإرظبلاد اٌزغ٠ٛم١خ اٌّزىبٍِخ -

- Integrated Marketing 

Communication (M11) 

 رغ٠ٛك اٌخذِبد -

- Marketing Services (M11) 

 

M11 

 

M14 

 

M15 

 

 

M16 

3 3 2 2 011 

 (يُٓا يمشس انطانة ٚختاس) يمشساخ اختٛاسٚح
 اٌزأ١ِٓ ٚإداسح اٌّخبطش -

- Insurance & Risk Management 

(214) 

 الزظبد دٌٟٚ -

- International Economics (411) 

 اٌؼبِخ اٌخذِبد الزظبد٠بد -

- Economics of Public Services 

 ِٕظّبد د١ٌٚخ -

- International Organizations (121) 

 

421 

 

 

422 

 

423 

 

424 
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 خذٔل يمشساخ انًستٕٖ انثانث 

 انذساسٙ انثاَٙانفصم 

ػذد 

انساػاخ 

 انًؼتًذج

 انساػاخ أسثٕػٛا  
يذج 

 الايتحاٌ

خًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code ٘تًشٍٚ َظش 

3 3 2 2 011 

جخ انصغٛشالاػًال ٔ انًششٔػا جسٚاد  

Entrepreneurship & Small 

Enterprises (211) 

319 

 

3 3 2 2 011 

 الاداسِ الاستشاتٛدّٛ

Strategic Management (312-313-

314-315-316) 
318 

3 3 2 2 011 

(يُٓا يمشس انطانة ٚختاس) دلٛك تخصض  

 إداسح اٌزغ٠ٛك -

- Marketing Management (312) 

 رغ٠ٛك دٌٟٚ -

- International Marketing(M11) 

 الإرظبلاد اٌزغ٠ٛم١خ اٌّزىبٍِخ -

- Integrated Marketing 

Communication (M11) 

 رغ٠ٛك اٌخذِبد - 

- Marketing Services (M11) 

 

 

M11 

 

M14 

 

M15 

 

 

M16 

3 3 2 2 011 

 (يُٓا يمشس انطانة ٚختاس) دلٛك تخصض

 أٔظّخ ِؼٍِٛبد اٌّؤعغبد -

- Information Systems in 

Organizations (511) 

 إداسح الأػّبي د١ٌٚخ -

- International Business 

Administration (211) 

 إداسح اٌّششٚع -

- Project Management (312 – 315 – 

316 – 414) 

 الزظبد٠بد إٌمٛد ٚاٌجٕٛن -

- Economics of Money &Banking 

(411) 

 

S15 

 

 

B23 

 

 

B24 

 

 

F16 

6 6 4 2 011 

 (يُٓا ٍٚيمشس انطانة ٚختاس) حاختٛاسٚ اخيمشس

 إداسح اٌغٛدح اٌشبٍِخ -

- Total Quality Management (314) 

 إداسح اٌزفبٚع -

- Negotiation Management (312 – 

314) 

 إداسح اٌّؤعغبد اٌؼبِخ -

-  Public Enterprises Management 
(211)  

 

321 

 

322 

 

 

323 
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 إداسح الأصِبد -

- Crisis Management (211) 

 ٔظش٠خ اٌزٕظ١ُ -

- Organization theory (216) 

اٌؾى١ِٛخ غ١ش ٘بدفخ اٌّؾبعجخ فٟ اٌٛؽذاد  -

 ٌٍشثؼ

- Governmental Accounting and Non-

Profit Organization 

324 

 

325 

 

326 
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 Level 4: Must fulfill 33 units, distributed as follows: 

o Compulsory   15  

o Elective         18    

 خذٔل يمشساخ انًستٕٖ انشاتغ 

 انفصم انذساسٙ الأٔل

  

ػذد 

انساػاخ 

 انًؼتًذج

يذج  انساػاخ أسثٕػٛا  

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code 
 تًشٍٚ َظش٘

3 3 2 2 011 
حيثادئ انًانٛح انؼاي  

Principles of Public Finance (411) 
413 

 

3 3 2 2 011 

ٔ اتخار انمشاساخ حالاسانٛة انكًٛ  

Quantitative Methods& Decision 

Making (412) 

414 

 

3 3 2 2 011 

 (يُٓا يمشس انطانة ٚختاس) تخصض دلٛك

 إداسح ِب١ٌخ ِزمذِخ -

-Advanced Financial Management 

(317) 

 إداسح اٌّؾبفع اٌّب١ٌخ ٚاٌّشزمبد -

- Derivatives & Portfolio Management 

(F11) 

 ر٠ًّٛ اٌذٌٚٝ -

- International Finance (F11) 

 ٔظُ اٌّؼٍِٛبد اٌّؾبعج١خ -

- Accounting of Information system 

(511- 313) 

 

F11 

 

 

F12 

 

 

F13 

 

A13 

3 3 2 2 011 

 (يُٓا يمشس انطانة ٚختاس) دلٛك تخصض

 أٔظّخ ِؼٍِٛبد اٌّؤعغبد -

- Information Systems in 

Organizations (511) 

 إداسح الأػّبي اٌذ١ٌٚخ

- International Business 

Administration (211) 

 إداسح اٌّششٚع -

- Project Management (312-316 -315– 

414) 

 الزظبد٠بد إٌمٛد ٚاٌجٕٛن -

- Economics of Money & Banking 

(411) 

 

S15 

 

 

B23 

 

 

B24 

 

 

F16 

3 3 2 2 011 

 (يُٓا يمشس انطانة ٚختاس) دلٛك تخصض

 عزشار١غ١خ ٌٍّٛاسد اٌجشش٠خالإداسح الإ -

- Strategic Human Resources 

Management (315) 

 إداسح الأداء ٚاٌؾٛافض -

- Performance & Reward 

 

H21 

 

 

H22 
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Management (315) 

 ر١ّٕخ ٚرذس٠ت اٌّٛاسد اٌجشش٠خ -

- Training and Development of 

Human Resources (315) 

 اٌم١بدح -

- Leadership (216) 

 إداسح اٌزغ١١ش -

- Change Management (216) 

 

H23 

 

 

H24 

 

H25 
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 خذٔل يمشساخ انًستٕٖ انشاتغ

 انفصم انذساسٙ انثاَٗ

 

 

 

 

ػذد 

انساػاخ 

 انًؼتًذج

يذج  انساػاخ أسثٕػٛا  

 الايتحاٌ

يدًٕع 

دسخاخ 

 انًمشس

Course Title 
Course 

Code 
 تًشٍٚ َظش٘

3 3 2 2 011 
حنكتشَٔٛالاػًال الإ  

E-Business (511) 
512 

3 3 2 2 011 

 اداسج انًٕاسد انثششٚح

Human Resources 

Management 

315 

 

3 3 2 2 011 
 الاحصاء انتطثٛمٗ

Applied Statistics (214) 

412 

 

3 3 2 2 011 

 ادج(اختٛاسي)  تخصض دلٛك

 إداسح ِب١ٌخ ِزمذِخ -

- Advanced Financial 

Management (317) 

 إداسح اٌّؾبفع اٌّب١ٌخ ٚاٌّشزمبد -

- Derivatives & Portfolio 

Management (F11) 

 ر٠ًّٛ دٌٟٚ -

- International Finance (F11) 

 ٔظُ اٌّؼٍِٛبد اٌّؾبعج١خ -

-Accounting of Information 

System (313- 511) 

 

 

F11 

 

 

F12 

 

 

F13 

 

A13 

6 6 4 2 011 

 يادتٍٛ(اختٛاس يمشساخ اختٛاسٚح )

 الإداسح الإعزشار١غ١خ ٌٍّٛاسد اٌجشش٠خ -

- Strategic Human Resources 

Management (315) 

 إداسح الأداء ٚاٌؾٛافض -

- Performance &Reward 

Management (315) 

 اٌجشش٠خر١ّٕخ ٚرذس٠ت اٌّٛاسد  -

-  Training and Development of 

Human resources (315) 

 اٌم١بدح -

-Leadership (216) 

 إداسح اٌزغ١١ش -

- Change Management (216) 

 

H21 

 

 

H22 

 

 

H23 

 

 

H24 

 

H25 
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There are no special admission requirements to the program and the common admission 

requirements applied to all programs and outlined at the institute’s bylaws are applied. These 

requirements are as follows: 

 ( 31يادج) تششٛح انطلاب 

ٚ ٠زُ اخزجبساد ٚاٌزٟ رضؼٙب اٌغٙبد اٌّخزظخ.٠مجً اٌجشٔبِظ اٌطلاة اٌؾبط١ٍٓ ػٍٝ اٌضب٠ٛٔخ اٌؼبِخ ؽغت اٌمٛاػذ إٌّظّخ ٌزٌه 

 اٌمجٛي ٚفمب ٌّغّٛع دسعزُٙ فٝ اٌضب٠ٛٔٗ اٌؼبِٗ

 وّب ٠شزشط ٌمجٛي اٌطبٌت اْ ٠غزبص ثٕغبػ اٌىشف اٌطجٝ ٌٍزبوذ ِٓ طلاؽ١زٗ ٌّزبثؼٗ اٌذساعٗ  -

 ( 30يادج )ّٛٚمثم انًؼٓذ انًؤْلاخ الات: 

 

 اٌشٙبداد اٌؼشث١ٗ ٚ الاعٕج١خاٌضب٠ٛٔٗ اٌؼبِخ ثشؼجز١ٙب ٚ ِب ٠ؼبدٌٙب ِٓ  •

 عٕٛاد 3صب٠ٛٔٗ رغبس٠ٗ  •

 عٕٛاد3,5صب٠ٛٔٗ طٕبػ١ٗ  •

 دثٍَٛ اٌّؼب٘ذ اٌظٕبػ١خ •

 ٚ ٠مجً ثبٌّغزٜٛ اٌضبٔٝ ِغ ػًّ ِمبطٗ ػ١ٍّٗ داخ١ٍٗ •

 عٕٛاد 5دثٍَٛ رغبسٜ  •

 اٌّؼب٘ذ اٌف١ٕخ اٌزغبس٠خ •

 % ؽذ ادٔٝ فٝ ِبدح اٌٍغخ الأغ١ٍض٠خ(٠55شزشط اٌؾظٛي ػٍٝ  )ثبٌٕغجٗ ٌٍذساعٗ ثبٌٍغخ الأغ١ٍض٠ٗ

 ( 32يادج): 

لا ٠غٛص ٌٍطبٌت أْ ٠م١ذ اعّٗ فٟ أوضش ِٓ ِؼٙذ فٟ ٚلذ ٚاؽذ ٚلا ٠غٛص ٌٗ أْ ٠غّغ ث١ٓ اٌم١ذ فٟ ِؼٙذ غ١ش ربثغ ٌٍٛصاسح أٚ أٞ 

اٌؾظٛي ػ١ٍٙب وّب لا ٠غٛص اػبدح ل١ذٖ ٌٍؾظٛي و١ٍخ عبِؼ١خ ٚلا ٠غٛص اػبدح ل١ذ اٌطبٌت ثبٌّؼٙذ ٌٍؾظٛي ػٍٝ شٙبدح عجك ٌٗ 

 ػٍٝ شٙبدح أخشٜ ِٓ ِؼٙذ ِّبصً.

 ( 33يادج): 

٠غٛص رؾ٠ًٛ اٌطبٌت اٌّغزغذ ٚاٌّششؼ ثأٌٚٝ فشق اٌذساعخ ثششط اٌؾظٛي ػٍٝ اٌؾذ الأدٔٝ ٌّغّٛع اٌذسعبد اٌزٜ ٚطً ا١ٌٗ 

 اٌمجٛي ثبٌّؼٙذ.

 ( 34يادج): 

الأػٍٝ ػذا اٌغٕٛاد إٌٙبئ١خ، ٚفٟ ؽبٌخ رطج١ك خطخ دساع١خ ِخزٍفخ ٠زُ ػًّ ِمبطخ ػ١ٍّخ ٠غٛص رؾ٠ًٛ اٌطلاة إٌّم١ٌٛٓ ٌٍفشلخ 

 ثّؼشفخ ٌغٕخ ػ١ٍّخ رشىً ثمشاس ِٓ ػ١ّذ اٌّؼٙذ.

 ( 35يادج): 

٠غٛص رؾ٠ًٛ اٌطلاة غ١ش اٌّغزغذ٠ٓ ِٕٚم١ٌٛٓ ٌٍفشلخ الأػٍٝ ثّؼب٘ذُ٘ ثششط اعز١فبء اٌّٛاد اٌّؤٍ٘خ ٚاٌؾظٛي ػٍٝ اٌؾذ الأدٔٝ 

 غّٛع اٌذسعبد ٌٍّؼٙذ عٕخ اٌؾظٛي ػٍٝ اٌّؤً٘ أٚ اٌغٕخ اٌغبس٠خ أ٠ّٙب أفضً ٌٍطبٌت.ٌّ

 ( 36يادج): 

اٌغبثمخ ألا ٠ىْٛ اٌطبٌت اٌّطٍٛة رؾ٠ٍٛٗ أٚ ٔمً ل١ذٖ لذ اعزٕفز فشص اٌشعٛة وّب ٠شزشط رمذ٠ُ طٍت ٠شزشط فٟ ع١ّغ اٌؾبلاد 

اٌذساعخ ٠ٚغٛص ٌّغٍظ اداسح اٌّؼٙذ ػٕذ اٌضشٚسح اٌمظٜٛ لجٛي طٍت اٌزؾ٠ًٛ اٌزؾ٠ًٛ فٟ اٌّؼٙذ اٌّطٍٛة اٌزؾ٠ًٛ ا١ٌٗ لجً ثذء 

 ثؼذ ثذء اٌذساعخ.

9- Program Admission Requirements 
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 ( 33يادج): 

٠ٚغٛص ٌّغٍظ اداسح اٌّؼٙذ ثؼذ ِٛافمخ سئ١ظ الاداسح اٌّشوض٠خ لجٛي طٍجخ ِّٓ اعزٕفزٚا فشص اٌشعٛة ِٓ و١ٍبد اٌغبِؼبد أٚ 

 ارا رٛافشد ف١ُٙ اٌششٚط اٌزب١ٌخ:اٌّؼب٘ذ اٌؼب١ٌخ اٌزبثؼخ ٌٛصاسح اٌزؼ١ٍُ اٌؼبٌٟ 

أْ ٠ىْٛ اٌطبٌت ِغزٛف١ب ششٚط الاٌزؾبق ثبٌّؼٙذ ٚأْ ٠ىٛ ؽبطلا ػٍٝ اٌّغّٛع اٌزٜ ٚطً ا١ٌٗ اٌمجٛي فٟ اٌّؼٙذ عٕخ  -0

 ؽظٌٛٗ ػٍٝ اٌشٙبدح اٌضب٠ٛٔخ أٚ ِب ٠ؼبدٌٙب أٚ عٕخ طٍت اٌزؾبلٗ ثبٌّؼٙذ أ٠ّٙب افضً ٌٍطبٌت.

 ِؼ١خ أٚ اٌّؼٙذ اٌؼبٌٟ فٟ اٌغٕخ اٌذساع١خ اٌغبثمخ ػٍٝ رمذ٠ّٗ ٌلاٌزؾبق ثبٌّؼٙذ.أْ ٠ىٛ اٌطبٌت ِم١ذ ثبٌى١ٍخ اٌغب -2

 أْ ٠ىْٛ ل١ذ اٌطبٌت فٟ فشق اٌذساعخ ثبٌّؼٙذ ِغزغذ. -3

 

 ( 33يادج): 

 ٠غٛص ل١ذ ٚإػبدح ل١ذ اٌطبٌت فٟ اٌؾبلاد ا٢ر١خ:

 اٌطبٌت اٌّغزغذ اٌزٜ ٌُ ٠غزىًّ اعشاءاد ل١ذٖ ٌؼزس ِمجٛي. -0

 أٚسالٗ ٚ٘ٛ ِم١ذ ثبٌّؼٙذ ٚلذَ ػزسا ِمجٛلا.اٌطبٌت اٌزٜ عؾت  -2

 اٌطبٌت اٌزٜ ٌُ ٠زمذَ ٌّىزت اٌزٕغ١ك فٟ عٕخ ؽظٌٛٗ ػٍٝ اٌّؤً٘ ثؼزس ِمجٛي. -3

ٔفٙ خًٛغ انحالاخ ٚؼتثش ػاو سسٕب اػتٛاد٘ ٚحسة ضًٍ ػذد سُٕاخ انشسٕب ٔنكٍ ٚمٛذ انطانة كًستدذ فٙ خًٛغ 

 لٛذِ فٛٓاانًمشساخ انذساسٛح فٙ انسُح انتٗ ٚفٛذ أٔ ٚؼاد 
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 ( 33يادج) َظاو انذساسح 

 

ح فصم انذساسٙ ٔفك ٔ َٓاٚ حذد تذاّٚٚطثك َظاو انساػاخ انًؼتًذج ٔ ُٚمسى انؼاو انذساسٙ انٗ فصهٍٛ دساسٍٛٛ ٔٚت

 انتمٕٚى انًؼتًذ

عبػٗ ِؼزّذح ٚ ٠غّؼ 232ػٍٝ دسعٗ اٌجىبٌٛس٠ٛط فٝ اؽذٞ اٌزخظظبد اٌؼٍَٛ الاداس٠ٗ اْ ٠ىًّ اٌطبٌت  ٠زطٍت اٌؾظٛي -

اِب اٌفظً اٌذساعٟ اٌظ١مٟ ٠غّؼ ٌٍطبٌت اْ ٠غغً ػذد ,( عبػٗ وؾذ الظٝ فٝ وً فظً دساعٝ 21ٌٍطبٌت ٠غغً ػذد)

 ( عبػٗ ِؼزّذح خلاي اٌفظ25ٓ١ٍد ) ثؼذ اعز١بص ػذٚلا ٠غّؼ ٌٍطبٌت الأزمبي اٌٟ اٌّغزٜٛ الاػٍٝ الا,(عبػبد وؾذ الظ6ٝ)

 

 ِانٓٛكم انؼاو نهثشَايح (41(ياد: 

 

ساػّ ػهٗ انُحٕ  032اٌ ٚكًم انطانة ٚتطهة انحصٕل ػهٗ دسخّ انثكانٕسٕٚط فٗ احذ انتخصصاخ انؼهٕو الاداسّٚ 

 انتانٗ:
 اخزبس٠ٗ 6عبػٗ ِزطٍجبد اعجبس٠ٗ ٚ  25عبػٗ ِؼزّذح ٚ رشًّ  22 •

 عبػٗ ِؼزّذح اعجبس٠ٗ ِمشساد ِفب١ُ٘ اعبع١ٗ  21 •

 ِمشساد اخز١بس٠ٗ 3عبػٗ ٌٍّمشساد الاعجبسٞ ٚ  21عبػٗ ِؼزّذح ِمشساد ِغبٔذح ِٕٙب  22 •

 عبػبد اخز١بس٠خ 6عبػٗ اعجبس٠خ ٚ 33عبػٗ ِؼزّذٖ ٌٍّمشساد اٌٛظ١ف١خ ٚ ِٕٙب  36 •

 عبػبد اخز١بس٠ٗ 9س٠ٗ ٚ عبػٗ ٌّمشساد اعجب 22عبػٗ ِؼزّذٖ ٌّمشساد اٌزخظض ٚ رشًّ  33 •

 

  انًستٕٚاخ انذساسّٛ: (40)يادج 

 

 رٕمغُ اٌذساعٗ اٌٝ اسثؼٗ ِغز٠ٛبد -0

 اٌذساعٗ فٝ اٌّغزٛٞ الاٚي ٚ اٌضبٟٔ ِشزشوٗ ٌغ١ّغ اٌزخظظبد -2

دح اٌمغُ ذ٠ش ِؼ١ٓ ٠ؾذص اٌطبٌت ِمشس اٚ اوضش ثزممٗ ِغٍظ الاداسح اْ ٠شزشط اْ ٠غزب٠غٛص ٌلالغبَ اٌؼ١ٍّٗ ٚ ِٛاف- -3

 ٌٍمجٛي فٝ اٌزخظضوششط 

 ٠زُ رؾذ٠ذ رخظض اٌطبٌت ثؼذ الأزٙبء ِٓ ارّبَ اٌّغزٛٞ اٌذساعٟ اٌضبٔٝ -4

٠غٛص ٌّغٍظ اداسح اٌّؼٙذ ارخبر لشاس اٚ اعزّشاس اٌزغغ١ً فٝ اٜ رخظض ٚفمب لاػذاداٌطلاة اٌّمج١ٌٛٓ فٝ وً  -5

 رخظض ثٕبء ػٍٝ الزشاػ ِغٍظ اٌمغُ اٌّزخظض

ذٚد اٌذ١ٔب ٚ اٌمظٜٛ ٌطلاة اٌّمشس اٌذساعٟ ٚ ٠زُ اػزّذ٘ب ِٓ ِغٍظ اداسٖ رمزشػ اٌّغبٌظ اٌؼ١ٍّٗ ٌلالغبَ اٌؾ -6

 اٌّؼٙذ

 

  ِلٕاػذ اساسّٛ (42( ياد: 

 

 ( عبػٗ ِؼزّذح وؾذ الظٝ فٝ وً فظً دساع٠21ٟغّؼ ٌٍطبٌت اْ ٠غغً ػذد ) •

 ( عبػبد ِؼزّذح وؾذ الظ٠6ٝغّؼ ٌٍطبٌت فٝ اٌفظً اٌظ١مٝ اْ ٠غغً ػذد ) •

( عبػٗ ِؼزّذٖ خلاي اٌفظ١ٍٓ اٌذساع١١ٓ 25ثبلأزمبي ٌٍّغزٛٞ الاػٍٝ الا ثؼذ اعز١بص ػذد)لا ٠غّؼ ٌٍطبٌت  •

 اٌّززب١١ٌٓ

 لا ٠غّؼ ٌٍطبٌت ثزغغ١ً اٜ ِمشس دساعٟ الا ثؼذ ارّبَ اٌّزطٍجبد اٌغبثمٗ  •

 

10-Regulation for Progression and Program 
Completion 
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 ( 43يادج) الأكادًٚٙ: الإسشاد 

 

ِششذاً أوبد١ّ٠بً ِٓ أػضبء ١٘ئخ اٌزذس٠ظ ٠مَٛ ثٕظؼ اٌطبٌت ِٚغبػذرٗ فٟ اخز١بسارٗ  ِغّٛػٗ ِٓ اٌطلاة٠ؾذد اٌّؼٙذ ٌىً     

الأوبد١ّ٠خ، ٚثظفخ خبطخ اٌّمشساد اٌزٝ ٠ذسعٙب، ػٍّب ثأْ اٌطبٌت ٘ٛ اٌّغئٛي فٟ إٌٙب٠خ ػٓ اخز١بسارٗ. ٠ٚفضً أْ ٠ظً 

 اٌّششذ ِضجزب ِغ اٌطبٌت ؽزٝ رخشعٗ.

 

  الاَسحاب ٔالإضافح تسدٛم ٔ انحزفان  (44) يادج ٔ: 

 

لجً  ثذا٠خ أٞ فظً دساعٟ ثأعجٛع ػٍٟ الالً ٠ؼٍٓ اٌّؼٙذ لبئّخ اٌّمشساد اٌزٟ عٛف ٠زُ رذس٠غٙب فٟ ٘زا اٌفظً، ٠ٚفزؼ ثبة     

ِغ ػذَ  اٌزغغ١ً ٌٍطلاة ف١ٙب. ٠ٚؾذد ِغٍظ اداسحاٌّؼٙذ اٌؾذ الأدٔٝ ٚالألظٝ ٌؼذد اٌطلاة فٝ وً ِمشس طجمب لإِىبٔبد اٌّؼٙذ

، ٠ٍٚزؾك اٌطبٌت ثبٌّمشساد اٌزٟ ٠خزبس٘ب، خلاي ثبٌؾذ الادٔٝ اٚ الالظٝ ٌؼذد اٌغبػبد اٌّؼزّذح ٌٍزغغ١ً فٝ اٌفظً اٌذساعٝالا

٠غٛص ٌٍطبٌت ثؼذ إوّبي إعشاءاد اٌزغغ١ً أْ ٠ؾزف ٚ ٠ض١ف ِمشساً أٚ أوضش  الأوبد٠ّٟ، طبٌّب وبْ ثٙب إربؽخ ثبٌزٕغ١ك ِغ اٌّششذ

 ٚرٌه خلاي أعجٛػ١ٓ ِٓ ثذء اٌذساعخ ثذْٚ أ٠خ اٌزضاِبد أوبد١ّ٠خ أِٚب١ٌخ.ٚفمب ٌٍؾذٚد اٌّمشسح  

 

بخش٠ٓ ػٓ اٌزغغ١ً ؽزٝ ٔٙب٠ٗ الاعجٛع اٌضبٌش ٠زُ ػشع ؽبٌزُٙ ػٍٝ ٌغٕٗ شئْٛ اٌزؼ١ٍُ ٚاٌطلاة ٠ٚؼزجش اٌطبٌت اٌطلاة اٌّز    

ٚا٠ضب اٌطبٌت اٌزٜ ٠شغت فٝ ,ارا لذَ ػزسا ِمجٛلااٌّزبخش ػٓ اٌزغغ١ً ساعت ؽزٝ الاعجٛع اٌشاثغ ِٓ ثذا٠ٗ اٌفظً اٌذساعٟ الا 

اٌذساعٝ ثبٌىبًِ ٌظشٚف ِشض١خ اٚ ػزس ِمجٛي ِٓ ِغٍظ اداسٖ اٌّؼٙذػ١ٍٗ اٌزمذَ ٌشئْٛ اٌزؼ١ٍُ ٚ اٌطلاة  الأغؾبة ِٓ اٌفظً

   ٠ٚؾظً ػٍٝ رمذ٠ش ِٕغؾت ٚلا رزذخً فٝ اٌّؼذي اٌزشاوّٟ ٌٍطبٌت ٌٍؾظٛي غٍٟ اٌّٛافمٗ

 

  ٕس ٔ انًٕاظثّ انحض (45)يادج: 

 

 % ِٓ اعّبٌٝ ػذد اٌغبػبد ٌىً ِمشس ػٍٝ ؽذح٠55غت ػٍٝ اٌطبٌت اْ ٠ؾمك ٔغجٗ ؽضٛس لا رمً ػٓ اعّبٌٟ  •

% ِٓ اعّبٌٟ ػذد اٌغبػبد ٠ىْٛ اٌؾك ٌّغٍظ اداسٖ اٌّؼٙذ اٌؾك 25ارا رغبٚصد ٔغجٗ اٌغ١بة فٝ اؽذ اٌّمشساد  •

 ِٓ ؽشِبٔٗ ِٓ دخٛا الاِزؾبْ إٌٙبئٝ ٚ ٠ؼزجش ساعت

ارا رمذَ ثؼزس لٙشٞ ٠مجٍٗ ِغٍظ اداسٖ اٌّؼٙذ ػٓ ػذَ ؽضٛس الاِزؾبْ إٌٙبئٟ ٠زبػ ٌٍطبٌت اٌؾظٛي ػٍٝ رمذ٠ش  •

 ( ثششط الا ٠ىْٛ لذ رُ ؽشِبٔٗ ِٓ دخٛي الاِزؾبٔبد إٌٙبئ١خiغ١ش ِىزًّ )

 

 ( 46يادج ):يذج الايتحاٌ ٔ تٕصٚغ انذسخاخ 

 

 ِمشس رٛصع وبلارٝ:ِذٖ الاِزؾبْ عبػزبْ ٚ إٌٙب٠ٗ اٌؼظّٟ ٌىً  •

 *53ٌٝٔلاِزؾبْ إٌٙبئٝ وؾذ اد % 

 *33ٌٍٟزى١ٍفبد اٌفظ١ٍٗ وؾذ الظ % 

 *23 ٟوؾذ ادٟٔ% لاِزؾبْ ِٕزظف اٌفظً اٌذساع 

 ٠غٛص ثؼذ ِٛافمٗ ِغٍظ اداسٖ اٌّؼٙذ اْ ٠خزٍف ٔظبَ رٛص٠غ اٌذسعبد ٚفمب ٌطج١ؼٗ اٌّمشس اٌذساعٟ •

٠غٛص اْ ٠زُ الاِزؾبْ إٌٙبئٝ اٚ ِٕزظف اٌفظً اٌذساعٟ لاٜ ِمشس دساعٟ ثٕظبَ اٌزؼ١ٍُ ػٓ ثؼذ ثؼذ اخز سأئ  •

 ِغٍظ اداسٖ اٌّؼٙذ ٠ٚزُ ػشضٗ ػٍٝ اٌمطبع اٌّزخظض ٚ سفؼٗ اي ٚص٠ش اٌزؼ١ٍُ اٌؼبٌٝ لاػزّبدح 

 

 ( 43يادج )انتمٛٛى : َظاو 

٠ؾظً اٌطبٌت ػٍٝ رمذ٠ش سلّٟ ٚرمذ٠ش ؽشفٟ فٟ أٞ ِمشس ٠ذسعٗ ثٕبء ػٍٝ اٌذسعخ اٌزٟ ٠ؾظً ػ١ٍٙب فٟ اٌّمشس طجمبً ٌٍغذٚي 

 اٌزبٌٟ: 

 انتمذٚش  انحشفٙ انتمذٚش انشلًٙ انذسخح )يُسٕتح نهُٓاٚح انؼظًٗ(

100-95 4 A+ 

94%-90% 3.7 A 
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89%-85% 3.4 B+ 

84%-80% 3 B 

79%-75% 2.7 C+ 

74%-70% 2.3 C 

69%-65% 2 C- 

64%-60% 1.7 D+ 

59%-55% 1.3 D 

54%-50% 1 D- 

Less than 50% Zero F 

 Zero FX يحشٔو

  IC غٛش يكتًم

  W يُسحة

 

 ٔتاستخذاو ْزا اندذٔل ٚتى حساب َماط انًمشس ٔانًؼذل انفصهٙ ٔانًؼذل انتشاكًٙ نهطانة كًا ٚهٙ:

 ضشة ػذد عبػبد اٌّمشس اٌّؼزّذح فٟ اٌزمذ٠ش اٌشلّٟ اٌزٞ ؽظً ػ١ٍٗ اٌطبٌت.ٔمبط اٌّمشس ٌٍطبٌت ٟ٘ ؽبطً  . أ

اٌّؼذي اٌفظٍٟ ٌٍطبٌت ٘ٛ خبسط لغّخ ِغّٛع ٔمبط اٌّمشساد اٌزٟ دسعٙب اٌطبٌت فٟ اٌفظً ػٍٝ ِغّٛع اٌغبػبد  . ب

 اٌّؼزّذح ٌٙزٖ اٌّمشساد.

دسعٙب اٌطبٌت ؽزٝ ربس٠خٗ ػٍٝ ِغّٛع  اٌّؼذي اٌزشاوّٟ ٌٍطبٌت ٘ٛ خبسط لغّخ ِغّٛع ٔمبط وً اٌّمشساد اٌزٟ . خ

 اٌغبػبد اٌّؼزّذح ٌٙزٖ اٌّمشساد.

 

 ( 43يادج )اَزاس انطانة ٔ فصهّ يٍ انتخصض أ انًؼٓذ 

 

 ثبعزضٕبء اٌفظً اٌذساعٝ الاٚي ِٓ اٌزؾبلٗ ثبٌّؼٙذ(-D)اٌزٜ ٠ؾظً ػٍٝ ِؼذي رشاوّٝ الً ِٓ  ٠ٕزس اٌطبٌت -0

ػٕذ ؽظٌٛٗ ػٍٝ ِؼذي رشاوّٝ الً ِٓ  لاغشاع أزاس اٌطبٌت ٚ فظٍٗلا ٠ؼذ اٌفظً اٌذساعٝ اٌظ١فٝ فظلا دساع١ب  -2

(D-) 

 ػٍٝ اٌطبٌت اٌزٜ لذ ٚعخ ٌٗ الأزاس الاوبد٠ّٟ اْ ٠شفغ ِؼذٌٗ اٌزشاوّٟ لاٌغبء الأزاس -3

٠فظً اٌطبٌت ِٓ اٌزخظظبرا اخفك فٝ سفغ ِؼذٌٗ اٌزشاوّٝ ثؼذ ِشٚس ِذٖ فظ١ٍٓ دساع١ٓ ٠ٚغزغضٕٝ ِٓ رٌه اٌطبٌت  -4

 عبػٗ ِؼزّذح  235ثٕغبػ  اٌزٜ ارُ

 لا ثؼذ اٌفظً اٌذساعٝ اٌظ١ف١بٚ اٌفظً اٌذساعٟ اٌزٜ ٠ؤعً ِٓ ضّٓ اٌّذح اٌّمشسح ٌشفغ الأزاس -5

 

 

 ( 43يادج)دساسّ انًمشساخ إػادج: 

 

 ٠غٛص ٌٍطبٌت اػبدٖ دساعٗ اٜ ِمشس اعجبسٜ اٚ اخز١بسٜ عجك دساعزٗ ٌزؾغ١ٓ اٌذسعٗ ٚ سفغ ِؼذٌٗ اٌزشاوّٝ -0

 لاػبدٖ خلاي فظ١ٍٓ دساع١ٓ سئ١غ١ٓ ِٓ دساعٗ اٌطبٌت ٌٍّمشس٠غّؼ ٌٍطبٌت  -2

 ارا سعت اٌطبٌت فٝ الاػبدٖ ٠ؼزجش ساعجب فٝ اٌّمشس ٠ٚغت ػ١ٍٗ دساعٗ ٘زا اٌّمشس فٝ لظً دساعٟ لاؽك -3
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ارا دسط اٌطبٌت ِمشسا اخز١بس٠ب ٚ سعت ل١ٗ ٠غٛص ٌٗ دساعٗ ِمشس اخز١بسٜ اخش رؼ٠ٛضب ػٕٗ لاعزىّبي ِزطٍجبد  -4

٠ٚؼزجش اٌّمشس الاخ١ش وّمشس ِؼبد ثبٌٕغٕٗ ٌٍّمشس الاخز١بسٞ اٌزٜ سعت ف١ٗ ِٓ ؽ١ش ؽغبة ساع١ٗ ٌٗ اٌخطٗ اٌذ

 فٝ اٌّمشس الاخز١بسٜ اٌزٜ سعت فfٗ١رمذ٠شح فٝ اٌّؼذي اٌفظٍٝ اٌزشاوّٝ اعزّشاس اؽزغبة اٌزمذ٠ش 

 ارا ٔغؼ اٌطبٌت ػٕذ اػبدرٗ ٌٍّمشس لا ٠غٛص اػبدرٗ ِشٖ اخشٜ -5

 

 ( 51يادج)  انمٛذ:فشص 

 

 لا ٠غٛص ٌٍطبٌت اْ ٠مضٝ فٝ اٌّغزٛٞ اٌٛاؽذ اوضش ِٓ عٕز١ٓ •

 ٌّغٍظ اداسٖ اٌّؼٙذ اْ ٠غّؼ ٌطلاة : •

 ٖاٌّغزٜٛ اٌضبٔٝ ثزبد٠ٗ الاِزؾبد ِٓ اٌخبسط فٝ اٌغٕٗ اٌزب١ٔٗ وفشطٗ اخ١ش 

 س ِشاد ِٓ اٌخبسطٌشاثغ ف١غّؼ ثزأد٠ٗ الاِزؾبْ صلااِب اٌّغزٜٛ اٌضبٌش ٚ ا 

 

  ِانذساسّ أ الاَمطاع ػُٓا:تأخٛم  (50)ياد 
 

٠غٛص ٌٍطبٌت اْ ٠زمذَ ثطٍت رأؽ١ً اٌذساعٗ اح ٚلف ل١ذٖ لجً ثذء اٌفظً اٌذساعٟ اٌزٜ ٠شغت رأع١ً دساعزٗ ف١ٗ ثؼزس  -0

 ٠مجً

 لا ٠غٛص اْ رض٠ذ ِذح اٌزأع١ً ػٓ لظ١ٍٓ دساع١ٓ ِززب١ٌٓ اٚ صلاصٗ ِزفشلٗ -2

 ي لاٌزؾبلٗ ثبٌّؼٙذلا ٠غٛص ٌٍطبٌت رأعجً اٌذساعٗ فٝ اٌفظً اٌذساعٝ الاٚ -3

 با لذَ ػزسا لٙش٠مطغ اٌطبٌت ػٓ اٌذساعٗ فزشٖ رزغبٚص اٌفظً اٌذساعٟ اٌشئ١غٝ ٠ؼزجش رغغ١ٍٗ لاغٝ الا ارارا أ -4

غ ػٓ ٌت ِغغلا فٝ رٌه اٌفظً ٠ؼزجش ِٕمطارا ثذأد اٌذساعٗ  فٝ اٜ ِٓ اٌفظٛي اٌذساع١ٗ اٌشئ١غ١ٗ ٚ ٌُ ٠ىٓ اٌطب -5

 لٙشٜ ثؼزس الا اٌذساعٗ ٚ ٠ؼزجش رغغ١ٍٗ ٍِغ١ب

 

 ( الاػتزاس: )52يادج 

ٓ فشطز١ٓ ِززب١١ٌٓ اٚ ػارا رخٍف اٌطبٌت ػٓ دخٛي الاِزؾبْ ثؼزس لٙشٜ ٠مجٍٗ الاداسٖ لا ٠ؼزجش ساعت ػٍٝ الا ٠ض٠ذ اٌزخٍف    

ثبٌّؼٙذ ٚ ٠غٛص فٝ ؽبٌٗ اٌضشٚسح اٌمظٜٛ اْ ٠ّٕؼ ِغٍظ الاداسٖ اػزاسا اضبف١ٗ ػٍٝ اْ ٠ؼشع  ِزفشل١ٓ طٛي ِذح اٌذساعٗ

 .ػٍٝ ٌغٕٗ اٌمطبع اٌّزخظض

 

  ِاٚماف انمٛذ: (53(ياد 
 

٠غٛص ٌّغٍظ اداسٖ اٌّؼٙذ اْ ٠ٛلف ل١ذ اٌطبٌت ٌّذح عٕز١ٓ دساع١١ٓ خلاي فزشٖ دساعزٗ ارا رمذَ ثؼزس ِمجٛي ٠ّٕؼٗ  •

 ِٓ الأزظبَ فٝ اٌذساعٗ 

 وّب ٠غٛص ٌٍغٕٗ اٌمطبع ص٠بدٖ ِذح الا٠مبف •

 

 ( أحكاو ػايح: ) 54يادج 

ٔظبَ الأزاس ٚ فشص الاػبدح ٚ اٌفظً ِٓ اٌّؼٙذ اٚ اػبدح اٌم١ذ ٚ الاػزاس  ٠خضغ اٌطبٌت ٌٍٕظبَ اٌؼبَ ٌٍّؼٙذ ِٓ ؽ١ش    

 اٌّمجٌٛٗ ٚ ٚلف اٌم١ذ ثّب ٠زفك ِغ اٌٍٛائؼ ٚ اٌمٛا١ٔٓ اٌزٕف١ز٠ٗ ٌٍّؼب٘ذ

 

 ( تاسٚخ سشٚاٌ انلائحّ: )55يادج 
 

ػٍٝ اٌطلاة اٌّغزغذ٠ٓ رطجك اؽىبَ ٘زح الائؾٗ اػزجبسا ِٓ اٌؼبَ اٌغبِؼٝ اٌزبٌٝ ٌظذٚس٘ب ٚ رطجك فٛس عش٠بٔٙب  •

 ثبٌّؼٙذ

اِب اٌطلاة اٌز٠ٓ اٌزؾمٛا ثبٌّؼٙذ لجً رطج١ك ٘زح الائؾخ فزغشٜ ػ١ٍُٙ اؽىبَ اٌلائؾٗ اٌزٝ وبٔذ عبس٠ٗ فٝ ربس٠خ  •

 اٌزؾبلُٙ ثبٌّؼٙذ
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Different Teaching and learning Methods are used to : 

 

*Encourage students to participate in group works 

 

*Provide students with opportunities to engage and encourage them in learning across many 

channels 

 

*Design the students with the key features in using the academic platforms required as All 

students will have access to Google classroom platform through academic mails, learning 

content, tools and activities related to their chosen program of study. 

 

* Support the teaching process due to covid-19 pandemic, the instructors are using the Google 

classroom to upload lectures videos, labs videos and exchange assignments through academic 

mails. 

 

*Support the teaching process techniques in problem solving inductive learning 

 

* Ensure that students are prepared for study and are familiar with the learning environment and 

sources of support during their student journey. 

 

 

Teaching and Learning Methods 
Teaching and Learning Strategies 

 Lectures   Active Learning 

 Tutorials 

 Open Discussions 

 Research & Reporting 

 Self-studies 

 Self-Learning Strategy 

 Problem Solving / Problem-based Learning 

 Case studies 

 Problem Solving Strategy 

 Presentations 

 Group Work 

 Experimental Strategy 

 Combination between methods of 

Synchronous E-Learning and 

Asynchronous E-Learning 

 Blended Learning 

 

 

 

 

 

 

 

 

11- Teaching and Learning Methods in Program 
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The system complies with the NARS General Principles and guidelines for Effective Assessment. 

Assessment of students is based, in the first place, upon examinations. 

 

- A variety of assessment methods are adopted based on traditional academic techniques such as  

essay-based coursework and exams. The assessment shall include an opportunity for self-reflection 

and contain an element of performance monitoring to ensure students perform to their abilities. 

- The semester work is assessed based on assignments, and mid-term exam, Quizzes, presentations, 

discussion. 

- The course specification defines explicitly the methods of assessment for each course. 

- All courses carry the same weight (100 marks)  

 

- Student assessment methods: 

Methods Assessment 

Quizzes  

(Quiz 1 and Quiz 2) 

Give the students a written quiz that involves just 5 to 10 

questions, to assess the knowledge and understanding achieved by 

the student during previous lectures.  

Midterm Exam 
To assess the knowledge and understanding achieved by the 

student during the previous weeks. 

Final written Exam 

(Pencil-to-Paper)  

 

To evaluate what the student gain at the end of the course, and to 

assess: the knowledge and understanding, general skills, and 

intellectual skills. 

 Recommended Text Books 

 Reading Slides Materials 

 Web-site Searches 

 Online learning Materials 

12- Teaching and Learning Resources in 
Program 

13- Assessment Methods and Regulations for Students 
Enrolled in Program 
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Assignments 
To test and help student training on exams, to evaluate knowledge 

understanding, and intellectual skills. 

Formative assessment 

-open question  

-1-2-3 Questions (What did you learn from the lecture? - What 

things would you like to know more about? - Do you have 

questions? What is it?) 

Participation  (Oral 

Presentations) 

To assess the knowledge and understanding achieved by the 

student during the previous weeks. 

 

Weighting of assessments 

 

According to regulations and requirements of the ministry of higher education, Courses fall into 

three categories: 

Assessment method Grade weight (%) Week 

Course Work ( Tutorial Exercise 

and Assignments) 
10% Every week 

Quiz 1 10% Week 4 

Mid-term exam 20% Week 7 

Quiz 2 10% Week 11 

Final Written exam 50% ---- 

 

 

 

 

 

Evaluator Tool Sample 

1. Senior students Questionnaire Refer to Quality Manual / 

Report 
2. Alumni Questionnaire 

3. Stakeholders 

(Employers) 
Questionnaire 

4. External Evaluator or 

External Examiner 
Review Report 

Attached 

5. Others  Ministry of Higher Education 

& Scientific Research 

14- Evaluation Methods For Program 
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C. Appendices 

Appendix 1: The Program Matrices: 
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A1.1: Matrix of Graduate attributes vs Program Mission and Objectives 

 

Graduate 

Attributes 

- Business Administration program Mission & Aims 

Program Mission Program Aims 

Education 
Scientific 

research 

Community 

service 

Morals and 

ethics 
1 2 3 4 5 6 7 8 9 10 

A.1               

A.2               

A.3               

A.4               

A.5               

A.6              

A.7               

A.8              
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A1.2: Learning and evaluation methods vs Program ILOs
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A1.3: Assessment methods vs Program ILOs 
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A1.4: Learning and evaluation methods vs. Program courses 
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A1.5: Assessment methods vs. Program Courses  
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A1.6 NARS vs. ILOs 
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A1.7 Graduate attributes vs. Program ILOs 
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A1.8: Program Courses vs. NARS 
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The Scientific Content of the Academic Courses 

الاتصال يٓاساخ ٔ طشق   Communication Skills (115) 

- Prerequisite: 

Communication Skills is one of the ruling skills of the individual and 

group performance, that derives its importance from its role in 

achieving the common understanding , persuasion &effectiveness in 

others, as it build others opinion and support the new thoughts ,the 

new creative processes and the organizational innovation that which 

helps in achieving the organizational effectiveness in reaching the 

specific goals, communication skills aims to provide the student with 

the concepts ,knowledge and the theories of communication, and give 

them required skills for effective communication through the basic 

principles of verbal and non-verbal communication , in addition to the 

communication technology in the work place. 

 

 

 

 

 

Course content  

 

 

 

 

انمإٌَ يثادئ     Principles of Law (113) 

- Prerequisite: 

This course is divided into two parts:                                                               

Part one: it includes the law theory, the basic definition of the legal 

rule and its characteristics, the law section and branches, the idea of 

the public system and public morals and its applications, it also 

concerned with the bases of public sources, how to apply the law in 

terms of the place, the time and people should be applied on- Part 

two:  it includes the right theory, which includes the right definition, 

its types, sources, usage and also how to prove and protect it. 

 

 

 

Course content 

 

الالتصاد يثادئ  Principles of Economics (112) 

- Prerequisite: 

This course includes the basic principles of economics and define its 

concepts, the general economic problems in Islam, the characteristics 

in the capital economic system. The micro economics which about the 

demand and supply and the micro equilibrium, the consumer 

behavior and the elasticity, the producer behavior, monopoly and the 

competition, the macroeconomics course describe the national income 

and its equilibrium, the international economic relations in the 

foreign trade, the money and banking. 

 

 

 

Course content 
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الاتتكاسٖ انتفكٛش   Creative thinking (111) 

- Prerequisite: 

This course aims to develop the innovative capabilities for all students 

in different fields, it includes the study for the basics of creative 

thinking principles and the factors that affect in the surrounding 

environment and the desires of self – realization and the motivation 

for achievement, the values, the psychological stress, the professional 

intention teaching methods, the personality traits, it also includes how 

to use the verbal creative thinking. This course is based on the 

interaction between students through projects and to show the 

students capabilities in logical thinking and the scientific analysis and 

also the connection between the variables, and the suggestion of the 

creative solution of the scientific problems. 

 

 

 

 

Course content 

 

اٌغ١بع١خ اٌؼٍَٛ ِجبدئ   Principles of Political Science (121) 

- Prerequisite: 

This course deals with the basics principle of the political science, in 

which may know the political environment , it includes the basic 

concepts of the political science , the sources of the political science , 

the state and its components and elements, the united states , the 

federal system , the confederacy, the concept of the authority and its 

types, the government division Sovereignty and its sources and 

characteristics, the sovereignty theory, the ideology, the capital , the 

socialism, the democratic system. Nationalism and its components, 

the concept of political parties and its types, advantages and 

disadvantages, the public opinion, the effect of the public opinion 

and its division, the citizen and basic, political rights, the 

constitution and its principles, the establishment of the constitution 

and its cancellation. 

 

 

 

 

 

Course content 

 

الإَساٌ حمٕق  Human Rights (123) 

- Prerequisite: 

This course deals with the human rights from the political science 

point of view, it describe the concept of the human rights , the 

religious foundations and philosophy to this concept, the different 

dimensions of human rights from political rights , economical rights 

,civil rights, social rights ,cultural rights, collective rights and the 

degree of cohesion among them official and non-official means of 

protection of human rights and the international dimension for the 

human rights ,either in the international organization  , governmental 

&non-governmental regional or in the foreign policies for countries , 

this study concluded at the end by analyzing the different constraints 

which faces the respect for the human rights in different categories , 

 

 

 

 

 

Course content 



 ٔصاسج انتؼهٛى انؼانٙ

 يؼٓذ انًستمثم انؼانٙ نهذساساخ انتكُٕنٕخٛح انًتخصصح

  

Business Administration Department 

61 
 

and the ways in order to overcome this constraints. 

  

انًكاٌ ٔػثمشٚح الإَساٌ   Human and the Genius of place (124) 

- Prerequisite: 

This course contains the historical roots for the natural geographical 

of Egypt and the role of its location in the Arabic and African region 

across throughout the history, the importance of the geographical 

dimension for this location and its impact on the national security, its 

impact of this natural location on the behavioral patterns on the 

Egyptian citizen. 

 

 

Course content 

 

ٔإَداصتٓا انٕطُٛح انٕٓٚح  National identity and its Achievements (122) 

- Prerequisite: 

This course aim to describe the national identity in terms of the 

concepts ,goals and the relationship between the national identity and 

the citizen, also it enhance the extent of the national identity and its 

role in raising the awareness for the future generation , and the 

interrelationship between the national identity and its achievements 

throughout the history from the development and military terms, the 

achievement in strategic manner in sustainable development , the role 

of the media in enhancing the national awareness. 

 

 

 

Course content 

 

   English (1)    (114)  (0) اخُثٛح نغح

- Prerequisite: 

This course intends to stimulate students to use the English 

language in their career path. It provides the student with a wide 

range of vocabulary and grammar in addition to the essential 

reading and writing skills necessary for the current globalization 

era. This course focuses on the proper use of English language 

through exercises dealing with essential grammar and structure. 

The course can serve as basic for revision and as means of 

practicing new material. The course will use self-explanatory texts 

and exercises to enable the student to understand the meaning of a 

variety of widely used vocabulary. The course also intends to 

enhance the students' written and oral communication skills with 

emphasis on how a student can present him/herself and his/her 

ideas in clear English. The course will also deal with reading 

comprehension and contains some simple topics related to current 

legal, economic, social, and political issues. 

 

 

 

 

 

 

Course content 
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 Business English (2)   (215) (2) اخُثّٛ نغّ

114 Prerequisite: 

This course is an extension to English (1). It introduces the use of 

English language in business. Its main objective is to improve 

students' skills in writing and presenting business reports. The course 

covers major areas of business such as Marketing with the objective 

of defining marketing, discussing marketing research, brain storming 

promotional companies describing the benefits of customer loyalty, 

presenting sales techniques and strategies. The course will also talk 

about accounting issues such as budgets, and discuss the financial 

reports. Furthermore, the course will discuss human resource 

management issues such as employee commitment, employee 

retention, performance evaluation, and hiring and promotion 

practices. 

 

 

 

 

 

Course content 

 

انتداسٖ انمإٌَ  Commercial Law (415) 

112 Prerequisite: 

This course includes the following topics: the main definition of the 

commercial law and its development, its nature and the 

discrimination standard between the commercial work and the civil 

work and the commercial business (the Absolute commercial business 

& The mixed business work) and its types according to the Egyptian 

commercial law, gaining the Merchant status, his duties (commercial 

journals – trade registration entry). The merchant business and its 

elements, and explaining the commercial restrictions such as selling 

the commercial business and commercial mortgage. 

 

 

 

 

Course content 

 

الاػًال اداسج يثادئ  Principles of Business Administration (211) 

- Prerequisite: 

This course introduce the basic principles of  business administration , 

by defining the administration as an private operation by using the 

available resources in achieving the organization goals ( companies-

university- hospitals)with the efficiency and effectiveness required , 

this course is exposed to the professional management and the manger 

tasks which helps him in achieving the organization goals , the course 

begins with the planning function which starts with the organization's 

objectives and making plans to achieve it and determine the financial 

and human resources required .this is followed by showing the 

regulation of the  organization function and the set plan in achieving 

the required objectives , in addition to represent their performance 

 

 

 

 

 

 

 

 

Course content 
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and their tasks in displaying their connection methods in cooperative 

relations in terms of the organizational structure , and that follows 

displaying the  leadership , direction and its motivation , this course 

shows the leadership patterns and ways of motivating the manager , 

finally it show the how to follow up and supervising and evaluating 

the performance and the monitoring methods available for the 

manager in ensuring the required objectives , this course focuses on 

the integrated nature for the manger tasks as each job may affect 

positively on other jobs , and it is realized that the planning function it 

is the start which may effect on other administrative work ,also the 

censorship function may reformulate the objectives and the future 

plan. 

 

انًانّٛ انًحاسثّ يثادئ  Principles of Financial Accounting (212) 

- Prerequisite: 

This course aims to provide the concepts , fundamental principles of 

the financial accounting by displaying the financial statements in 

financial accounting as it is an information system that actually 

produce the financial information for the business institutions in the 

form of  prepared financial statements according to the basic 

principles of accounting , the student should define this through the 

financial report and explaining the elements and the usage of this 

financial statements ( by showing the difference between the three 

types of the institutions : (individuals , private companies. Financial 

companies), the student should be defined and trained on recording 

the financial operations in different stages of the financial cycle 

ending by preparing the financial statements , this course may focus 

on the financial processors  in certain items from the financial 

statements which includes : the inventory , the debtors, the long term 

assets and the property rights , this course includes training the 

student on the financial  analyzing for the business institutions 

statements  in order to understand the importance of financial 

information and use it in making the financial and investment 

decision. 

 

 

 

 

 

 

 

 

Course content 

     

اندضئٗ الالتصاد يثادئ   Principles of Microeconomics (213) 

112 Prerequisite: 

The main aim in studying economics is trying to solve the relative 

scarcity for the economic resources available for a society, and this 

requires explaining the determining the prices of the consumer’s 

goods and the factors of production and the quantities required, this 

may be achieved through a study an economic behavior for the 

economic units to the consumer, producer, goods and the market. The 

consumer presented by the demand side on the good while the 

producer presented by the supply side on the good , and the 

 

 

 

 

 

 

 

Course content 
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interaction of the market force determine by the demand and supply 

by which the price and the quantity for the good, the pricing 

operation depends on the market demand either for the good or the 

production service in consideration the buyer and the seller , and may 

differentiate between competitive markets , oligopoly, and monopoly 

and when the price is determine by  the price of the good and the 

quantity , it can determine the factors of production for the 

production process which is required to produce these quantities , and 

from this solving the problems of allocation of the scarce resources 

which is available  for a society in their different usages. 

 

الاػًال سٚاضٛاخ  Business Mathematics (214) 

- Prerequisite: 

This course aims to develop the students' abilities in understanding 

the basic concepts and methods of Business of Mathematics and 

different application in commercial science, it also aims to identifying 

the students with the different types of mathematical function and 

different methods and ways in solving the linear equations by using 

the matrices and determinant, it also identify the student by linear 

programming methods that the student be able to build or develop the 

mathematical models which help in solving the administrative 

problems.   

 

 

 

Course content 

 

انتُظًٛٗ انسهٕن  Organizational Behavior (216) 

- Prerequisite: 

This course discuss the concepts, theories and the models which deals 

with the individual human behavior for groups and individuals, and 

in organizations in different types ,also the behavior of the 

organizations , the interaction between the organization and the 

individual , that may help in understanding and explaining the 

determinates of the individual and organization behavior and predict 

it ,from then developing  the skills of dealing with superiors and 

subordinates and all colleagues in the work place , and also dealing 

with others outside the organization such as customers , suppliers and 

others , this course help in developing  self-ability to influence on 

others behavior , and on dealing on work stress , organization 

struggles , leadership , through this course it can provide the student 

the modern concepts in the field of organization behavior which 

includes personal traits and its patterns , learning types and styles , its 

elements and directions , the work satisfaction, motivation , team 

work , the organization pressure and conflicts and the leadership 

patterns. 

 

 

 

 

 

 

 

Course content 

 

الايذاد سلاسم ٔ انهٕخٛستٛاخ إداسج  Logistics & Supply Chain Management (310) 
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- Prerequisite: 

This course represent one of the entrances the modern management 

for the organization activities , in which represented by the full 

integrated administrative for business or logistics work which may 

help in achieving the organization objectives effectively , this course 

show the basic principles and the scientific foundations in choosing 

between the logistics alternatives that is related to sources of supply 

and the purchasing policies and choosing the inventories places , 

storage and stock control and packaging and transportation , the 

importance of this course embodied in focusing  on the logistics 

functions in the organization which has been a great proportion  in 

the operating costs in this organizations which may affect the 

customers , this course aims to provide the student with the modern 

concepts with is related to an effective management for the logistics 

business , and developing the skills in the planning field in the logistics 

activities ,and in operating the supplying orders , choosing and 

evaluating the suppliers , and the inventories control , in talking the 

decision that is related to the financial distribution such as 

transportation, packaging , and  packing which may lead to an 

increase in the improvement of productivity and the quality and 

achieving the customers satisfaction. 

 

 

 

 

 

 

 

 

Course content 

 

انتكانٛف يحاسثّ يثادئ   Principles of Cost Accounting (311) 

212 Prerequisite: 

This course provides the students with the basic scientific concepts 

and the accounting application, the cost accounting in the production 

and services projects in order to analyze the production cost and 

services and how to control it. this course explains the concept of cost 

and categorizing it into types and use this categorization in preparing 

the financial statement for the institutions and show the relation 

between the revenues and the production volume, ways of pricing the 

raw materials from the inventories, methods of calculating the direct 

wages, methods of the indirect costs for the production in the services 

centers. 

 

 

 

 

Course content 

 

 

 

انتسٕٚك يثادئ  Principles of Marketing (312) 

211 Prerequisite: 
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This course derives its importance from the role that plays the 

marketing activities in the  modern business institutions , as it is 

considered the main essential foundation in achieving the objectives 

and ensuring the development and continuous of the business field , 

the main target of this course is identifying the students by the basic 

concepts and principles and methods that control the marketing 

decision making , in addition to develop their awareness by the role 

that the customers play in designing the effective strategic marketing , 

and the importance in understanding the needs and desires and 

provide the marketing elements ( product – price – distribution – 

promotion) which achieve the  customer satisfaction and loyalty 

toward the organization, in addition  this course represents some of 

the modern issues in the marketing field such as the direct marketing , 

the environmental marketing , the marketing ethics and other related 

issues. 

 

 

 

 

 

 

Course content 

 

الاداسّٚ انًحاسثّ يثادئ  Principles of Managerial Accounting (313) 

212 Prerequisite: 

This course aims to provide the basic concepts and methods of the 

managerial accounting which helps the management group for  the 

business institution in decision making process, the  Business 

institution  needs under the competitive environment to prepared 

accounting information on the economic basis from the user of this 

information point view , the managerial accounting meets the needs of 

the administration for the financial and non -financial economic 

information about the good, services, suppliers , clients, and the 

institution units for the purpose rationalizing the administration 

decision ,the course begins with defining the role of the managerial 

accountant in the institution and the modern concepts in the cost 

management , the course explains the cost concept and classifying 

them into types and use this classification in preparing the financial 

statements for the institution and showing the relation between the 

expenditure and revenues and the production volume , this course 

exposed to the traditional cost system, and also the modern costing 

system which determine the costs in the term of an entry to institution 

's activities in order to maximizing the value added from this activities 

, then the student exposed to the administration decision in the 

production and distribution process and the role of the managerial 

accounting database in showing the costs and the methods used in 

decision making , and by using the entry of the standard costs to show 

the planning budgets in planning , formatting and resources 

directions , then the course explains the evaluating of the institution 

performance  and its units after showing the concept of the 

responsibilities centers, and showing the technical aspects which is 

related to determine the results of this units and also evaluating the 

institution performance by using an entry of the  balanced integrated 
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scale cards for the performance and behavior consideration in the 

evaluation, finally it explains the methods of pricing and decision 

making in capital expenditure  by using the accounting information.                 

 

انؼًهٛاخ ٔ الاَتاج اداسِ  Production & Operations Management (314) 

211 Prerequisite: 

The business organization faced in the last two century development 

in the philosophy ,systems and the business strategies , which had a 

clear reflection on the management trends in the production, 

marketing, purchasing process ,since it is centered around  the 

concepts  of added value , competitive advantages, quality, and 

operation in modern projects , which is related with the development 

of the production system and production system design , in addition to 

the organization aspects for the industrial  projects , planning the 

production process, and operating economics, by concentrating on 

operation research and its usage in the production field , and also the  

modern development  in the management philosophy in this vital field 

such as the comprehensive quality and rebuilding the engineering 

process and 6 sigma, in which it support the operation and production 

process in the modern projects.   

 

 

 

 

 

Course content 

 

انثششٚح انًٕاسد اداسج  Human Resources Management (315) 

- Prerequisite: 

This course stands to the importance role of the effective management 

to the human resources in supporting the competitive advantage and 

improving the organization performance in the 21century ,which 

provide the students with the basic concepts and skills ,and 

contemporary which is related to the human resources , as it display 

the general basics of the human resources management ,the methods 

and its main activities such as planning the human resources needs 

,assigning the career guidance ,training and development ,designing 

the career path , designing the wages structure, performance 

management , developing the employers relationship, in addition to 

evaluating the performance of this activities through using the 

appropriate learning tools such as applied and education cases and 

the simulation models , this will provide the student the chance to 

develop their skills in the different fields for the strategic human 

resources management that aims to achieve the objectives of 

organization, individual and society. 

 

 

 

 

 

 

Course content 

 

انًانّٛ الاداسج يثادئ  Principles of Financial Management (316) 

212 Prerequisite: 
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This course represents the concepts and tools that helps the financial 

manager to achieve his objectives in maximizing the firm value by 

increasing the stock price in stock market. This objective requires to 

follow some policies and taking decisions that increase the company's 

revenues taking into consideration the risks that faces it. This course 

exposed to determine the financial usage (short-term investment, 

long-term investment), determine the fund sources from loans and 

explaining the performance of the financial manager in the monetary 

management and the entrance of applying the manager instruments 

in analyzing, planning and controlling the financial management 

operation, Since this analysis includes evaluating the financial 

performance for the company and indicates the ability of the general 

manger responsibilities. Planning and supervising the short term and 

long term planning for the profits , in addition of preparing the 

estimated budget for the controlling purposes , for the long term 

planning it includes the long term investments (fixed assets)for 

certainty and uncertainty circumstances and this requires determine 

the financial costs as an element in these decisions , in addition to 

determine the financial structure which raise the institution value and 

affect the distribution policies that followed by the company. 

 

 

 

 

 

 

 

 

Course content 

 

 

الاستثًاس يثادئ  Principles of Investment (317) 

316 Prerequisite: 

This course aims to provide the student with the nature of the stock 

market(BOURSA) and defining it by how to take the decision in 

dealing with the stock market as an investor or speculator, it also help 

in understanding all parties involved in the investments which 

includes the savers or lenders (individuals &institutions) who wish to 

invest in the stock market and institutions that needs this money , and 

the government agencies , banks, media ,regulating agencies, this 

course shows the concepts and methods in decision making in buying 

and selling the securities ,also in analyzing and evaluating the stocks 

and bonds , it concentrate on the fundamentals analysis and technical 

that are required in taking the investment decisions , also in building 

the stock portfolio and evaluating its performance, also includes using 

the speculators tools and hedging from risks , this course focus on the 

entrance of decision making and the financial engineering by 

evaluating its performance through presenting "derivatives" the 

options contracts ,future contracts and swaps contracts in a simple 

way. 

 

 

 

 

 

 

Course content 

 

الاستشاتٛدّٛ الاداسِ  Strategic Management (318) 

312-313-314-315-316 Prerequisite: 
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This course  presents the modern concepts for the strategic 

management ,the stages and the steps that should be followed in 

preparing and designing the institution strategy ,the functional sub-

strategy such as the strategy of production, investments , finance, 

marketing , and human resources, this course importance is derived 

from concentrating on one of the contemporary aspects of the 

organization and the management which adapt the strategic thinking 

in dealing with the challenges of 21 century , this course aims to 

develop the student knowledge with the theories of the strategic 

management in business and governmental organizations , and 

developing the special skills in designing the organization strategy 

through the environmental analysis and determine the vision .mission 

,strategic objectives and executive plan, evaluating the performance in 

the organization through the strategic management , this course aims 

to develop the self-capabilities for the student in thinking and 

strategic choices. 

 

 

 

 

 

 

 

Course content 

  

 

 Entrepreneurship & Small Enterprises (319) انصغٛشج انًششٔػاخ ٔ الاػًال سٚادج

211 Prerequisite: 

This course represents the scientific concepts for the entrepreneur 

and professional management for the small projects through creating 

successful level of business men ,to achieve this target it begins with 

presenting personal traits for the business man before starting the 

project in order to ensure that he owns this traits and ensuring him 

from losing his money, presenting the importance of this project  for 

him which helps him in finding and starting his own business and 

realizing his financial ambitions  and after ensuring the project owner 

to the skills of the business man, and then it starts with the feasibility 

study for the project to ensure the existence of this project in the 

market and generate a good return ,after this he can start in creating 

and managing the project , this part begin with presenting the tasks of 

the project owner as a manger through planning for the project , its 

objectives and business plan and distribute the work among 

subordinates ,motivating and following them , the course continue to 

present the simplified methods about marketing , selling products and 

project services ,determine the labor forces  needed and ways to 

attract them , determine the financial sources for the project and 

setting its prices in order to be accepted by the customers. 

 

 

 

 

 

 

 

 

Course content 

   

الأصياخ إداسج  Crisis Management (324) 

211 Prerequisite: 
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This course aims to identifying the student by the crisis management 

and how to set a systematic program in which can deal with the crisis 

by organized scientific methods, it helps the students to define the 

concepts of the crisis management and presenting the kinds of 

organizational crisis which faces the organization and the methods 

that deal with this crisis, it also present the different managerial 

patterns which deal with this crisis. 

 

 

 

Course content 

 

انشايهح اندٕدج إداسج  Total Quality Management (321) 

314 Prerequisite: 

This course represent the principles , concepts and systems of the 

Total quality management , the requirements for the effective 

application for this specialized system in the modern organization to 

achieve its objectives by all effective and efficient means , it also 

concerned with achieving the competitive advantage and the customer 

satisfaction , the course present the tools in helping the administration 

and improving the quality management such as the  operation flow 

charts, the graphs, the graphs for the relationship , Pareto map , 

checklist , statistical analysis ,quality control maps , the importance of 

this course from concentrating on improving the quality management 

and ensuring its importance and objectives for this organization , and 

also the development the skills of this application to this systems and 

methods in the business  or governmental , organization , and in using 

the models , the quantitative &descriptive criteria in measuring and 

evaluating the quality and production, this course also helps on the 

development the students capabilities and how to face the quality 

culture. 

 

 

 

 

 

Course content 

 

 

انتفأض إداسج  Negotiation Management (322) 

312-314 Prerequisite: 

The course represents the principles and main kinds of negotiation in 

the business field , the strategies that is used by the managers or the 

staff in the negotiation organizations in dealing with the customers 

,suppliers ,labors and the competitors in solving all the disputes , or 

even making commercial deals, this course embodies its importance in 

taking up the scientific methods of the managerial operation for 

effective negotiation in practical application which is embodied in the 

effective preparation or planning for negotiation, and the 

organization consideration for the negotiation sessions , negotiation 

management , this course aims to develop the knowledge and 

understanding for the student in effective negotiation with others , in 

addition to negotiation developing skills in the workplace with the 

suppliers, clients and the administration which is related to the 

organization , agreements or the disputes for the purpose of reaching 

 

 

 

 

 

 

Course content 
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to a solution or agreements to satisfy all parties. 

 

 

انؼايح انًؤسساخ إداسج  Public Enterprises Management (323) 

211 Prerequisite: 

This course focus on management of the public and governmental 

organizations in the manner of private sector, because management 

science does not differentiate between the private and public 

organizations, and because the government organization aim to 

provide services for all citizens, this course concentrate on the 

customer and he is the source of success of any administration if it 

uses its resources effectively and efficiently to provide the citizen with 

full services. this course focus on the role of the professional 

management in this field and showing the mission of this organization 

in order to provide each citizen with the desired services , this course 

explains that the public organization like other private organization 

that has the same specific objectives and a clear strategy in achieving 

this objectives , and the role of this administration to provide the 

organization climate for every employer in achieving this objectives , 

also this course deals with the role of leadership and guiding the 

employers and motivating the in order to provide the distinguished 

government services , finally present the control methods either the 

internal or the external which should any government organization 

deals with. 

 

 

 

 

 

 

 

Course content 

 

انتُظٛى َظشٚح  Organization Theory (325) 

216 Prerequisite: 

This course focus on the organization theory through presenting the 

basic concepts and determinates of organization, and the development 

of the organization theory across the history, organization structure 

(Traditional & Modern), the modern patterns for the organization 

through era challenge, which includes information system, 

Globalization and wireless communication and finally the changes 

and stages in developing the organization. The importance of this 

course embodied in dealing with the depth of the organization and the 

new patterns for the organization that adapt with the changes and the 

modern development in the business environment either international 

or local one, Also the development of the organization as an 

integrated process to all determinants for the organization 

performance. This course helps in developing the student skills in 

designing the simple organization structures, and the correct usage to 

the consulting authority and its relationship with the executive 

authority, the development of the organization structure according to 

integrated organized development system for the organization. 
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انكهٗ الالتصاد يثادئ  Principles of Macroeconomics (411) 

213 Prerequisite: 

The main objectives in studying Macroeconomic course is 

interpreting how the production should be determined, the national 

income, the price level. The level of production operation for the 

factors or production, the unemployment problems , for determine 

the price level and discover whether the society faces inflation 

problems or not, for then we can determine the specific economic 

policies either the monetary or the fiscal one in solving this problems , 

the fiscal policy represented in the procedures that government uses it 

in its expenditure policy and tax system , for the monetary policy it 

represented by the procedures that is used by the central bank  as it 

considered to be the monetary authority in economics which is 

affected by the monetary supply and interest rate , and other 

economic policies with contribute in treating this problems  such as 

the balance of payment , market labor force. 

 

 

 

 

 

 

Course content 

 

انتطثٛمٗ الاحصاء  Applied Statistics (412) 

214 Prerequisite: 

This course aims to provide the student with the basic concepts and 

statistical models which is used in describing and analyzing database 

in order to make the required reports and preparing the researches 

and the statistical studies in helping the decision maker in taking the 

Appropriate decision in  business and economic field, this course also 

aims to identifying the student with the different types of data and 

ways and methods of addition , data tab and different methods in 

describing the data , examine the statistical hypotheses, also it may 

identify the student by the methods in analyzing the different 

phenomena such as regression, time chains that can help the student 

to predict in future , this course set the usage of the modern 

techniques, and using the statistical programs such as :Minitab, SPSS 

in entering and analyzing data and setting the reports and statistical 

researches and forms. 

 

 

 

 

 

 

Course content 

 

انؼايح انًانٛح يثادئ  Principles of Public Finance (413) 

411 Prerequisite: 

The course aims to identify the students with the basic concepts of the 

public finance through knowing the basic sources of government 

revenues and its public property from services , infrastructures , 

public projects and the most important source of revenues and its 

kinds , the types of the public expenditures ,its constraints on the 

revenues and expenditures and identifying the student with public 

budget and its components , this course aims to identify the student 

with the role of public finance in the economic activities in both the 

 

 

 

 

 

 

Course content 
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macro and micro side specially in the global variables, it also focus on 

the public administration instruments in the modern shapes for taxes , 

different types of expenditures , different classifications for budget 

process and its relation with the economic planning , public budget 

deficit , identifying the student by the public debt policy and its 

different economic effects. 

 

انمشاساخ اتخار ٔ انكًٛح الاسانٛة  Quantitative Methods &Decision Making 

(414) 

412 Prerequisite: 

The course aims to identify the student with the quantitative methods 

which depends on statistics and operation research ,which can help in 

taking the managerial decisions in any uncertain situations, this 

course  deals with the different methods in turning the managerial 

problems from practical life to mathematical models and solving it 

with scientific methods in order to search for an optimum  solution or 

other alternative  choice , this course depends on the computer 

applications in evaluating the mathematical models in finding the 

appropriate solution especially the management scientist program or 

the Microsoft excel solver , this course is exposed to some of the 

mathematical models  such as the linear programming , this 

quantitative methods which help the administration in customizing its 

scarce resources  and its importance in the managerial decision 

making process , this course includes the different kinds of the 

scientific applications for the network models ,such as transportation 

and customization problems , the course exposed to the evaluation 

methods , Auditing programs (PERT) which helps the manager in 

planning , controlling the projects , it also includes "Game Theory" 

model which main aim of this theory is reaching to specific deal from 

several expected deals rather than not reaching any agreement at all. 

 

 

 

 

 

 

 

 

Course content 

 

دٔنٙ التصاد  International Economics (422) 

411 Prerequisite: 

This course represents the multilateral international economic 

relation between the public projects and the public services , in 

addition to exposing to how dealing with the international payment 

and the historical development for the foreign trade and the economic 

theories for the commercial flows , this course also deals with 

analyzing the comparative advantages for the countries and analyzing 

the commercial balance and evaluating the effects of the international 

events on the local currency. 

 

 

 

Course content 

 

دٔنٛح يُظًاخ  International Organizations (424) 

121 Prerequisite: 
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This course aims to providing the learners with the general provisions 

in the international organization and the global international 

organization, it provides the general provisions for the global 

international organization specialized and the role of each one of them 

in the international policy, this course provides the tools and skills 

that raises the learner to work in the different international 

organizations. 

 

 

 

Course content 

    

الاداسٚح انًؼهٕياخ َظى  Management Information System (511) 

211 Prerequisite: 

The development in the information technology consider to be one of 

the important elements that affect in the business environment, 

information technology includes four elements: the computer 

hardware, programming, data storage technology, and the 

communication technology. This course represents the  different 

components of the information technology and its usage in the 

organizations ,specifically this course focuses on using information 

technology in raising the operation efficiency in the organization and 

in changing the methods of the business performance , this course 

focuses on the role of the information system in supporting the 

decision making , it also focus on using the information technology in 

achieving the competitive advantage for the organization , this course 

exposed to different kinds for information system and its relations 

with the organization process and the management , it also exposed to 

information system which connects the suppliers with the customers , 

the course present some of the concepts of the E-commerce. 

 

 

 

 

 

Course content 

 

الإنكتشَٔٛح ػًالالأ  E-Business (512) 

511 Prerequisite: 

This course presents the concepts of the  management of electronic 

business(E-business) and electronic commerce (E- commerce),and 

understanding the new business environment in which the threats and 

offers to the organization and the role of the management of E- 

business and E- commerce in changing the methods of the business 

action toward the organization under the increase of the percentage of 

the business and the commerce which is done electronically either 

inside the organization or  between the other organizations or even 

with the customers, this course presents the business models in the E- 

commerce environment and presenting different studies to the  

electronic organizations and how to use this it for the technology , this 

course exposed to some of the topics that is related by e-markets , 

electronic retail markets and consumer behavior and the management 

of customer relations and the trading between business organizations , 

it also represents the E-commerce status in Egypt and the 

opportunities provided and also the obstacles that may arise. 

 

 

 

 

 

 

 

Course content 
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انًحاسثٛح انًؼهٕياخ َظى  Accounting of Information System (A13) 

313-511 Prerequisite: 

This course aims to identify the student with the concepts of the 

accounting information system, and the methods of operating data, 

and building his ability in the field of system analysis, data flowchart. 

Database. And in analyzing, designing, applying the accounting 

information system. This course aims to help the student in 

understanding the objectives and the main function of the accounting 

information system and knowing the role of these systems in 

supporting the institution value and identifying the basic activities for 

the institution, also the kinds of decision that is related to these 

activities. This course explains the basic steps in data operation cycle 

and identifying the student with the importance of the database, and 

the differentiation between the traditional database and relational 

database and the importance of the security and control of the 

computer, it also identifies the student by the main kinds of 

accounting application and providing the data operating system 

which depends on using the computers. 

 

 

 

 

 

 

 

Course content 

  

ٔانحٕكًح الأػًال أخلالٛاخ  Business Ethics and Governance (B11) 

211-212 Prerequisite: 

Ethics and governances issues emerged the management's interest in 

institution , the course main aims to provide the student by the basic 

concepts and principles in the negotiation issues that face the modern 

business organization,  which is the business ethics and governance ,it 

also enhance the student capabilities to the ethical issues and the 

importance of the transparency concepts in decision making in 21 

century organization, in addition of studying this course the student 

create a framework of knowledge and developing the basic skills in 

characterizing and analyzing the ethical connotations for the different 

organizational decisions and setting the policies, strategies, and the 

work frame in dealing with the ethical issues effectively. 

 

 

 

 

Course content 

 

دٔنٛح الأػًال إداسج  International Business Administration (B23) 

211 Prerequisite: 

This course presents the concepts, theories, strategies and the function 

which is related to international business administration which aims 

to expand and to gain resources from the foreign countries, and 

decreasing the risks from depending on the local markets only, this 

course derives its importance from the challenges faced by the 

international organization in 21 centuries according to the challenge 

of globalization, scarce resources, and global competition. This course 

provide the student with the modern concepts which is related to the 

 

 

 

 

 

 

 

Course content 
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international business organization patterns, the international foreign 

trade, the effect of the government on the international trade, 

international and regional agreements, and strategic alternatives in 

choosing between international business activities, such as: exporting, 

license , direct foreign investment, the strategic planning in the 

international business organization ,the management of the operating 

function to this organizations , and its demand in the international 

markets , this course aims to develop the student skills in searching 

and evaluation for business alternatives or international foreign trade 

, and analyzing the international environment and market for the 

business organization, exporting for the international markets. 

 

انًششٔع إداسج  Project Management (B24) 

312-315-316-414 Prerequisite: 

The importance of this course derives its importance from complexity 

of challenges that the administration may face in the last years as a 

result of the development of technology, intensity of competition, 

increase in inputs prices , inflation, in addition this course aims to 

identify the students by the basic principles of the successful 

management for projects under the limitation of resource, costs and 

the time management, it also deal with presenting the concept of 

managing the projects , kinds of skills and the role of the project 

manager ,the project lifecycle ,the knowledge fields which is related to 

projects management. This course focus on developing the student 

skills in applying the methods and managerial tools and technical 

issues related to build the team work, design the organization 

structure, scheduling, negotiation, and controlling the project process 

to avoid any problem that may face the successful project. 

 

 

 

 

 

Course content 

 

 

يتمذيح يانٛح إداسج  Advanced Financial Management (F11) 

317 Prerequisite: 

This course considered an extend to the principles of financial 

management which deal with the basic concepts such as the modern 

portfolio theory, Efficient market theory , Millar suggestion, Capital 

Asset Pricing model, it display the important topic of "Behavioral 

Finance " from its different aspects such as the noise trader risk and 

the market over reaction , the forward discount bias, hubris 

hypothesis of corporate takeover, this course provide the student with 

the basic skills in evaluating the institutions , stock markets and assets 

, this course offer the student the information and the agency cost in 

determine the institution value and the short term movement in the 

stock prices, this course uses the methods in studying the cases of 

decision making in companies , investment banks in facing 

 

 

 

 

 

Course content 
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uncertainty which is related to this decision making ,finally it provide 

the brainstorm skills in the group thinking. 

 

ٔانًشتماخ انًانٛح انًحافع إداسج  Derivatives &  Portfolio Management (F12) 

F11 Prerequisite: 

This course considered to be an extend to the principles of investment 

course ,that helps the student in managing his capital and get the most 

out of it,  and also combing between the investment instruments and 

capital markets by describing the evaluation investment theories and 

the chances to achieve the objective of risk- return management, it 

also exposed to effect of the investment policy statement that offers 

the base of the  investment strategy  in the future, it identify the 

objectives and  the designing systems in investment  decision making 

,this course provide the student to predict the  investment consultant 

location , financial planning  the stock broker and the insurance 

agency , those who provide the advice to their customers in managing 

their funds, this course exposed to capital stocks in analyzing the 

stock markets and securities with fixed rate of return  and the 

investments risk related to it , the evaluation principles  and interest 

rate risks, derivatives related ,finally the analytical insurance 

principles ,as this course helps the student in formation of the 

portfolio that achieve the investment objectives , this course also 

ensure in managing the portfolio by declaring the investment policies 

in implementing the following process , this course presents the 

managing risk process inputs through the financial derivatives and 

future contract. 

 

 

 

 

 

 

 

 

 

Course content 

 

دٔنٙ تًٕٚم  International Finance (F13) 

F11 Prerequisite: 

Globalization  has become the frame that the institution operate 

inside it , and the events in places thousands of miles away  that occur 

in initiate the local markets and provide the international markets 

chances to the mangers that expose them to many challenges and 

risks, also understanding the international business environment 

requires effective leadership, the international finance course 

designed to help the student in developing the frame of analyzing the 

chances and risks in dealing with international business environment 

and the main aim of the course is using the traditional finance 

concepts that applied in the local markets and the global scale, this 

course includes the allocation of the capital in the multinational 

companies , the prices of the current and future foreign currencies, 

swaps contracts, stock markets ,securities, parity , since it examine the 

policies of government interventions in the interest rates and the 

swapping purchasing power, in addition to discovering the connection 

 

 

 

 

 

 

 

Course content 
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of the yield curve ,and studying the quality margin which is a  result 

of bankruptcy, finally the role of the international financial markets 

in allocation of the economic resources around the world.                            

 

ٔانثُٕن انُمٕد لتصادٚاخ  Economics of Money and Banking (F16) 

411 Prerequisite: 

This course aims to identify the students with the money role and the 

financial institutions in the economic system, as it represents the 

nature of modern functions and kinds of money, it also focus on 

studying the different shapes of the monetary institutions and its role 

in the economic system and in determine the interest rate, in addition 

to using the different tools in banking system and central banks which 

effect on the money supply and credit system and its objectives, how 

to perform the monetary policies and its direct and indirect effects in 

interest rate  the price level , and the economic activities ,it also 

present the management of the stock portfolio, the auditing system 

and the reasons of the global financial crisis. 

 

 

 

 

Course content 

 

انثششٚح نهًٕاسد الإستشاتٛدٛح الإداسج  Strategic Human Resources Management 

(H21) 

315 Prerequisite: 

This course derive its importance from the role of the human 

resources in achieving the modern organization objectives ,as 

considering it the main source for the sustainable competitive 

advantage, this course to provide the student with the concepts and 

basic skills to connect between public strategy and the competitive 

strategy for the organization from one side and the strategic 

management of the human resources from other side in supporting its 

market position, and achieving its operation and strategic objectives 

,this course represents the role of the human resources management 

in supporting the competitive advantage for the organization through 

adopting the strategic direction in decision making for different 

activities such as: planning labor force, improving work environment 

, in addition to managing the human resources issues in the 

international institutions. 

 

 

 

 

 

 

Course content 

 

ٔانحٕافض الأداء إداسج  Performance &Reward Management (H22) 

315 Prerequisite: 
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This course represents the principles ,concepts and programs in 

managing the labor performance and motivate them in organizations , 

the relation between the incentive and performance in the job 

satisfaction , it also present models in the modern models that is used 

in measuring and evaluating the employers performance , and the 

policies that connect the wages with the performance , the 

development models and improving the employers performance , and 

kinds of incentives , the relation between the incentives , efficiency 

and the performance quality, this course derive its importance 

through concentrating on the employers performance in the 

organization as it considered the basic determinates in the 

comprehensive organizational performance , and the ability to achieve 

the organization objectives effectively and efficiently , this course 

focus on the methods of incenting the employers in increasing the 

production and improving the quality of products and services that is 

presented by the organization in the targeted markets or in society , 

the course aims to develop the student concepts and intellectual skills  

in the employers performance fields and in measuring the job 

satisfaction , designing the policies and the programs in incentive to 

increase the production and improving the total performance for the 

organization and considering the diversity in the performance level 

and credibility in the incentive system. 

 

 

 

 

 

 

 

 

 

Course content 

 

انثششٚح انًٕاسد ٔتذسٚة تًُٛح  Training and Development of Human 

resources (H23) 

315 Prerequisite: 

This course derive its importance from the human element role in 

achieving the strategic objectives for the modern organization, the 

continuous development for the skills, and the employers abilities that 

considered as the most important asset to it , its importance in dealing 

with the challenges and complicated issues in the current business 

environment , this course aims to provide the student with the basic 

concepts that is related to training and development role in the 

strategic human resources management and developing their skills in 

preparing ,evaluating the plans ,the developing and training 

programs and measuring the return on the investment in developing 

the human resources , using the different learning entrance such as: 

the practical cases, simulation models, in order to help the student to 

add to  his self-value  and the organization value in the future. 

 

 

 

 

 

Course content 

 

 Leadership (H24) انمٛادج

216 Prerequisite: 
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This course deals with the nature , concepts and different patterns of 

the leadership, in addition to the role of the leadership in achieving 

the distinction and leadership for the organization under the 

globalization challenges ,information technology, communication, 

competition ,this course focus on the managerial issues and the vital 

behavioral which is related to the organizational leadership and its 

effect of the total performance on the organization , this course aims 

to provide the student with the modern concepts that is related to the 

leadership and the influence methods in the others behavior, and 

developing their skills in influence and defense fields and gaining 

confidence and supporting others and the ability in cooperating in 

solving the problem and decision making. 

 

 

 

 

 

Course content 

 

انتغٛٛش إداسج  Change Management (H25) 

216 Prerequisite: 

- This course represents the principles, concepts and models for the 

changing management, it  derive its importance from focusing on 

some of the vital management fields, and adapting the organization 

with the changes on the external and internal environment 

surrounding it, changing.        

 

 

 

Course content 

 

الاػًال حهٛلاخ  Business Analytics (416) 

 Prerequisite: 

The concept of business analytics involves extracting useful 

information and patterns from the data stored within the 

organization’s systems. This process is carried out using advanced 

techniques such as predictive models, data visualization, and artificial 

intelligence tools to analyze historical data and predict future trends. 

Data mining, as a complementary process, focuses on discovering 

hidden patterns and relationships in large datasets to support 

strategic decision-making and enhance the organization’s competitive 

advantage. 

 

 

 

Course content 

 

انتسٕٚك إداسج  Marketing Management (M11) 

312 Prerequisite: 

This course mainly deals with the integrated process of marketing 

management in contemporary business organizations in light of the 

challenges of globalization, information technology, and international 

competitiveness, in terms of planning, organizing, evaluating, and 

controlling marketing activities in the organization, which depends on a 

comprehensive and accurate analysis of the organization’s marketing 

environment, identifying target markets, and forecasting demand. In these 

markets, purchasing behavior analysis works Current and potential, and 
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competition analysis. The importance of this course is highlighted by its 

focus on managing this vital activity related to marketing in business 

organizations and preparing an effective manager for this activity. In light 

of that, this course aims to provide the student with modern knowledge 

about the change in marketing practices and the use of electronic 

marketing in the twenty-first century, and about the effective management 

model. For marketing in business organizations and achieving competitive 

advantage. In addition to developing the student’s skills in the field of 

analyzing the marketing environment, customers, and competition, 

identifying and describing the target market, forecasting demand, 

designing marketing plans and programs related to products, pricing, 

promotion, and distribution, using strategies and competitive tactics, 

building marketing performance evaluation indicators, and applying 

effective marketing control models and standards. 

Course content 

 

دٔنٙ تسٕٚك  International Marketing (M14) 

M11 Prerequisite: 

International marketing refers to the process of planning and executing 

business activities to promote and distribute goods and services across 

international markets. This process requires adapting marketing strategies 

to align with diverse cultural, economic, and legal environments in 

different countries. Companies engaging in international marketing aim to 

achieve competitive advantages by exploring new markets, diversifying 

customer bases, and leveraging global opportunities. Key aspects of 

international marketing include market research, entry strategies, product 

adaptation, pricing policies, and promotional techniques tailored to 

specific regions. Effective international marketing relies on understanding 

global consumer behavior and navigating the challenges posed by 

competition and international trade regulations. 

 

 

Course content 

 

انًتكايهح انتسٕٚمٛح الإتصالاخ  Integrated Marketing Communication (M15) 

M11 Prerequisite: 

The course reviews the various factors that must be taken into account 

when planning, developing and implementing campaigns and promotional 

programs adopted by the contemporary organization in order to achieve 

the required success. Specifically, the integrated marketing 

communications course aims to provide the student with the necessary 

knowledge, concepts and skills necessary to achieve his familiarity with 

the tools and methods that photography administrators can exploit to 

achieve effective communication with customer This course is centered 

around the idea of integrating marketing communications as a means of 

building and implementing promotional efforts that nine to increase the 

value of the brand and support its market position .With the end of this 

course, the student can have the knowledge of many marketing 

communication tools Such as advertising, personal selling, sales 

 

 

 

 

 

 

 

Course content 
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activation, commercial public relations, in addition to the new tools used 

such as sponsorship activities, direct marketing, electronic 

communications and other communication activities aimed at creating 

more value, organized marketing efforts and supporting its market 

position. 

 

انخذياخ تسٕٚك  Marketing  Services (M16) 

M11 Prerequisite: 

This course is presented the basic concepts related to the nature of services 

and their importance in the economics of contemporary societies as well 

as the marketing mix of services from the perspective of both workers and 

the organization.And concepts and models to evaluate their quality 

according to the expectations of customers compared to their perceptions 

of the actual level of performance.This course derives its importance by 

focusing on marketing services and improving their level of quality, 

considering that services have become a large percentage of the current 

industries in the economies of the world, such as banking, insurance, 

aviation, navigation, communications, information, hotel, health services, 

financial, administrative and legal consultations and others.In light of this, 

the course aims to provide the student  in modern knowledge in the field 

of policies and decisions, marketing the services provided by business 

organizations and government organizations, models for measuring and 

evaluating the quality of service, in addition to developing the student's 

skills in the field of providing service to customers and taking care for 

them, evaluating and improving the quality of service in order to achieve 

high levels of customer satisfaction and developing their loyalty to the 

organization. 

 

 

 

 

 

 

 

Course content 

 

انًخاطش ٔإداسج انتأيٍٛ  Insurance & Risk Management (421) 

214 Prerequisite: 
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The course aims to identify the students with the basic principles and 

concepts of insurances and different methods to face the risk by using the 

insurances process through converting the expected risk from insured to 

the insured company. It also contains the insurance definition , its 

advantages , its kinds and the basic principles of the insurance contracts , 

this course illustrates the role of insurance in risk management which is 

considered to be one of the most important economic activities that 

depend on the concept of cooperation between individuals and financial 

institutions to compensate for any financial losses by providing the 

insurance coverage which help in presenting the full protection either for 

individuals or institutions , from the other hand the insurance leads to 

prosperity and supporting the economic lifecycle ,as it provide saving 

earnings in which it support the investments activities and economic 

development plans. 

 

 

 

 

 

 

Course content 

 

انؼايح انخذياخ التصادٚاخ  Economics of Public services (423) 

- Prerequisite: 

This course aims to clarifying the objectives of public projects and the 

differentiation between the public projects  , the public services and public 

utility, in addition to exposing to the methods in managing the public 

projects by the country , this course provides the student the tools of 

analyzing the performance of the public projects and predicting the 

economic effects to the privatization of the projects , and also how to 

estimate the methods in pricing the products and the services of  public 

projects , finally this course presents scientific methods in evaluating this 

projects. 

 

 

 

 

 

Course content 

 

 

انًؤسساخ يؼهٕياخ أَظًح  Information Systems in Organizations (S15) 

511 Prerequisite: 

They are integrated systems designed to manage and streamline 

various business functions and operations across the organization. 

These systems help enhance efficiency by facilitating the sharing of 

information across departments and improving decision-making 

processes. EIS is characterized by its cross-functional nature, 

supporting activities across different business functions such as 

finance, marketing, human resources, and supply chain management. 

Furthermore, it emphasizes process orientation, allowing the 

organization to align its operations with overarching business 

processes to achieve strategic objectives effectively. 
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Organization (326) 

 Prerequisite: 

Elements of the governmental accounting system – budget 

(Components & classifications) – documents- books –internal control 

on receipts and disbursements – National Accounting- Accounting 

systems for non-profit organization such as clubs – hospitals – 

universities- co-operatives, etc. 
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